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Always use seat belts. Remember a backseat is the safest place for children. 


STEPHEN GARD. IANS DLT 


ELLAm 


(COVER L SAMAMNEN CRORRLAT YT 


ACK STAR 


PEPP BERLIRXV FR ERE OCe 


19 


Alanis Morissette 
photographed by Colin 
Bell/Retna 


Selected copies of this 
issue contain our 
monthly multimedia 
supplement, EW Internet. 
If you would like to 
receive EWI in the future, 
call 800-828-6882 or send 
an e-mail with your full 
name, address, and 
account number (listed 
above your name on the 
mailing label) to subsves@ 
ew.customersvc.com. 


Watch NewsStana: CNN 
& Entertainment 


Weekly every Thursday 
night at 10 p.m. (ET) 


THE MAN WHO WOULD BE KING A new biography co covers $ Muhammad A s remarkable c career 


NEWS & NOTES 


10 Pyramid Power Will DreamWorks’ innovative 
Prince of Egypt website change the way films are marketed’... 
NYPD Blue’s season premiere eerily echoes a real-life mur- 


der...Rosie hits Sesame Street...Hot Sheet... Flashes... Monitor. 


26 The Second Coming of Ala 
ged Little Pill is one eof the best. scliing albus of fall t time. But can 
Alanis Morissette’s follow-up cure a record biz ailing from one- 
hit-wonder-itis? BY CHRIS WILLMAN 


36 An EW Oral History: A Time to Chill 
It had yuppies, ‘Motown, ae (almost) a guy named Gloatnade 
For the 15th anniversary and upcoming rerelease, the cast 


remembers The Big Chill, BY JEFF GORDINIER 
47 Noth’s Side Now He's baaack. In the new NBC 


special Nwiled: A Law & O1 der Movie, the arresting Chris Noth 
returns to the role that made him famous. BY KEN TUCKER 
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FRIDAY, NOVEMBER 6, 1998 


REVIEWS | 


51 MOVIES 
OWEN GLEIBERMAN on Ameri- 
can History X; also Life Is Beauti- 


ful, Living Out Loud, and John Car- 


penter’s Vampires. PLUS: Reel World. 


59 TELEVISION 

KEN TUCKER on Buffy the Vampire 
Slayer and Charmed. PLUS: On the 
Air; Remote Patrol; What to Watch. 


71 STAGE 
JESS CAGLE on Footloose. PLUS: 
Noises Off; Cabaret gets a new star. 


79 BOOKS 

L.S. KLEPP on David Remnick’s 
Muhammad Ali biography Aing of 
the World. PLUS: Between the Lines; 
identical books on twins. 


84 MUSIC 

KEN TUCKER on Alanis Moris- 
sette’s Supposed Former Infatua- 
tion Junkie, PLUS: Hear and Now. 


91 VIDEO 

GINIA BELLAFANTE on Deep 
Impact and Godzilla. PLUS: Fast 
Forward; Rent Check, 


96 MULTIMEDIA 

GARY ENG WALK on Nintendo's 
new videogame Pokémon. PLUS: 
Computerized Lego; Cybertalk. 


DEPARTMENTS 


17 PARTIES Stars dress up for 
the VH1 Fashion Awards and a 
benefit for Carousel of Hope. 


21 BIZ Market got you down? 
EW tells you how to invest in the 
latest hot collectibles—movie action 
figures and TV-show dolls. 


6 MAIL Kudos for our Sci-Fi 
Issue; a Beloved screenwriter com- 
plains; readers disagree on whether 
Calista Flockhart is too thin. 


100 ENCORE Nov.7, 1991: 
Magic Johnson reveals he has HIV. 


WEEKLY 
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| The skinny On ALLY McBEAL 


Alien Nation 

IT’S ABOUT TIME A GOOD 
magazine gave sci-fi a respect- 
able review and Top 100 list. 
And thanks for putting Star 
Wars at the top. The trilogy 
(and surely the prequel 
trilogy) will thrive forever. 
JEFF SNODGRASS 
snodgras@cherokee. nsuok.edu 
Tahlequah, Okla. 


KUDOS FOR INCLUDING 
comic books in your Sci-Fi 
Top 100. It’s good to see that 
someone recognizes their 
contribution to this genre (as 
well as others). Every action 
and sci-fi movie that is made 
today is a “comic book” movie. 
MICHAEL ARNOLD 
Blastaar@aol.com 


Brooklyn 


GREAT JOB ON YOUR TOP 
100 Sci-Fi Issue. But how 
could you forget Orson Scott 
Card’s Ender's Game? 
EDWARD TAN 

Los Angeles 


ENTERTAINMENT WEEKLY Welcomes reader 
mail. Address letters to ENTERTAINMENT 
Week.y, 1675 Broadway, New York, 
N.Y. 10019. E-mail can be sent to 
letters@ew.com. All correspondence 
must include your name, address, and 
daytime telephone number. Letters may 
be edited for clarity or length. 


subscription Problems? 
Call 1-800-828-6882 


NOVEMBER 6, 


MATL Tickle a fan, does he not laugh? Prick him, 


does he not bleed? Incite him with something like our Sci-Fi 


100 cover story (#454, Oct. 16), and does he not rage? “| nearly 


choked to death when | saw /ndependence Dayon your list,” | 


says William Angus of Lodi, N.J. “According to you, it ‘rekin- 


died Hollywood’s romance with the genre.’ The only thing it 
‘rekindled’ inmewasa steady stream ofbile.” Otherreaders | 


were just thrilled, like Mark Gifford of Lincoln, Neb.: “Hooray 


for science fiction!” 


And some...well, some were a little 


frightened. “All right! I’ve read, seen, or listened to 86 of your 
sci-Fi 100,” admits Patrick F. Bodayle of Bridgewater, N.J. 
“Oh, my God! | have to get out more.” C’mon, Patrick, let your 


fan flag fly. We did. Set your phaser on “I’m okay, You're okay.” 


starship Troopers? 
PAUL YATES 
oniongod@ix.netcom.com 


Stamford, Conn. 


The Last Starfighter? 
BRANDON EYTCHESON 


| — * 
brandonreytcheson@uiorfedu 
| River Falls, Wis. 


Dark City? 

NICK C. BARRACATO 
Nick Yack@aol.com 
Staten Island, N.Y. 


lhe Blob? 
NICOLE JONES 


San Antonio 


he Black Hole? 
SHANE DETERT 


Mishawaka, Ind. 


whe Invisible Man? 


SAMUEL L. TUCKER 


— Southhanpton, Pa. 


Quantum Leap? 
JAMES FERAZZI 
Hoboken, NWI. 


/LFerazzi@rambow-media.com 


Credit Debit 

IN REFERENCE TO YOUR 
piece “Brawl! Over Beloved” 
(biz), what code of ethics 
allows you to sensationalize 
an issue that had absolutely 
nothing to do with racism? | 
refer to the titillating subhead 


14898 


that said, “In the bitter fight 

| over who deserves credit for 

| Beloved’s screenplay, an un- 
known writer has leveled 
charges of racism—and ignited 
a war of wordsmiths.” I have 
never asserted that I was the 
victim of racism; I merely found 
the situation ironic. I believe 
that whoever empathizes with 
and can clearly convey a story 
is qualified to tell it—no matter 
the color of their skin. This is 
not about race; this is about 
recelving credit for my work. 

_ AKOSUA BUSIA 

Beloved Screenwriter 


Los Angeles 


EDITOR'S NOTE: We accirate- 
ly reported Ms. Busia’s state- 
ments. We stand by our story. 


What’s the Skinny? 

AT 56" AND 95 POUNDS, 

I fall into the same lightweight 
league as Calista Flockhart. 
Reading yet another sniping 
article (News & Notes) about 
her weight left me wondering 
why we're all supposed to accept 
the overweight for who they are 
while us tiny folks are fair game 
for ridicule. Skinny happens! 
SUZANNE MOYNIHAN 
Henderson, Nev. 


| 

HOW MANY BROKEN BODIES 
| have to pile up before Holly- 

| wood declares war on the ideal 


——! 


weight? Whether Calista 
Flockhart has an eating 
disorder or not, there are 
thousands of girls and women 
out there who do and are in 


_ danger of taking their last 
bites; figures show that 10 
percent of anorexics clie from 
their disorder, Anorexia is 
caused by a combination of 
factors, but Hollywood pres- 
sure certainly doesn’t help. 
ANGIE ENGLES 

Columbia, Md. 


CORRECTIONS: Jn Soylent 
Green, Hdward G. Robinson 
commits suicide while listen- 
ing to Beethoven's Sixth Sym- 
phony. Superman cocreator 
Joe Shuster was born in Cana- 
da but moved to Cleveland as 
a youngster. The Female Man 


was written by Joanna Russ 
(Sci-F i's Top 100). The Wash- 
ington Post’s online crossword 


| puzzle can be accessed at 
www.washingtonpost.com/wp- 
sr'v/style/crosswords/front.htm 
(Multimedia). Scarlett 
O'Hara and Melanie Wilkes 


are sisters-in-law, not 
cousins (Video). 


WWW.EW.COM 


isn’t She Iconic? 

It’s Alanis versus Beck. Pre- 
dict, in the Weekly Poll, whose 
new CD will top the charts. 


New-Fangled Buffy 
Post your review of this 
season's Buffy the Vampire 
Slayer in the message boards. 


NEXT WEEK IN EW 


Reviews of 

+ Tom Wolfe’s A Man in 
Full (Books) 

* The Siege, with Denzel 
Washington (Movies) 

# The X-Files, Millennium, 
and Brimstone (TV) 

@ Bruce Springsteen’s new 
boxed set Tracks (Music) 


And on the eighth day, something really meaningful was created. The new Sony 
Videoscope® XBR® big-screen TVs with Digital Reality Creation” are the pinnacle 
of picture performance. By doubling both the horizontal and vertical resolutions, 
you get a sharper, clearer picture that’s sheer paradise. These models are so entic- 
ing, they’re causing the biggest stir since a gust of wind got a hold of that fig leaf. 
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tall Into Great Savings 
with Sony Music 
% 


L's S 
CDS AND CASSETTES 


Oscourt Goes rot angty ts sate priced Cars 


AT BORDERS 


For a limited time only, you can save 
20% on all Sony music at your local 
Borders Books & Music. 
Choose from a selection that includes 
classical, rock, jazz, pop, alternative, 
and more. So stop by and leave with 
big savings on Sony music. 


Hurry in. Sale ends 
November 12, 1998. 


To find the location of the nearest 
Borders, call 1-800-644-7733. 


BORDERS 


BOOKS, MUSIC, VIDEO, AND A CAFE. 


* x. om 


SS om = 


0 felerts ge 


EDITOR IN CHIEF: Norman Pearlstine . 
EDITORIAL DIRECTOR: Henry Muller 
EDITOR OF NEW MEDIA: Daniel Okrent 


CHAIRMAN, CEO: Don Logan 
EXECUTIVE VICE PRESIDENTS: Donald M. EllimanJr, 
Elizabeth Valk Long, Jim Nelson, Joseph A. Ripp 


Entertainment 


MANAGING EDITOR: James W. Seymore Jr. 
EXECUTIVE EotToRS; Peter Bonventre, Richard Sanders 
ASSISTANT MANAGING EDITORS: Mark Harris, Maggie Murphy, Jeannie Park, Mary Kaye Schilling 
DESIGN DIRECTOR, John Korpics PHOTOGRAPHY DIRECTOR: Mary Dunn 
GENERAL EOlTOR: David Hajdu t.a. BUREAU CHIEF: Cable Neuhaus 
SENIOR EDITORS: George Blooston, Doug Brod, Jess Cagle, Tina Jordan, Albert Kim, John McAlley 
SPECIAL PROJECTS EDITOR: Alison Gwinn DIRECTOR OF RESEARCH SERVICES: Annabel Bentley 
EDITORIAL MANAGER: Louis Vogel STAFF EdITORS: Jamie Bufalino, Cynthia Grisolia caitic-at-Lange: Ken Tucker 
crities: David Browne, Ty Burt, Bruce Fretts, Owen Gleiberman, Lisa Schwarzbaum wAiITER-AT-LARGE: Benjamin Svetkey 
SENIOR writes: Rebecca Ascher-Walsh, Steve Daly, Joe Flint, Jeff Gordinier, David Hochman, A.J. Jacobs, Chris Willman 
ASSOCIATE E0ITORS: Marc Bernardin, Eileen Clarke, Marion Hart, Dulcy Israel, Wook Kim, Alice King, Joe Neumaier, Jessica Shaw (L.A.), 
William Stevenson, Mitchell Vinicor, Tracy A. Walsh STAFF waiters: Andrew Essex, Mike Flaherty, Christopher Nashawaty, Degen Pener, 
Tom Sinclair, Dan Snierson CORRESPONDENTS: Kristen Bakiwin, Suna Chang, Alexandra Jacobs, Dave Karger SENIOR BROADCAST CORRESPONDENT: Lisa Karin 
DESIGN art oinector: Geraldine Hessler MANAGING ART DIRECTOR: Joe Kimberling 
ASSOCIATE ART OIRECTOR: John Walker ASSISTANT ART DIRECTORS: George McCalman, Liliane Vilmenay, Ellene Wundrok 
DESIGNERS: Jennifer Procopio, Erin Whelan IMAGING TECHNICIAN: Susan Van Over 
PICTURES PICTURE EoITOR: Doris Brautigan PICTURE EDITOR, SPECIAL PROVECTS: Sarah Rozen 
ASSOCIATE PICTURE EDITOR: Alice H. Babcock ASSISTANT PICTURE EoITORS: Helena V. Ashton, Michael Kochman (L.A.), Richard B. Maltz, 
Suzanne Regan, Michele Romero Picture coorpinator: Luciana Chang assistant: L. Michelle Dougherty 
RESEARCH SERVICES obeputy: Tim Purtell senior reporter: Beth Johnson 
reporters: Carmela Ciuraru, Kristi Huelsing, Leslie Marable, Erin Richter, Nancy Sidewater, Daneet Steffens, Lori L. Tharps 
INFORMATION CENTER MANAGER: Rachel Sapienza DEPUTY: Stacie Fenster associate: Sean O'Heir assistant: Alexandria Carrion 
COPY copy cuieF: Ben Spier DEpuTY copy caieF: Alexandria Dionne 
EDITORIAL ASSISTANTS Rob Brunner, Clarissa Cruz, Daniel Fierman, 
Gillian Flynn, Tricia Laine, Will Lee, Shawna Malcom, Leonard McCants, Troy Patterson 
ADMINISTRATION $ASSISTANT TO THE MANAGING EDITOR: RitaSilverstein staff: Carole Willcocks 
EW ONLINE epttor: Michael Small agt oirtctor: Lee W. Bearson DEPUTY EDITOR: Mark Bautz 
CORRESPONDENT: Josh Wolk ASSOCIATE PRODUCERS: Stella Anastasia, Barclay A. Dunn EpiTontat coordinator: Gary Eng Walk 
PRODUCTION ASSISTANT: Connie Yu EDITORIAL ASSISTANT: Sandra P. Angulo 
PRODUCTION AD PRODUCTION MANAGER: Sandra Rosano MAKEUP MANAGER: Robin Kaplan OPERATIONS MANAGER: Karen S. Doyle 
PRODUCTION MANAGER: Suc Barnett ASSISTANT MAKEUP MANAGERS: Lauren Planit, Lora Wacholz ASSISTANT OPERATIONS MANAGER: Don Gordon 
SENIOR PRODUCTION ASSOCIATES: Ray Battaglino, George L. Beke, Paul Bodley Jr., Evan J. Dong, John Goodman, Michael R. Hargreaves, 
John K. Horsky, Robert D. Kennedy, Bill Lazzarotti, Eileen M. O'Sullivan, Tom Roemlein, George Sumerak, Daniel C. Thompson 
PRODUCTION COORDINATORS: Ann Griffith O'Connor, Karen E. Sharp Propuction assistant: Christine W. Cheng 
TECHNOLOGY MANAGER: Jeffrey Cherins SYSTEMS ADMINISTRATOR: Jason Schlau 
SENIOR TECHNOLOGY COORDINATOR: Godwin Mensah TECHNOLOGY COORDINATOR: Joe Russell 
CONTRIBUTORS Judith I. Brennan, Pat H. Broeske, Vanessa V. Friedman, Zorianna Kit, L.S. Klepp, Gene Lyons, Lois Alter Mark, 
Margot Mifflin, Jim Mullen, Alanna Nash, Lawrence O'Toole, David Poland, Ira Robbins, Michael Sauter, Stephen Schaefer, 
Heidi Siegmund Cuda, Bob Strauss, Caren Weiner 


PRESIDENT: John Squires 
PUBLISHER: Michael J. Kelly 
CONSUMER MARKETING DIRECTOR: Monica Ray 
DIRECTOR OF FINANCE & ADMINISTRATION: George H. Vollmuth 
DIRECTOR OF PRODUCTION & TECHNOLOGY: Carol A. Mazzarella 
ASSOCIATE PUBLISHER: David S. Morris 
VICE PRESIDENT, MARKETING & PROMOTION: Fred O. Nelson 
DIRECTOR OF PUBLIC RELATIONS & COMMUNICATIONS: Sandy W, Drayton 
CONSUMER MARKETING: Elizabeth Hawkanson, William J, Stutzman (Assistant Directors); Andrea C. Gilman, Timothy M. Smith, 
Holley Vantrease, Vincent M. Vero (Managers), Matthew T. Chang, B.J. Casey; Eleanor Hong; Taleen Gergerian 
ADVERTISING SALES: Headquarters: Thomas A. Morrissy (Eastern Manager); Grace Whitney (Sales Development Director); 
Carole 5. Harnoff (Classified Sales Manager); Ellen Jacobson emeage: Philip A. Wertz (Midwest Manager); Brianne Bremer, 
Christopher S. White (Sales Representatives); Kelly D. Netzband petaott: Danielle Morris (Manager); Stephen C. Larson 
(Sales Representative); Maryanne Murawski Los anoetes; Linda A. Villani (Manager); Kimberly Allen (Associate Manager); Kari Eisaman, 
Matthew J. Sganga (Sales Representatives); Deborah I. Gelfand, Sharon M. Gold new vorx: Daryl P. Bowman (National Fashion Director): 
Raymond T. Chelstowski, Jodi H. Cohen, Andrew M. Davis, Devon McAllister, Melissa J. Nadler, Julie R. Schoenberg, Suzanne Speichinger 
(Sales Representatives); Dolly Amigon, Catherine Cusack, Christopher Ransom $an FRANctsco: Jacque Lapsey (Manager); Christine Connolly 
(Sales Representative); Michelle Murphy 0attas: Michael Austry (Kelly/Tremblay & Company) 

MARKETING & PROMOTION: Rose Bleszcz, Gail L. Chen, Karen Gottschalk, Kathleen A. Moore, Elizabeth A. Ronan (Directors); Kelly Kim, 
Mindy Malkin, Steven T. Porter, Gloria H. Sutton (Managers); Dylan Parks, Mel Sanchez, Garnell Shumate, Jacqueline L. Stiles 
PUBLIC RELATIONS: Jason T. Averett, Hope E. Wilson 
FINANCE & ADMINISTRATION: FINANCE: Stephanie B. Torre (Director); Sherry W. Burns; Beverly Ivens, Jane L. Koty, Jacqueline L. Ohringer; 
Vivian Adamakos, Miriam T. Fernando apMinistration: [lissa Sternlicht (Manager); Sheila Kelly; Maureen Amisano 
Sheila Drouet 
LEGAL: Marlene Glazer 


TIME INC. 
EXECUTIVE EDITORS: Joélle Attinger, José M. Ferrer III 
DEVELOPMENT EDITOR: Jacob Young 
TIME INC. EDITORIAL SERVICES: Sheldon Czapnik (Director); Claude Boral (General Manager); Thomas E. Hubbard (Photo Lab); Lany Walden 
McDonald (Research Center); Beth Bencini Iskander, Kathi Doak (Picture Collection); Thomas Smith (Technology) 
TIME INC. EDITORIAL TECHNOLOGY 
Paul Zazzera (Vice President); Damien Creavin (Director) 


BATE GEOFFREY CHRISTOPHER JOSEPH © JOHN TL 


BLANHETT RUSH ECCLESTON FIENNES GIELGUD swogATTENGURUUGH 


4 


ABSOLUTE POWER DEMANDS ABSOLUTE LOYALTY. 
POLYGRAM FLLMED ENTERTAINMENT pasos 


Ul HARD ATTENBOROUGh 
OE a 7 a THI al ri MARY ss OO VASSA PER SIMONE ELA = AT oak Enon LL BILCOGK "ass JON 
"7a A ta MAA aL HN wonwclizabeth-themovie.com ASIN INA AEF T 


= Ae THIS NOVEMBER ""SiliflWMl uit: 8 "S2" ome 


AYER Pm ded En tanta sooo Lac Regs ecw 


FILMED ENTERTAINMENT 


10 


With Prince of Egypt, 
DreamWorks puts 
faith in the Web. 

by Judith I. Brennan 
and Andrew Essex 


HEY COULDN’T MAKE 
a Moses Happy Meal. 
And Ten Command- 
ments multivitamins 
seemed a hard idea to 
swallow. So when DreamWorks 
execs began the marketing 
campaign for their animated 
opus The Prince of Egypt 
(Dec. 18), they knew they need- 
ed something sea-splitting. As 
a DreamWorks insider joked, 
“The Bible is a tough sell.” 
Clearly, promoting the 
greatest story ever told re- 
quired a certain delicacy. 
Then, like a bush bursting into 
flames, the answer appeared. 
The studio would make...a 
website. Thou shalt not snicker. 
On Oct. 30, DreamWorks 
unveiled wivw.prince-of-eqypt. 
com, an electro-promotional 
undertaking that, among other 
bells and whistles, salutes the 
60 million-plus film in five lan- 
guages (English, French, Ger- 
man, Italian, and Spanish), in- 
cludes the trailer and music 
from all three of the film’s tie-in 
albums, and offers hundreds of 
animated images, plus spiritu- 


done,” says Jason Yim, presi- 
dent and creative director of 
Media Revolution, the Santa 
Monica-based company that 
designed the site, “is take this 
poor cousin of marketing and 
create an environment.” Media 
Revolution CEO Mark Levy 


_ adds that the site is a step clos- 


al study guides. “What we've | er to an “interactive movie on- 


NOVEMBER 6, 


13998 


November 6,1998 | Movies | TV | Books | Music | Video 


PYRAMID SCHEME The cast of The Prince of Egypt gets into animated conversation (top); Miriam 
heseeches Moses (above left); and when it comes to the sphinx, an ancient Egyptian’s work is never done 


line. There’s motion, drama. 
And we've got hundreds of pic- 
tures, instead of, say, the usual 
five that Disney put on the Mu- 
lan site. It’s very emotional.” 
Emotional involvement 
might be fine for computer 
geeks, but DreamWorks may 
need a lot more. Some industry 
insiders insist that the young 


| Multimedia | Edited by Albert Kim 


Setting Its Site! 


studio is still too fragile to 
withstand a major failure. “If 
this movie doesn’t work,” says 
one source, “they could fold or 
wind up as a production com- 
pany at some place like Uni- 
versal.” Not so, says Dream- 
Works spokeswoman Terry 
Press: “After Antz [having 
erossed $62 million, it’s well on 


a Pr JHC) 


Ta 


its way to becoming the most 
successful non-Disney animat- 
ed movie ever], Egypt's success 
is a lot less critical. It’s still an 
important film, but it’s ridicu- 
lous to think [the studio’s dead] 
if this one film doesn’t work.” 
Still, no one denies that The 
Prince of Egypt is a tough sell. 
Complicating the marketing 
plan is DreamWorks’ oddly 
anti-Web history—the studio 
has never had its own site. It’s 
a strange irony for a company 
formed by men known for their 
imaginations. As DreamWorks 
marketing exec Mike Vollman 
recently told EW: “We've cho- 
sen to do [websites] on a film- 
by-film basis. We came after 
the Internet revolution. If 
there’s some kind of technologi- 
cal change tomorrow, we might 
put [our own site] out there.” 
Now, without that bodacious 


! . aa | ’ 
Oe a ee | 
Lee 


NOW SCREENING Egypt does the Net 


the box office tracking firm 
Exhibitor Relations. “This isn’t 
about box office. It’s about 


Burger King tie-in, Dream- 
Works has a lot riding on an 
untested medium. (The only 
other promotion is a $19.96 
Wal-Mart gift package with 
two movie tickets, a book, and 
a CD sampler, available Nov. 
24.) And unfortunately, experts 
remain skeptical that web- 
sites—no matter how godly— 
can promote a movie. 

The figures bear this out. 
“Websites generate 2 to 5 per- 
cent of box office take—at 
best,” estimates Peter Graves, 
president of PolyGram Films 
marketing. Adds a distribution 
exec at Paramount, “You really 
don’t know if those 300 hits 
you’re getting are the same 
guy doing it 300 times.” With a 


site this expensive—Graves es- 
timates a high six figures— 
that’s a lot of corn down the 
tubes. DreamWorks and Media 
Revolution won't discuss cost. 

Of course, not everyone is 
ready to count DreamWorks 
out. Exhibitors and rivals con- 
cede the Egypt trailer—cre- 
ated by the studio’s creative 
director, Peter Adee—has 
made them reconsid- 
er the retread story. 
“T’ve never been a 
fan of this idea of ani- 
mation for adults,” 
says Warner Bros.’ 
president of distribu- 
tion, Barry Reardon, 
“but the trailer ap- 
peals to people who 
have religious beliefs and 
those who don’t—a tough thing 
to do.” The studio will pre- 
miere a new clip Nov. 15 (in 
pa] front of Meet Joe Black). 

» The target: women. 

It may not galvanize 
the masses, but if noth- 
ing else, DreamWorks 
has done for websites 
what James Camer- 
on did for icebergs. 
“They’ve upped the 
ante,” says Paul Der- 
garabedian, president of 


staying ahead of the Joneses.” 


And it sure beats Plague of | 


Locusts talcum powder. @ 


TRUE CRIME 


HESE DAYS, a cop show featuring a ripped-from-the-headlines 
plot is about as as run-of-the-mill as a sitcom debuting a 
wacky-neighbor character. But when NYPD Blue’s Oct. 20 season 
premiere featured a story line that eerily echoed the 1997 mur- 
der of teacher Jonathan Levin, son of Time Warner CEO Gerald 
Levin, art and life collided with legal repercussions. The problem with the 
Blue episode—about a young man accused of torturing and killing his 
ex—high school teacher, then allowing 
his accomplice to use the teacher’s 
ATM card—was that it coincided with 
the start of the New York City trial of 
Corey Arthur, 20, the ex-student ac- 
cused of robbing and fatally shooting 
Levin, 31. Arthur’s lawyer, Anthony Ric- 
co, complained to state supreme court 
justice Marcy Kahn that jurors who 
saw the show—which he said depicted 
Arthur “as an animal”—would be prej- 
udiced. (The two who did watch it were polled and allowed to remain.) Ac- 
cording to a statement by ABC, the episode “was scheduled many months 
ago” and was not specifically planned to coincide with the start of the trial. 
Blue creator and executive producer ) insisted it “was not 
meant as a portrayal of the murder of Jonathan Levin.” Ricco did not return 
calls, but a spokeswoman for the Manhattan district attorney says no fur- 
ther action is expected. And it’s doubtful that Ricco could use the untime- 
ly episode to his advantage if his client is convicted. Says New York-based 
criminal defense attorney Lawrence S. Feld, “I don’t think that it would 
constitute a basis for a mistrial or for a reversal of a conviction by itself.” 
The issue does raise a larger question: Should TV dramas stay within 
boundaries when it comes to “true-life” story lines? Tom Fontana, executive 
producer of NBC’s Homicide, thinks not: “As happy as | am that I’m not 
Bochco today, | wouldn’t hesitate tomorrow to tell the stories we want to 
tell.” If Homicide’s Dec. 4 and 11 episodes—which Fontana confirms are 
based on the New Jersey teens accused of strangling their newborn—were 
set to air during the actual trial, Fontana says he wouldn’t want the shows 
rescheduled: “This is not going to make me gun-shy.” Not that NYPD 
Blue’s dilemma doesn’t have him thinking. “Is my First Amendment right 
to write about [a crime] equal to the defendant’s right to a fair trial?” 
asks Fontana. “It’s a great idea for an episode.” —KXristen Baldwin 


t last, something you can play with. 

Last week Hasbro released the inaugural 

action figure from the Star Wars prequel: 

a STAP with Battle Droid (according to the 

box, STAP is a “one-pilot, repulsorlift vehi- 
cle,” though your guess is as good as ours as to what 


STAP actually stands for). And the droid? Speculation is 

that he’s a kind of cop on wheels whose job is to defend the 

planet. And if he’s not in your toy store yet, he will be soon. No 

word on what the next prequel toy will be, but experts say sales of 

the Battle Droid could reach the stars (see page 21). Says FAO Schwarz spokeswoman 
Michelle Prince, “It really feels like it’s on the collectors’ radar.” —Dan Fierman 


ENTERTAINMENT WEEKLY 


jim mullen’s 


What the country is talking about this week... HYM * C UJ 


AFTER THE FAB FIVE BECAME THE FAB FOUR IN MAY, EW’s 
semi-regular Spice-o-Meter turned bland as milk (or at least as a 


1 Jason Priestley He leaves Beverly Hills 90210, never 
to return. He was caught driving an American car. Spice Girl ballad). But we’re licking our lips again. Oddly, it was 

Geri Halliwell (who'll always be Ginger Spice to us), 26, who pep- 
2 Macy’s From now on their Thanksgiving Day parade 
balloons must not be more than 70 feet high. So they 
pulled the one of James Cameron’s ego. 


pered the news. After a few months’ gestation—aswirl with ru- 
mors of possible film projects 
(Charlie’s Angels) and stage 


3 Jerry Springer He's written his autobiography, called musicals (The Life)—Halli- 
Ringmaster. It’s the first selection of the Jerry Springer well went from raising eye- 
Book Club. brows to raising awareness. 
° = ) “hoe wrac P _ 
4 Viagra Pilots have been warned, if they take a dose, to On Oct. 20 she was named, 
wait at least six hours before flying. It doesn’t work when of all things, a U.N. goodwill 
you're that drunk, anyway. ambassador. The next day, 
7 Halliwell spoke at a Manhat- (i 
< 5 Tom and Nicole : , | 
tan press conference for the ‘ 
They want to make @ A \\ ™™) 
New York their home Susan G. Komen Breast S > 
if the paparazzi will Cancer Foundation (“The HALLIWELL SPEAKS UP 
leave them alone. Not only cure we have is educa- 
ore: are eae tion,” she urged). She follow- 
a good start. ed that with a spot on Larry 
King Live. Then it was back 
6 Redskins jokes to showbiz: Halliwell, who's 
That? or, ; 
What's the difference currently featured on the 
between the President ye 
and the Washington cover of Allure, signed a $3 million record deal with EMI (see 
Redskins? Clinton page 85). For their part, other Spicers are turning domestic: A 
scores sometimes. four-month-pregnant Scary Spice just married dancer Jimmy 


7 John Glenn If they can send one 77-year-old senator 
into space, why can’t they send them all? 


Gulzar, with an also-expecting Posh Spice in attendance. Mean- 
while, baby-less Baby Spice appeared—gasp!—solo on the cover of 
Gear. Could there be another defection in the ranks? —Will Lee 


STREET GRED 


8 Dominique Moceanu The Olympic gymnast wants to 
“divorce” her mom and dad. Maybe she’s seeing other parents. 


9 Monica Lewinsky A tabloid says she’s trying to lose 
55 pounds. Apparently doing a few deep knee bends every 
day isn’t enough. 


OA, Can you tell me how to get, 

10 Midterm elections May the best mudslinging, single- ; 9 
issue multimillionaire who raised the most money from how to get to...Rosie Road 
special-interest groups win. On Nov. 11, Sesame Street will 
get a temporary cross street 

11 Becker Ted Danson plays an obnoxious, loudmouthed, when Rosie O’Donnell airs her 
opinionated doctor. The only one without a radio show. show’s taped visit to the kid- 


friendly hood. “I wanted to do something to celebrate” their 30th year, 
O’Donnell says of the meeting she took with Big Bird, the Count, and her 
ticklish pal Elmo. “And | have two children who are totally enraptured with 


12 Dr. Laura Someone has nude pies of the syndicated 
radio therapist. Bob Guccione’s offered $150 for them. 


13 Tina Brown She's picked 7ulk as the name of her new it.” Pictured here, the hostess mups it up with guest star Roberta Flack. 
magazine, Beating out Pop Spew and Pointless Blather. While 0’Donnell es detoured to the street before (joining Elmo for a duet of 
14 Seinfeld A college acquaintance named Costanza is “One, Two, Buckle My Shoe”), the brush with the big time was new for some 
suing him for $100 million. That’s one way to stay in touch. Muppets. “It was neat,” said Big Bird. “I never saw so many people yelling 


and jumping up and down.” He needs to watch more Jerry Springer. —WL 
15 Mike Piazza No athlete is worth $91 million. At least 


that’s the consensus of million-dollar-a-year sportscasters. 


>> Daily news and more Mullen at www.ew.com << 
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DISCOVERED IN 1967, THE PULSAR STAR IS THE 
MOST ACCURATE TIMEPIECE IN THE UNIVERSE. 
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THE TRICK WAS MAKING IT LOOK GOOD WITH A LITTLE BLACK DRESS.’ 


PULSAR 


DISCOVER YOUR OWN STAR. 


WWW.PULSARWATCHES.COM 


hundreds of elegant and beautifully crafted styles ~ prices ranging from just $69.50 - $275 ~ models PRY799-$170/PXT579-$175/PXT581-$175/PTB 128-3170 


A selection from our jewelry collection ts avatlable at HELZBERG DIAMONDS 


November 2 
ite) 
November 14 


A guide to notable parties, 


premieres, and happenings 


14 


Meet Joe Black, starring Brat The Billboard i Who's got game? Matthew Fox, 
as Death (right), has its New York Music Video a (e ee” , and Step are 
premiere. Pitt and costars Awards at the Ve among the celebs who'll take on the 

‘ins and ¢ ani will attend. Sheraton 3G ; ? Theatrical Teamsters Local 817 for 

, Universal in A. Shooting Gallery’s 4th Annual Celebri- 
Caroline’s Comedy Nation in Manhattan holds a L.A. Presenters > _ ty Basketball Game at New York’s 
tongue-twister contest for kids to launch Micro- include Dwi Le Hunter College gym. L; 
soft’s new ActiMates Interactive doll, which and | ~~ burne and 2 (left) will coach. Pro- 
spouts tongue twisters. Hosted by Debc [ BNA ceeds benefit the R.E.A.C.H. program, which 
. Say “Fire my agent” three times fast. Daw 


i kicks off his European tour in 
Stockholm. How do you say “bow-wow-wow, 


yippee-yo, yippee-yay” in Swedish? 


The New York premiere of 
Dancing at Lughnasa starring 
(left). The screen- 
ing and after-party at Land- 
mark on the Park will benefit 


(WR 


will attend the L.A. premiere of 

| Still Know What You Did Last Summer. x | 

& Marshall’s Women in Comedy Festival, a five-  \, EN 
day charity event featuring 50-plus 

comedians performing at New York comedy 

ert features a Carnegie Hall gala hosted 


Monitor @ 


CAMPBELL 


PHOENIX AND TYLER 


NOVEMBER 6, 


the Cancer Research Institute. 


Everybody 
Loves Raymond costar 
Brad Garrett, 38, and his fi- 
ancée, gardener Jill Diven, 33, 
welcomed their first child, 
Maxwell Bradley Garrett, 8 
pounds 11 ounces, Oct. 14, in L.A. 


Ol’ Blue 
| Eyes’ son, Frank Sinatra 


Jr., 54, found love and marriage 
with lawyer Cynthia McMurrey, 
45, Oct. 18, in Wharton, Tex. 
it’s Sinatra’s first marriage. 


Liv Tyler, 21, and 

We Joaquin Phoenix, 24, have 
reportedly ended their three- 
year romance. Spokespeople for 
the actors declined to comment. 


ry Scott 
Sassa, 39, as president 
of NBC Entertainment, Oct. 26, 
replacing Warren Littlefield, 
who held the position for eight 
years. Sassa helped build the 
Turner Broadcasting System’s 
cable channels before joining 


19398 


DN aids ill children and disadvantaged youth. 


(right) and 


(left). Paula Poundstone 


he! Rita Rudner are an the performers. 


NBC as president of the sta- 
tions division one year ago; 
he’ll take over for NBC West 
Coast president Don Ohimeyer 
when Ohlmeyer’s contract ex- 
pires in 99. Said NBC CEO and 
president Bob Wright, “Scott 
has that rare mix of creative 
talent and business acumen, 
which makes him...well suited 
to follow in Don’s footsteps.” 


<=> \t Real estate 
S agent-turned-author 

Michael Costanza, 43, filed a 
defamation suit against Jerry 
Seinfeld, 44, and Seinfeld’s 
producers, Oct. 23, in New York 
City. In court papers, Costanza, 
who attended Queens College 
with Seinfeld and wrote 1997’s 
The Real Seinfeld, alleges that 
he, not series cocreator Larry 
David, is the basis for the char- 
acter of George Costanza. He 
claims the sitcom “portrays 
(him) in a negative light” and is 
seeking $100 million. Through 
a spokesperson, David said: 


The Promise Ball, a 
benefit for New York’s 
Juvenile Diabetes 
Foundation. 

will perform 
and Yankees pitcher 

s is sched- 

uled to donate World 
Series memorabilia 
to auction off. 


“Costanza is a flagrant oppor- 
tunist. His only connection to 
the show is that Jerry remem- 
bered his last name.”... Illusion- 
ist David Copperfield, 42, filed a 
$30 million defamation suit 
against the publishers of Paris 
Match, Oct. 20, in New York. In 
court papers, Copperfield al- 
leges the European mag know- 
ingly published an untrue story 
claiming his relationship with 
model Claudia Schiffer was a 
sham. A Paris Match rep de- 
clined to comment.... Secre- 
tary Georgina Galanis, age un- 
available, filed an $8 million 
battery suit against model 
Naomi Campbell, 28, Oct. 21, in 
New York. Galanis charges 
that Campbell hit her with a 
phone and threatened to toss 
her from a car during the nine 
days she was in Campbell’s 
employ. In a statement, Camp- 
bell’s rep called the charges 
“an attempt by a disgruntled 
former employee to make 
money.” —Shawna Maicom 
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Todd Oldham? They are among 
the 13 celebs who helped de- 
velop and name paint colors 
being sold at New York area 


double takes 


Are you wondering whether you 
should see the somber three-hour 
drama Beloved or the thrill-a- 
minute slasher Bride of Chucky? 
Turns out there’s no need to choose: 
Each offers nearly the same cinemat- 
ic experience. For instance, both... 
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Janovic/Plaza stores (and on 
their website, www janovic. 
com) to benefit the Lenox Hill 
Neighborhood House. So what 
colors are really driving peo- 
ple up—and down—the walls? 
Oldham’s Beetle Wing (“be- 
tween kiwi and chartreuse, 
with a whisper of olive”) has 
outdistanced the second-best 
seller, Cindy Adams’ Gossip 
Red, 2 to 1, reports a Janovic 
spokesperson, who declined to 
disclose exact figures. (“That 


| 
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CHUCKY 


.- STAR OSCAR CONTENDERS 


fe ' 


BELOVED 


BLEACHERS LOADED shows, including McBeal’s Ga-_| shocks me,” says Oldham. “Mine J} post Supporting | Best Supporting 

The World Series may have lista Flockhart, Te X-Files’ was the most out-there color.”) Actress nom- | Actress nominee 

struck a foul ball when it came | Gillian Anderson, Beverly ———__—” Meanwhile, Janeane inee Oprah | Jennifer Tilly 

to ratings (see page 63), but Hills 90210’s Luke Perry, © Wie cous " Garofalo’s Mood Winfrey (The | (Bullets Over 

thanks to the big matchup, and Party of Five’s Scott ¥ Swing Pumpkin was Color Purple) | Broadway) 

more people may be watching | Wolf. McBeal’s Lisa Nicole ' nosmash. But with 

Ally McBeal this week. In Carson even sang the na- g gthaniseiving in the «HAVE SIMILAR PLOTS 
tional anthem before = 


what’s now become a postsea- 


aired the 


Fox, which 


are premiering or have new 
talent,” says Fox Sports 


camera. Of course, she’s on 


air, maybe the actress’ 


ETC. The couple that works 


vor with a cameo in the pilot 


eres eae was re Adead child | A dead adult 
son trac a 8 4. “Obviously, sh re , : ade v se mone wears comes back as | comes back as 
execs from ooking to promote shows that eat. —/oe Dziennranowicz a deranged, ad- | a deranged, 


ult-size woman. | child-size doll. 


Series, bla- | spokesman Vince Wladika. “If | together stays together. That’s .- HAVE SIMILAR SCENES 
tantly pep- we could draw a live Bobb not exactly how the adage , 
nerd Be lag y as el = Aladybug- | Astaple- 
pered the and Hank Hill, we’d have had goes, but it appears to be work- 
oe covered | covered Chucky 
stands with them there, too.” Sitting near ing for Tracy Pollan and her Fe | x ; 
. Beloved is | is reanimated 
stars from Perry at game 4 in San Diego husband of 10 years, Michael J. a Rp PERE 
its hit was Buffy the Vampire Slayer | Fox. Last year Pollan played dear * . she a 
herself, Sarah Michelle Gellar. | Fox’s old flame on Spin City. ae ee 
But she never appeared on Now Fox is returning the fa- ...FEATURE A LOVE SGENE 


The WB. —Anna Holmes for Pollan’s new ABC sitcom The ghost of | The evil doll 
(still untitled, it’s slated as a Beloved goes | Tiffany goes 
MAD ABOUT HUE You mid-season replacement). Says wild (smashing | wild (smashing 

may not find Prince Albert in exec producer Scott Winant, plates), sending | a mirror), 
a can, but would you settle for | “He’s just doing a favor for his a fearful Sethe | sending an 
Nathan Lane, Joan Rivers, or sweetie.” —Tricia Laine (Winfrey) into the | awestruck 

arms of PaulD | Chucky into 
random quote (Danny Glover). | her arms. 


“For about five minutes | was 


— 3rd Rock’s KRISTEN JOHNSON, lamenting the ’50s ensemble 


..- HAVE CHARACTERS WHO GIVE BIRTH 


é An ailing An ailing 
okay. Then | was like, ‘Oh, my God, } "| ™=* 
I’m wearing a pouffy skirt??? f°" "Nvie | terined ay 
ee | ET ee eee ee looks on. | looks on. 


—Kristen Baldwin and Will Lee 
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she wore to the premiere of Pleasantville 
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DOING THEIR BIDDING 


Arriving with generous 
purses at Carousel of Hope 
were Yasmine Bleeth (who 
bid on dinners “because | 
really like food”) and The 

|| Practice’s Lara Flynn Boyle 

¥ (1); McCarthy greets fellow 
bigmouth Don Rickles (2); 

| Marlee Matlin finds out how 


much the doggie in the win- 
dow is (3); Goldie Hawn also 
donates a smile (4); giving 


couples, Stewart and Hunter 
(5), and Grammer and wife 
Camille (6), show their best 


“Tl sides; Dion lets her heart go 


on (7); Banderas is a pin 
pal to Griffith (8); Stallone 
walks away a winner (9) 
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ie 
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i helpful. by Dave Karger 


T WAS AN EAST COAST-—WEST COAST DUSTUP— 
but it had nothing to do with gangstas. On Oct. 23, 
Hollywood was divided by bicoastal social events. 
In New York, the magnificent gathered at the 
Theater at Madison Square Garden for the VH1 
Fashion Awards. (Presenter Julia Louis-Dreyfus, 
who wore a beaded Armani ensemble, estimated 


her primping time as “15 
days. There’s a lot of pres- 
sure. It’s the Fashion 
Awards.”) In Beverly Hills, 
the munificent turned up at 
the Beverly Hilton for the 


Carousel of Hope benefit, a | 


dinner and celebrity auction 


ENTERTAINMENT 


to raise money for children’s 
diabetes research. While 
MSG was diva central (at- 
tendees included Janet 
Jackson, Jennifer Lopez, 


Sean “Puffy” Combs, and 


Madonna—who sported not 
one, not two, but three dif- 
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You finally captured. 
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_ Now you can erase 
the 20 bad ones. 
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the perfect smile. 
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TAKE PICTURES. FURTHER.’ 


The difference is 
KODAK digital. 


Immediate Color Display 

Gives you an immediate preview of your 
pictures. Save the ones you like. Delete 
the ones you don't. Getting great pictures 
is as easy as that. 


KODAK Picture Card 
Think of it as a reusable 
roll of digital film. The 8 
MB card holds 25 to 

120 images. 


Megapixel Quality 
Is a technical way of saying 
your pictures will have 

amazing detail and color. 


a 


KODAK Inkjet — 


Photo Paper ~~ 

Means you can ~~ Simple Computer Connection 
get the printing a | Hook the camera up to your 
quality you expect computer so you can print 

from Kodak without your pictures or e-mail them 

ever leaving home. to friends and family. 


$499 


Why wait to own 

the digital difference 
from KODAK? You can 
have it at this price 
from November 1. 


For more information visit us on the web at www.kodak.com/go/heart 
or call 1-800-KODAK-22, or stop by one of the following stores: 


CIRCUIT CITY 


© Eastman Kodak Company, 1998. Kodak and Take Pictures. Further. are trademarks. 


SCENE | 


ferent ensembles), the Hil- 
ton was “old school”—or so 
said guest Jenny McCarthy, | 
whose one-sleeved Versace 
gown and mermaid-style 
crimped hair made her look 
like she got lost on her way 
to the VH1 awards. “I try to 
add a little edge,” noted the 
Candie’s girl, “because God, 


do they need it. I am so sick . an : ao 
of Viagra bottles flying THREE TIMES A LADY Madonna, at Vii1's big night, as (from left) Hindu priestess, Renaissance princ 


everywhere.” Other guests | By : | ed 
included Sylvester Stallone, | Bm pis 
Celine Dion, Kelsey Gram- 
mer, Antonio Banderas and 
Melanie Griffith, and Rod 
Stewart and Rachel Hunter. 
Then there were the featured 
stars: One coast had Ellen 
DeGeneres; the other, Ed Mc- 
Mahon. Do we need to say 
who was where? @ (Addi- 
tional reporting by Shawna 
Malcom and Jessica Shaw) 


THEY WENT TO A GARDEN PARTY 
At the VH1 Fashion Awards, 

host DeGeneres and Anne Heche 
celebrate with a kiss, oblivious 

to Heche’s chapeau faux pas (1); 
a sparkling Lopez greets Matt 
Dillon, while Cameron Diaz— 
winner of a Best Personal 

Style award—is a conspicu- 

ous no-show (2); R.E.M.’s Michael 
Stipe showed Up with his cell 
phone (3); Iggy Pop, always 
model thin, and Lenny Kravitz 
share the stage (4), as hip-hop 
hip-meister Gombs sits down 

and stands out in a white 
ensemble (5); comedian Gilbert 
Gottfried gets glossy with a giant 
lipstick (6); Aerosmith members 
Joe Perry and Steven Tyler strike 
a pose with MTV VJ Jesse Camp 
and swing-music avatar Brian 
Setzer (7). Tyler told daughter 
Liv, nominated for a Best Personal 
Style award, “You’re gonna win 
and even if you don’t win, you 
still win with me.” Awww. 


NOVEMBER 6, 


L 


victorious? Check back in 30 years. By then, we'll 
know whether all those Star Trek figures and 
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IZ Collecting movie action figures and television dolls is no 
| longer kids’ stuff. Just ask Mom and Dad. by Josh Young 


n the latest clash of the superheroes, it’s Jean- 
Luc Picard versus Ginger Spice. Who will emerge 


Spice Girl dolls being stockpiled in basements and 
hall closets actually did turn people into the mil- 


tors—believing that everything will someday be 


worth something—are trans- 
forming the action-figure toy 
biz into an estimated half-a- 
billion-dollars-a-year indus- 
try. And it’s not tots who are 
fueling this latest retail craze. 
Blame it on their parents, 


bat: ; . : | who now regularly scour the 
lionaires next door. In the meantime, avid collec- | 


shelves of Target and Wal- 
Mart for TV and movie dolls. 


“People buy one for their kids 
to play with,” says Marty 
Brochstein, executive editor 
of The Licensing Letter, “and 
one to put in their closets.” If 
funding your retirement is 
your goal, better stick to mu- 
tual funds. Unlike genuine 
pop-culture artifacts—such as 
John Travolta’s cisco suit or 
the Rosebud sled purchased 
by Steven Spielberg—dcon't 
expect most of these items 
to ever bring record-break- 
ing Christie’s bids. But the 
temptation is hard to resist, 
especially when a 1965 Be- 
witched doll fetches $4,296 at 
auction. And with collecting 
mania reaching new heights, 
it’s easy to get in on the 


| action: Just check out such 


virtual swap-meet sites as 


| eBay.com and Auction Uni- 
| verse.com. There are now so 
many new toys flooding the 


market that the law of dimin- 
ishing returns could set in. 
Still, savvy collectors can get 
a decent return. Here’s how: 


@ BE WARY OF THE TOYS OF OVER- 
HYPED MOVIES The bigger the 
hit, the better the chance the 
toys will be worth money in 
the long run. However, 
Godzilla, which grossed $135 
million-plus, created such a 


| toy-manufacturing tsunami 


that it’s unlikely any of the 
product will be worth much 
in the near future. (There’s 
just too much out there.) And 
if you're buying the toys of 
failed movies in hopes of cor- 
nering some cult market, con- 
sider Kevin Gostner’s Mariner 
from 1995's Waterworld. It 
retailed for $4.99. Today, it’s 
worth about five bucks. 


@ BANK ON STAR POWER A Pe- 
ter Weller-esque RoboCop 
isn’t worthless, but as in Hol- 
lywood, star power counts: 
An average RoboCop’s worth 
$10; Harrison Ford’s foot-tall 
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DOLLED UP Smith’s one dear 


Angel; X-rated Barbie and Ken 


1983 Indiana Jones goes for 
$350. There are, however, ex- 
ceptions. Gewgaws from Tim 
Burton movies are always in 
demand (see box). 


3) YES, YOU NEED THE BOX Don’t 
be too hard on your mom for 
throwing out that mangled 
Planet of the Apes doll, be- 
cause it’s not worth much 
without the box it came in— 
and that too has to be in pris- 
tine condition. And retailers 
know this: Last summer, af- 
ter collectors stormed some 
San Francisco-area Target 
store aisles looking for exclu- 
sive Star Wars figures, work- 
ers punched holes in the box- 
es to make them less valu- 
able to collectors. 


4) TV’S BETTER THAN MOVIES, 
SOMETIMES “TV characters 
are more sensational,” says 
Michael Torres of Howdy Do, 
a New York City collectibles 
shop. “There are women in 
their 30s who come into our 
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store with that Farrah Faw- 
cett haircut and they want 
the doll.” A Charlie’s Angels- 
era Farrah is hotter than her 
1997 Playboy spread: It goes 
for $100. Time has been even 
kinder to Angel Jaclyn Smith. 
Originally $7.99 in the 1970s, 
she’s now worth $200. 


© LOOKS COUNT It used to 
be that only kids complained 
when toys didn’t resemble 
the stars, but collectors are 
now nitpicking. Toy design- 
er Terry Lattimer, who 
helped sculpt the faces of 
Independence Day figures, 
says a likeness is often dis- 
torted because a toy’s head 
is produced at two times the 


| size of its prototype. Among 


the best likenesses to date: 


| Bruce Willis’ Armageddon 


doll, though Ben Affleck 
was off by a mile. 


6) THE TRUTH DOESN'T MATTER 
After Mattel shipped special 
Barbie-and-Ken X-Files 
sets, 1t asked stores to re- 
turn them. Conspiracy theo- 
ries flourished. The best? 
David Duchovny demanded a 
recall because Ken’s hair 
was not rugged enough. Not 
true, says Duchovny. “I was 
flattered by them because 
my breasts look larger than 
they really are.” Actually, it 
was Barbie who was hav- 
ing the bad-hair day. A 
Mattel spokeswoman says 
Barbie wasn’t fastened 
tight enough in her box to 
withstand the journey from 
factory to retailer—and her 
Scully-like ’do was falling in 
her face. Whatever the rea- 
son, the $79.95 set was 
going for $275 at New 
York’s Howdy Do (though 
it’s now completely sold 


out). “It was,” says a 


Howdy Do salesman, “the 
‘Princess Diana Beanie 
Baby’ of the summer.” 
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It pays to be a discriminating toy collector. Here are 
six figurines likely to keep rising in value. 


1. Star Trek’s Capt. Jean-Luc Picard, from the 
“Tapestry” episode (Playmates 1995-1997). Play- 
mates made a limited edition of 1,701 (get it?) 
and tossed them randomly into large com- 

mercial shipments. Sticker-priced at $12, /— 
a mint-condition Picard is now worth $600. 


2. Star Wars’ Luke Skywalker At $350, the 
1977-79 Kenner figure, which is distinguished by 
its blond hair and the No. 12 on its back, is one of 
the movies’ most valuable collectibles. In 
general, Star Wars products are considered 
the blue chips of the market. Says Jim Silver, 
publisher of the trade publication The Toy Book, “They’re the 
most widely collected and the most stable in value.” 


3. Ginger Spice News that she was leaving the Spice Girls in- 
flated the value of Ginger dolls from $25 to $90. But Ginger’s 
split overshadowed manufacturer Galoob’s plans to create 
an insta-collectible. In the original series, Galoob included 
only one Scary Spice in every 12-doll crate of sistas shipped 
to retailers. With On Tour, Sporty was the one in short sup- 
ply. If the band replaces Ginger, she’s sure to appreciate. If 
not, hold on to original Scary and 
touring Sporty for insurance. 


4. The Nightmare Before Christ- 
mas’ Jack Skellington It’s that 
Tim Burton touch. Products re- 
lated to the ghoulish director’s 
films, especially The Nightmare Be- 
fore Christmas, continue to be pop- 
ular. A Skellington from the 1993 col- 
lection that was tagged at $5.99 now 
goes for $150 at New York’s Howdy Do. 


5. Spawn figures As the comic book made 
its way from an HBO show to the big screen in 1997, this in- 
tricately designed series produced by McFarlane Toys sky- 
rocketed. Some $7.99 numbers now fetch $30. 


6. Judy Robinson from the 1998 Lost in Space collection: 
Demand for slinky Heather Graham means her Trendmas- 
ters doll, which sold for $5.99 in April, now goes for $15 
mint. “You’d think Trendmasters were offering a date with 
her as a sweepstakes prize,” declares Lee’s Action Figure 
Toy News, a collector’s publication. Or maybe the stock 
boys are hoarding them. 
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OW *’BOUT REMEMBERING YOUR DIVINITY,” INDEED. @® “ALANIS IS GOD!” 
proclaim banners being hoisted above Broadway by a cluster of worshipful teens 
who’ve marooned themselves on a traffic island in New York City’s Times 
Square. They may or may not be aware they’re borrowing a motto from some 
Brits who similarly anointed Eric Clapton in a graffiti spree three decades ago. 
They do, in any case, mean to celebrate the casting of the divine Miss M in the 
film Dogma, an upcoming religious satire in which Alanis Morissette gets in 
touch with her divine nature—as a line from her current hit, “Thank U,” advis- 
es—by, yes, actually portraying the big G on the big screen. @ A few stories 
above, the object of their veneration is visible through the MTV studio’s win- 
dow on the world. She’s sitting cross-legged on a couch before a small roomful of 
yet more worshipful teens, looking ready to conduct yoga class, radiating such a 
tranquil presence you can almost imagine her laying hands on Jesse Camp and 
unleashing his please-shut-up chakras. Instead, she’s on live T’'V being inter- 
viewed by veejay Carson Daly, who also has Dogma director Kevin Smith on 


speakerphone. How, Daly wonders, did the auteur responsi- 
ble for Chasing Amy and Clerks come to cast the supreme 
female rock star of the ’90s as the Supreme Being in a Mira- 
max movie? The disembodied voice goes straight for the 
punchline: “Typecasting.” Morissette laughs sheepishly...but, 
like Christ standing before Pilate, refutes it not. 

Talking with EW later, Smith sounds so smitten you might 
wonder whether he was even kidding. “It’s kind of hard not 
to fall in love with her,” he evangelizes. “She just has a serene 
presence about her, such a calming effect on everything and 
everyone. A lot of people have a lot of 
special skills, but she is the single most 
unique person I’ve ever met. Truthfully, 
I usually kind of downplay everything 
surrounding my work, for fear something 
won’t live up to my expectations— 
but Alanis, she’s the closest thing to the 
divine here on earth.” 

But there’s a bigger, less messianic 
burden being placed on the 24-year-old 
Morissette’s silken shoulders. In a time 
when it seems not a single rock act of 
consequence can replicate, commercially 
or critically, their biggest successes 
(check those diminishing returns from 
Pearl Jam, the Smashing Pumpkins, U2, 
R.E.M., and the rest of the alt-revolu- 
tion)—and with rap, kid acts, and sound- 
tracks ruling the market—it’s now left to 
Morissette to prove that it is still possi- 
ble to sustain a thriving career in rock & 
roll beyond one album. Which is to say, a 
music industry in stasis looks to her 
for...well, if not salvation, at least a sign. 


NO, THANK YOU Morissette in the flesh 


So, on the heels of the best-selling long play of the decade, 
1995’s Jagged Little Pill (28 million worldwide and counting, 
16 million of those certified in the U.S.), her new release, Szp- 
posed Former Infatuation Junkie (on sale Novy. 3), is regarded 
in some circles as nothing less than a possible you-know-Who- 
send. But can even God herself ward off the sophomore jinx? 


WITH SO MANY SO CURIOUS TO KNOW JUST WHAT KIND OF 
attitude characterizes Morissette’s second album—banshee? 
blissed out?——here, without further ado, is a sample chorus: 

“Look at me, I’m a girl that some 
may preconceive/Why do they try to gen- 
eralize, why are they antagonizing me.../ 
I wantcha/You know I'll never stop ’til 
I’ve gotcha/You'll never be quite the same 
when I rock ya/I’m not the kind of girl 
that you thought I was...” 

Evidently not. Oops: That was from 
Morissette’s first second album, 1992’s 
Now Is the Time, an out-of-print disc 
from north of the border, released when 
she was still an overly made-up, severe- 
ly bejeweled Canadian teen star using 
the mononym of Alanis. Encouraged by 
her Ottawa schoolteacher parents, the 
moptop spent a season getting slimed on 
Nickelodeon’s You Can’t Do That on 
Television! at age 10, cut her first single 
shortly thereafter, released her first hit 
album at 16, and had a nervous break- 
down at 17, before professionally re- 
gaining her last name and starting from 
scratch. Jagged Little Pill, set down 
in the Guinness Book of Records as the 
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JAGGED LITTLE THRILL Morissette 


played a small Boston club in late ( ( 


biggest-selling debut ever, was actually her third album, if 
a career starter in spirit. 

Chris Rock, who stars as the apostle Rufus in Dogma, says 
he and Morissette (whom he’s taken to calling “Lanny Love”) 
bonded on an off day while taking in Spike Lee’s He Got 
Game, the story of a basketball prodigy under too much pres- 
sure at too tender an age, which resonated all too well. “You 
remember that scene where the uncle is talking to the kid and 
asking when he’s gonna get his?” asks Rock. “Alanis just 
turned to me and said, ‘That’s my life.’ And I said, ‘That’s 
mine, too!’ And we hit it off from there.... After you talk to her 
for a while, and then somebody tells you she’s only 24, you're 
like, ‘Get the f--- out of here!’ She's got it down, man.” 

Before anyone bets against her longevity, then, it may be 
instructive to recall that by virtue (or vice) of growing up in 
public, Morissette had the chance to get most of her mistakes 
out of the way before her second coming. Rather than shrink 
from any unflattering memories of a frothily misspent youth, 
Morissette sympathetically memorializes her prefab teen self 
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in a new song, “UR,” which describes her pre- 
pubescent introduction to show business, chart- 
ing her progress—from “naive you are” to “ter- 
rified you are” to “ruthless you are” to, finally, 
self-forgivingly, “precious you are.” 

Oh, and “precocious you are”’—that, Moris- 
sette most emphatically still is. Supposed For- 
mer Infatuation Junkie (see review on page 84) 
is the remarkable, almost relentlessly confes- 
sional journal of a woman age 24 going on 39. 
taging it’s not, except in memory. (The one truly 
angry song, “Pollyanna Flower,” has been rele- 
gated to a B side, probably for fear of giving any- 
one too easy an excuse to revive “You Oughta 
Know’-era stereotypes.) Ironically, perhaps, 
irony hardly figures into her guileless palette 
either. The details may be overtly autobiograph- 
ical in many instances, but the themes in this 
sharp and earnest veritable soundtrack to The 
Drama of the Gifted Child will be recognizable 
to just about anyone who ever reckoned herself 
an overachiever, professionally or emotionally. 
Certainly it'll polarize critics and music fans to 
the same degree her previous album did: It’s as 
easy to imagine cynics thinking “Get over your- 
self, Alanis” as they pore through the conversa- 
tional self-analysis of “I Was Hoping” or “Un- 
sent” as it is to picture those more empatheti- 
cally inclined getting weepy as she pays homage 
to her mother in “Heart of the House” or coun- 
sels a suicidal friend in “Joining You.” Listening 
to the 17-song set in a straight shot, you might 
even find yourself indulging both reactions. 

The real commercial strength of the album 
can't be gauged before next year, but right now 
the buzz centers on how many sales Jxnkie will score its first 
week, and if it will set a record. Odds are strong that it’ll best 
the ’98 mark now held by the Beastie Boys’ Hello Nasty, 
which came out of the box with 681,000. An even loftier goal 
would be the first-week sales record since SoundScan’s incep- 
tion in 1991: the 950,000 copies Pearl Jam’s Vs. sold in 1993. 

Not that you'll get anyone at Morissette’s label, Maverick, 
or its distributor, Warner Bros. (which, like ENTERTAIN- 
MENT WEEKLY, is owned by Time Warner), to comment on 
that—or anything else. Morissette’s manager, Scott Welch, 
has actually imposed an unheard-of gag order on execs at both 
labels, in what could be considered either a bizarre control- 
freak power play or a savvy anti-jinxing measure. (Further 
compounding the corporate reticence are the delicate negotia- 
tions to renew Warner’s profitable partnership with Maver- 
ick—complicated by the rumored imminent buyout of co- 
chairman Freddy DeMann, who’s reportedly been feuding 
with his former management client Madonna and Guy 
Oseary, the A&R wunderkind who signed Morissette.) 
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Privately, though, many of these folks will allow that there 
are certain expectations. “People are hoping that it will sell 
a million copies, or close to a million, the first week,” says a 
source closely involved with the project. “The feeling is that it 
could be the biggest first week ever. I think everybody be- 
lieves that, industry-wide.” A more disappointing figure would 
be in the area of 600,000, the source acknowledges, “but dis- 
appointment is a relative term.” 

One believer at the retail level is the usually more curmud- 
geonly Stan Goman, executive VP and COO of Tower 
Records, who's “buying more than we are for other superstar 
sophomore records. It’s more than we’re buying for Jewel. 
I think the music is there. We haven't had any decent records 
all summer, and it’s coming out before the onslaught of crap in 
November... This record I’m not skeptical about.” 

ut retailers might be alarmed by the less-is-more ap- 
proach Morissette and her manager are taking toward pro- 
motion; they’ve lined up just half a dozen interviews with 
American TV outlets and periodicals this year, and her just- 
wrapped mini-tour hit small halls and clubs in only 13 cities, 
with a more substantial 1999 tour not yet announced. 

Moreover, before she returned to the studio with Pill pro- 
ducer and cowriter Glen Ballard in early 1998, she’d been 
almost completely out of the public eye for the better part of 
two years. When photographers did get her in their sights last 
year, it wasn’t at a Hollywood premiere or nightclub but at a 
triathlon held northwest of L.A. (Once an overachiever, always 
an overachiever.) Her other public appearances have been on 
the humanitarian-interest circuit—Tibetan Freedom benefit 
concerts, a trip to Cuba, a sojourn in India (which, besides get- 
ting a name drop in “Thank U,” inspired the less grateful 
“Baba,” her equivalent of the Beatles’ “Sexy Sadie”). 
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GOOD TRACK RECORD In a ’97 triathlon; with Ballard at the 96 Grammys 


London’s Daily Telegraph last month estimated Moris- 
sette’s worth at $50 million or more, thanks in large part to an 
unusually high royalty rate of roughly a dollar and a half per 
album that was negotiated before Jagged’s release. But the 
singer is said to live unostentatiously with actor boyfriend 


Dash Mihok (the subject of /nfatuation’s uptempo love song 
“So Pure”), in Brentwood, Calif., where she cooks, paints, and 
eschews Dolce & Gabbana in favor of proletarian twenty- 
something haunts like Urban Outfitters. Acquaintances speak 
of her, if not in the divine terms favored by Smith, as living 
with her fame sweetly and gracefully—which, given the temp- 
tations afforded her, may count somewhere next to godliness. 

“Now, she’s a business story, and that’s not great for music, 
because the public doesn’t like to think of themselves as being 
part of a commodity,” says Mercury president Danny Gold- 
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CALL IT THE CURSE OF PETER | 
Frampton: one unimaginably huge 


hit album, then a not-so-slow fade 


stardom is shakier than ever, 


ing sales droughts after hitting it 
big. Here’s a look at a few fallen 
stars (all sales numbers accord- 
ing to SoundScan). —Rob Brunner 


THE SPIN DOCTORS Hit album 
1951's Pocket Full of Kryptonite 
blew up to the tune of 4 million 
feta) s](-t-mm OJ E-t:telelel(iimigr-Mie)|() pat] s) 
1994’s Turn It Upside Down did 
barely 10 percent of Kryptonite’s 
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numbers. Another dud album, in 
"96, moved a miserable 40,000 


| units. Where are they now? 
into obscurity. Inthe ’90s,super- | 


Dropped by Epic, the hippy drips 


| are scheduled to release new 
with mega-acts routinely suffer- | 


music on Universal early in "99. 

COUNTING CROWS) Hit album 
At last count, 5.2 million people 
purchased the Crows’ 1993 debut, 
August and Everything After. 
Disappointing follow-up 1996's 
Recovering the Satellites hit the 2 
million mark, a drop-off of more 
than 60 percent. Where are they 
now? Contemplating the next 
Crows’ feat, after their live al- 
bum sold a mere 195,000 units. 
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HOOTIE & THE BLOWFISH Hit 
album With sales of nearly 10 mil- 
lion, *94’s Cracked Rear View was 


| the biggest debut of the 90s. Dis- 
appointing follow-up 1996's Fair- 


weather Johnson sold a limp 2.3 
million. Where are they now? 
Playing Musical Chairs. This 1998 
album’s numbers, after a flashy 
first week, are quickly falling. 

BLUES TRAVELER Hit album Four 
was a charm for these Jersey 
jammers; the 1994 album sold 
nearly 4 million copies. Disap- 
pointing follow-up Last year’s 
Straight On Till Morning sold a 
far less impressive 664,000 units. 


Where are they now? Working on 
a new album, due out next year 
on A&M. 

SOUL ASYLUM) Hit album These 
grunge perennials broke through 
in 1992 with Grave Dancer's Union, 
which sold a more-than-respect- 
able 2.1 million copies. Disap- 
pointing follow-up 1995’s Let Your 
Dim Light Shine failed to light up 
the charts, selling fewer than half 
the copies of its predecessor, 
while this year’s Candy From a 
Stranger failed to break the 
50,000 mark. Where are they now? 
Still signed to Columbia, they'll 
release a new album in 1999. 
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berg, chief at the Warner label when her last album came out. 
“Record companies do the best job when they’re invisible, and 
I think [Maverick’s] doing a good job of that.” Says MTV 
music programming senior VP Tom Calderone: “The last al- 
bum was not forced down people’s throats. When I was in ra- 
dio and was delivered the song [You Oughta Know”, I was 
hike, Wow, what is this? There wasn’t this big hype machine 
six months before the record came out. And no one has seen a 
‘reinvention’ on her with this record; it’s just getting delivered 
via video and radio. Music fans, no matter how old they are, al- 
ways want to feel they've discovered something. And to some 
extent, Alanis still feels like a secret.” 

Morissette’s beleaguered publicist, Mitch Schneider, has 
a mantra he’s compelled to repeat probably dozens of times a 
day: “She just doesn’t want to be overexposed.” 

Tell it to her video director. 


IT’S JUST A FEW LETTERS FROM GOD TO GODIVA, AFTER ALL. 
Stephane Sednaoui, the director who helmed Morissette’s 
multiple-personality “Tronic” clip, is explaining how he came 
up with the story line for “Thank U,” which would have her as 
a sort of stranger in a strange land, moving freely among the 
people, occasionally touching and being touched in a nonsexu- 
al, healing way. “If you listen to the lyrics of the song,” says 
sednaoui, “she’s talking about being completely with no pro- 
tection. It’s about trust and being completely open and com- 
fortable, ready to receive and ready to give.... When I went to 
Alanis with that concept, she liked it very much, and she said 
at that point, “You know what? I would love to be naked in 
that video.’ And I said, ‘Wow! Fantastic! That’s great.’” 
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Well, naturally. 
But didn’t anybody 
tell them you can't 
do that on televi- 
sion? 

Evidently not. 
MTV and VH1 are 
delighted to finally 
have a video that is, 
like in days of old, 
prompting discus- 
sions at the water- 
cooler. And though 
Sednaoui claims 
that he and Morissette had not the slightest thought of overt 
provocation—let alone an attention-getting jump start that 
might render the rest of her nonexistent promotional cam- 
paign irrelevant—the stir the video is causing is evident on 
America Online, where one day last week the Morissette 
message board collected a staggering 2,300 new posts, a good 
percentage of which concerned the video (or various body 
parts therein). 

To answer a few prevalent Net questions: Yes, that is her 
body. No, they didn’t shoot her on a set and digitally superim- 
pose her on the street scenes; the clip was shot over two 
nights on the deserted streets of downtown Los Angeles and 
in a nearby subway and supermarket. Yes, she really was 
buck nekkid, except for two-inch latex patches over her nip- 
ples (to comply with local laws) and a patch over what the 
French Sednaoui charmingly refers to as “her sex.” And no, 
Morissette never felt nervous about wearing her birthday suit 
for the all-night shoots. “She really felt dressed up,” the direc- 
tor says. Oh, go on! “No, really. Psychologically, when you 
wear very strong makeup over your body, many women do 
feel a bit dressed.” 

One last question: Is she supposed to be, like, God, or what? 

“Oh, no. We didn’t want her to be a Madonna or divinity. We 
didn’t want her to be unreachable. In the video, she’s a human 
being who just chooses to go a bit further for all of us.” 

Mortal? That might be blasphemy to the likes of Kevin 
Smith (we sense a theologically based MTV Celebrity Death- 
match coming on). 


SHE LIVED, SHE LEARNED Morissette 
(left) in a misguided glamour shot from 
1991 and (above, second from right) with 
her parents and friend Gorey Ferguson 


“IT know it sounds like a publicity stunt, or me casting a 
crush, but it was an uphill battle,” says the Dogma director, 
who put Morissette at his movie’s celestial center after Oscar 
winner Emma Thompson dropped out of the project. “Finally, 
the powers that be [at Miramax] relented.... 1 guess some peo- 
ple were wondering why I cast her. I guess I owe it to [Dogma 
eostar| Linda Fiorentino,” who was well aware of Smith’s in- 
fatuation with the singer. “One day Linda was in her makeup 
trailer and said, ‘I met Alanis.’ I said, “Yeah.’ And she was like, 
‘So, God is who you love, isn’t it?’ And that’s exactly it.” m 
(Additional reporting by Rob Brunner, Heidi Siegmund 
Cuda, Daniel Fierman, Degen Pener, and Jessica Shaw) 


cl SiDkeo 


_UIGELY TYSON 


+ BAIR UNDERWOOD: 


=m i 


Ca a it te eae 
~ 2s = es a 


WARIO Ww PAL 
~THLLA REESE 


Mar aed sain = ke 
- - i eee ae Feria int ee 


— @CBS WORLD PREMIERE SUNDAY, NOVEMBER 8 9/8¢ SAH20 ursus 


ATIMETO 


Its soundtrack logged 161 
weeks on the Billboard pop 
chart. Its title became short- 
hand for Reagan-era angst. 
As Columbia rereleases Chill 
this month to celebrate its 
oo lth anniversary, here’s an 


It’s been 15 years since boomers first warmed to 
THE BIG GHILL. What better timefor the cast and crew 
toreunitefor alittle woolgathering oftheir own? 


BLAME THE BIG CHILL. BLAME IT FOR THE | °#! history of how a talk- 
| show host, a board game, Mo- 
unstoppable plague of soundtrack albums. | town soul, Princess Leia, a 


For chatty rip-offs like thirtysomething. | baked turkey, and a gator- 
, ae _ hunting unknown named 
For giving the baby boomers one more rea- | Kevin Costner went into the 
son to act smug and self-obsessed. Hell, blame The Big | making ofa megahit. 
Chill for Bill Clinton. Watch the movie today and you'll | EITM ET 
detect a trace of Slick Willie in yuppie princes like Kevin | tawrence Kasdan (writer- 


Kline’s track-shoe tycoon and Tom Berenger’s sellout | ‘irector): I was thinking that 
7 4 ‘ | ‘ : f I'd like to do something about 
TV star. # Then again, you might also detect a trace of | the people that I'd gone to 


yourself. (For some of us, Jeff Goldblum’s portrait of a | school with, my generation, 
| - hack ts just bit cl to ho ) and the difference between 
wormy magazine hack cuts just a wee bit close to home.) | j cing in college, where it’s 
The Big Chill—a droll ballad of codependency in which | very easy to do a lot of the 
| 8 | an _ | things you want to do, and 
seven friends come together after the suicide of anoth- | | 6.0 oat in the world, where 


er—shocked Hollywood by grossing $57 million in 1983. | it gets more difficult. 


ILLUSTRATION BY TIM BOWEAR ENTERTAINMENT WEEKLY af 
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GOME TOGETHER To enhance bonding, Close, Kline, Tilly, Hurt, Berenger, 
Place, Goldblum, and Williams (left to right) lived in close quarters 


Michael Shamberg (producer): One of the things that fascinat- 
ed Larry was movie executives who were our contemporaries 
in Hollywood who had a’60s background. He was wondering, 
How did these guys who were so radical end up in the estab- 
lishment of the movie studio system? | 
Barbara Benedek (coscreenwriter): Larry was a 
friend, and my husband had become his lawyer. Lar- 
ry just called up one day and said, “Do you want to | 
write a movie with me?” I didn’t know enough to say 
anything other than “Sure!” 

Kasdan: This was the first film she worked on. 
Benedek: He wanted to collaborate with a woman, and 
he thought I was funny. 

Kasdan: All the studios wanted to be in business with 
me, because Body Heat had been very well received. 
but when we wrote this movie, they didn’t quite get it. 
It’s the only movie I’ve ever gone around and pitched. 
Literally 17 times we pitched it to various studio heads. 
Marcia Nasatir (executive producer): I was then the 
president of Carson Films, which was Johnny Carson's 
film company.... I said to myself, “If I can’t get this 
picture made, I shouldn’t be in the movie business. Be- 
cause this is what a screenplay is supposed to be.” 
Kasdan: Columbia didn’t even want to make it. 
Nasatir: The boss, Frank Price, didn’t like it well 
enough to commit. With my tear-streaked face, I said, 
“Look, I hope that it would be a leap of faith, that you'd 
make the movie because you believe in Larry’s talent. 
He Is, after all, part of the Spielberg-Lucas generation.” 
Kasdan: Johnny Carson had this deal where if a movie 


NOVEMBER &, 1998 


4 
NASATIR 


SHAMBERG 


cost under $8 million, he could force 
them to make it. Marcia really laid it 
on the line with Columbia and said, 
“Look, this is the picture you owe us.” 
Nasatir: By the end of the week, they 
apreed to make it. /by choice./ 


11. | SECOND THAT EMOTION 


Shamberg: We had these offices 
across from the CBS Studio Center, 
and Larry says, “I’ve got to tell you 
something that I haven't told any- 
body else, except for my wife. Close 
the door.” This is about a week be- 
fore shooting. He says, “I don’t know 
if | can make this movie work.” And 
I burst out laughing. I said, “Larry, 
I know that.” 
Jeff Goldblum (Michael): We all had 
this party at Johnny Carson’s house. 
It was weird, wild stuff. He was as 
around, told stories, did magic tricks. Amazing to see Bill Hurt 
and Johnny Carson together. If only I’d had my camera. 
Nasatir: Mickey Rourke was supposed to play Kevin Kline’s 
part, because Body Heat had Bill Hurt and Mickey Rourke. 
Mickey was offered the chance to be in a Francis Coppola 
movie, Rumble Fish, and chose that instead. 
Kevin Kline (Harold): For the part / played?! Oh, come now. 
| Wow. I don’t recall ever having heard that. For the part 
| of Harold?! Nooo...well, Mickey Rourke would’ve been 
different. 
Meg Kasdan (music supervisor and director’s wife): 
I appear as the stewardess in the credits. Our two 
sons are in the movie as well. Our younger son, Jon, 
is the baby in the bathtub—the movie opens on him. 
It was sort of like sending a moving postcard out 
to everyone we knew in the country: “This is what our 
kids are like.” 
Ida Random (production designer): The first time I 
| met Larry, he asked me why I felt I could design the 
film. I said I totally identified with the Glenn Close 
character and her house. And then I got it! 
Shamberg: [t was supposed to be set on the New Jersey 
shore, but because we couldn’t make the weather, it got 
switched. They had a good film commission in South 
Carolina that introduced us to this house that they'd 
shot The Great Santini in, 
JoBeth Williams (Karen): Larry was very precise with 
us. There was no messing around with his words. 
Mary Kay Place (Meg): Larry timed all of the scenes. If 
our scenes went longer than the time allotted per page, 
we had to do it faster. During Body Heat, he’d had to cut 
a lot of things. This time, he didn’t want to lose anything. 
Shamberg: Carol Littleton, the editor, and I went out to 
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LOVE, AMERICAN STYLE Williams and Berenger wonder what’s in store for 
the weekend (left); Kline and Close engage in a little pillow talk with Kasdan 


lunch with Larry, and we both said, “You know, Larry, there’s 
this scene in the attic, where they chase the bats around. It 
doesn’t make sense.” He was very shrewd. He said, “I don’t 
want people to burn out on these dialogue scenes. I have 
things that are important for me to say in the scenes where 
they all sit around and talk, but if the movie is just a series of 
those, people will lose interest. Every time there’s a dialogue 
scene, I put something after it that’s much breezier.” That 
great dance number in the kitchen, where they do it to the 
Temptations’ “Ain’t Too Proud to Beg”? It follows the 
most lugubrious scene in the film. 

Lawrence Kasdan: Now every movie’s got some song 
that everybody’s singing to. But that was not the case 
back then. 

Meg Kasdan: | had been listening to all these old rec- 
ords. It was very unprofessional. I would just make 
these scratched-up little tapes and Larry would listen 
to them. It was totally subjective: songs that we both 
liked, songs that had meaning for us, and songs that 
worked in the scenes. 

Shamberg: We could only afford one expensive song. //t 
turned out to be the Rolling Stones’ “You Can't Always 
Get What You Want.”) That’s why there’s no Bob Dylan 
song’, no Beatles song. 

Random: Scenes that were more intimate, we built lit- 
tle sets for them—like where Glenn Close is erying in 
the shower. 

Glenn Close (Sarah): A scene like that is gold from a 
writer, because it establishes a secret between that 
character and the audience. No matter how strong she 
seemed in the circle of friends, the audience knew she 
was going through a lot of pain. 

John Bailey (cinematographer): When we came around 
the corner and actually saw her there, hunched, naked, 
and vulnerable like that, it was very shocking. She 
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didn’t go full out during rehearsal, so I had no idea where she 
was going to go with it. It was one of those surprises you get 
when you're shooting that just takes your breath away. 


Williams: I had dated Kevin Kline long ago, briefly, in New 
York. And Glennie had dated him quite seriously for a period of 
time. It was a very incestuous little group. 

Close: | think we'd all dated him. I certainly had. So the scene 
in the bedroom was real. I had been there with him before. 
Kline: Oh, my God! Let’s not talk about that. It’s ancient his- 
tory! But, yes, there were some past alliances that had come 
and gone, so there was a history. And that’s one of the things 
that Larry was trying to achieve with four weeks of rehearsal, 
so that there was something in the body language 
of these eight people that gave a sense of physical com- 
fort with one another. It’s hard to act that. It kind 
of happened. 

Williams: The scene where Tom Berenger and I are out 
in the yard and we wind up making love was pretty 
funny, because it was really cold. 

Tom Berenger (Sam, a.k.a. action honcho “J.T. Lancer”): 
I don’t recall it being too cold for me. But, you know, 
women get colder than men do. You notice that? 
Williams: One time Glennie and Mary Kay and I went to 
Kmart and bought giant women’s underwear—like, 
double-D-cup bras and huge panties—and we sneaked 
into Jeff Goldblum and Kevin Kline’s condo and hung it 
on their ceiling fans and stuff. We thought it was pretty 
funny. There wasn’t a lot to do. 


Kline: There were no distractions in this beautiful, rather 
removed stretch of land. At night, we were the enter- 
tainment. There was a great feeling of camaraderie. 

Meg Tilly (Chloe): I remember us all getting shrimp 
and having big parties and everybody dancing. We 
rented these condos, and every night—well, it seemed 
like every night—we would meet at somebody’s house. 
Close: Mary Kay would literally come and drag me out 
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Extended Release Tablets 


BRIEF SUMMARY 
{for full Prescribing Information, see package insert.) 


INDICATIONS AND USAGE: CLARITIN-D 24 HOUR Extended 
Release Tablets are indicated for the relief of symptoms of seasonal 
allergic rhinitis. CLARITIN-D 24 HOUR Extended Release Tablets 
should be administered when both the antihistaminic properties of 
CLARITIN® (loratadine) and the nasal apt age activity of 
pseudoephedrine sulfate are desired {see CLINICAL PHARMACOL- 
OGY section). 


CONTRAINDICATIONS: CLARITIN-D 24 HOUR Extended Release 
Tablets are contraindicated in patients who are hypersensitive to this 
Medication or to any of its ingredients. 

__ This product, due to its pseudoephedrine component, is contra- 
indicated in patients with narrow-angle glaucoma or urinary retention, 
and in patients receiving monoamine oxidase (MAO) inhibitor therapy 
or within fourteen (14) days of stopping such treatment. (See PRE- 
CAUTIONS: Drug Interactions section.) It is also contraindicated in 
Patients with severe hypertension, severe coronary artery disease, and 
in those who have shown hypersensitivity or idiosyncrasy to its com- 
ponents, to adrenergic agents, or to other drugs of similar chemical 
Structures. Manifestations of patient idiosyncrasy to adrenergic agents 
include: insomnia, dizziness, weakness, tremor, or arrhythmias. 


WARNINGS: CLARITIN-D 24 HOUR Extended Release Tablets 
should be used with caution in patients with hypertension, diabetes 
mellitus, ischemic heart disease, increased intraocular pressure, 
hyperthyroidism, renal impairment, or prostatic hypertrophy. Central 
nervous system stimulation with convulsions or cardiovascular col- 
lapse with accompanying hypotension may be produced by sympath- 
omimetic amines. 


Use in Patients Approximately 60 Years of Age and Older: The safety 
and efficacy of CLARITIN-D 24 HOUR Extended Release Tablets in 
patients greater than 60 years old have not been investigated in 
placebo-controlled clinical trials. The elderly are more likely to have 
adverse reactions to sympathomimetic amines. 


PRECAUTIONS: General: Because the doses of this fixed combina- 
tion product cannot be individually titrated and hepatic insufficiency 
results in a reduced clearance of loratadine to a much greater extent 
than pseudoephedrine, CLARITIN-D 24 HOUR Extended Release 
Tablets should generally be avoided in patients with hepatic insuffi- 
ciency. Patients with renal insufficiency (GFR <30 mL/min) should be 
given a lower initial dose (one tablet every other day) because they 
have reduced clearance of loratadine and pseudoephedrine. 


Information for Patients: Patients taking CLARITIN-D 24 HOUR 
Extended Release Tablets should receive the following information: 
CLARITIN-D 24 HOUR Extended Release Tablets are prescribed for the 
relief of symptoms of seasonal allergic rhinitis. Patients should be 
instructed to take CLARITIN-D 24 HOUR Extended Release Tablets 
only as prescribed and not to exceed the prescribed dose. Patients 
should also be advised against the concurrent use of CLARITIN-D 
24 HOUR Extended Release Tablets with over-the-counter antihista- 
mines and decongestants. Patients who have a history of difficulty in 
swallowing tablets or who have known upper gastrointestinal narrow- 
ing or abnormal esophageal! peristalsis should not use this product. 

This product should not be used by patients who are hypersensitive 
to it or to any of its ingredients. Due to its pseudoephedrine compo- 
nent, this product should not be used by patients with narrow-angle 
glaucoma, urinary retention, or by patients receiving a monoamine 
oxidase (MAO) inhibitor or within 14 days of stopping use of an MAO 
inhibitor. It also should not be used by patients with severe hyperten- 
sion or Severe coronary artery disease. 

Patients who are or may become pregnant should be told that this 
product should be used in pregnancy or during lactation only if the 
poem benefit justifies the potential risk to the fetus or nursing 
infant. 

Patients should be instructed not to break or chew the tablet and to 
take it with a glass of water. 


Drug Interactions: No specific interaction studies have been con- 
ducted with CLARITIN-D 24 HOUR Extended Release Tablets. How- 
ever, loratadine (10 mg once daily) has been safely coadministered 
with ids er doses of erythromycin, cimetidine, and ketoconazole 
in controlled clinical pharmacology studies. Although increased 
plasma concentrations (AUC 0-24 hrs) of loratadine and/or descarbo- 
ethoxyloratadine were observed dental coadministration of lorata- 
dine with each of these drugs in normal volunteers {n = 24 in each 
Study), there were no clinically relevant changes in the safety profile of 
loratadine, as assessed by electrocardiographic parameters, clinical 
laboratory tests, vital signs, and adverse events. There were no signifi- 
cant effects on QT, intervals, and no reports of sedation or syncope. 
No effects on plasma concentrations of cimetidine or ketoconazole 
were observed. Plasma concentrations {AUC 0-24 hrs) of erythro- 
mycin decreased 15% with coadministration of loratadine relative to 
that observed with erythromycin alone. The clinical relevance of this 
difference is unknown. These above findings are summarized in the 
following table: 

Effects on Plasma Concentrations (AUC 0-24 hrs) of Loratadine an 

Descarhoethoxyloratadine After 10 Da administration 
Loratadine 10 mg) in Normal Volunteers 


Descarboethoxy- 
Loratadine loratadine 
Erythromycin (500 mg Q8h) + 40% +46% 
Cimetidine er mg QID) +103% + 6% 
Ketoconazole (200 mg Q12h) +307% +73% 


There does not apnea to be an increase in adverse events in subjects 
who received oral contraceptives and loratadine. 

CLARITIN-D 24 HOUR Extended Release Tablets (pseudoephedrine 
component) are contraindicated in patients taking monoamine oxidase 
inhibitors and for 2 weeks after stopping use of an MAO inhibitor. The 
antihypertensive effects of beta-adrenergic blocking agents, methyl- 
dopa, mecamylamine, reserpine, and veratrum alkaloids may be 
reduced by sympathomimetics. Increased ectopic pacemaker activity 
can occur when pseudoephedrine is used concomitantly with digitalis. 


Drug/Laboratory Test Interactions: The in vitro addition of pseudo- 
ephedrine to sera containing the cardiac isoenzyme MB of serum cre- 
atinine phosphokinase progressively inhibits the activity of the 
enzyme. The inhibition becomes complete over 6 hours. 


Carcinogenesis, Mutagenesis, Impairment of Fertility: There are 
no animal or Jaboratory studies on the combination product loratadine 
and pseudoephedrine sulfate to evaluate carcinogenesis, mutagenesis, 
or impairment of fertility. 

In an 18-month carcinogenicity study in mice and a 2-year study in 
rats loratadine was administered in the diet at doses up to 40 mg/kg 
(mice) and 25 mg/kg (rats). In the carcinogenicity studies pharmaco- 
kinetic assessments were carried out to determine animal exposure 
to the drug. AUC data demonstrated that the exposure of mice given 
40 mg/kg of loratadine was 3.6 (loratadine) and 18 {active metabo- 
lite) times higher than in humans given the maximum recommended 
daily oral dose. Exposure of rats given 25 mg/kg of loratadine was 28 
(loratadine) and 67 (active metabolite) times higher than in humans 
given the maximum recommended daily oral dose. Male mice ‘tea 
40 mg/kg had a significantly higher incidence of hepatocellular 
tumors {combined adenomas and aoe) than concurrent con- 
trols. In rats, a significantly higher incidence of hepatocellular tumors 
ae adenomas and carcinomas) was observed in males given 

0 mg/kg and in males and females given 25 mg/kg. The clinical 
significance of these findings during long-term use of loratadine is 
not known. 

Two-year feeding studies in mice and rats conducted under the aus- 
pices of the National Toxicology Programs (NTP} uncovered no evi- 
dence of carcinogenic potential of ephedrine sulfate at doses up to 10 
and 27 mg/kg, respectively (approximately 16% and 100% of the 
maximum recommended human daily oral dose of pseudoephedrine 
sulfate on a mg/m? basis). 

In mutagenicity studies with loratadine alone, there was no evi- 
dence of mutagenic potential in reverse (Ames) or forward point 
mutation Asal assays, or in the assay for DNA damage {Rat 
Primary Hepatocyte Unscheduled DNA Assay) or in two assays for 
chromosomal aberrations (Human Peripheral Blood Lymphocyte 
Clastogenesis Assay and the Mouse Bone Marrow Erythrocyte 
Micronucleus wees In the Mouse Lymphoma Assay, a positive 
ea eee in the nonactivated but not the activated phase of 
the study. 

Decreased fertility in male rats, shown by lower female conception 

rates, occurred at 64 mg/kg of loratadine {approximately 50 times the 
maximum recommended human daily oral dose based on mg/m*} and 
was reversible with cessation of dosing. Loratadine had no effect on 
male or femaie fertility or reproduction in the rat at 24 mg/kg {approxi- 
mately 20 times the maximum recommended human daily oral dose 
on a mg/m? basis). 
Pregnancy Category B: The combination product loratadine and 
pseudoephedrine sulfate was evaluated for teratogenicity in rats and 
rabbits. There was no evidence of teratogenicity in reproduction stud- 
ies with this combination of the same clinical ratio (1:24) at oral doses 
up to 150 ma/kg (approximately 5 times the maximum recommended 
human daily oral dose on a mg/m? basis) in rats, and 120 mg/kg 
(8 times the maximum recommended human daily oral dose on a 
mg/m? basis) in rabbits. Similarly, no evidence of animal teratogenicity 
in rats and rabbits was reported at oral doses up to 86 mg/kg of 
loratadine alone skal 75 and 150 times, respectively, the 
maximum human daily oral dose on a mg/m? basis}. There are, how- 
ever, No adequate and well-controlled studies in pregnant women. 
Because animal reproduction studies are not always predictive of 
human response, CLARITIN-D 24 HOUR Extended Release Tablets 
should be used during pregnancy only if clearly needed. 


Nursing Mothers: It is not known if this combination product is 
excreted in human milk. However, loratadine when administered alone 
and its metabolite descarboethoxyloratadine pass easily into breast 
milk and achieve concentrations that are equivalent to plasma levels, 
with an AUC,,,/AUC...., fatio of 1.17 and 0.85 for the parent and 
active metabolite, respectively. Following a single oral dose of 40 mg, 
a small amount of loratadine and metabolite was excreted into the 
breast milk (approximately 0.03% of 40 mg over 48 ae 
Pseudoephedrine administered alone also distributes into breast milk 
of the lactating human female. Pseudoephedrine concentrations in 
milk are consistently higher than those in plasma. The total amount of 
drug in milk as judged by the area under the curve {AUC) is 2 to 3 
times greater than in plasma. The fraction of a pseudoephedrine dose 
excreted in milk is estimated to be 0.4% to 0.7%. A decision should 
be made whether to discontinue nursing or to discontinue the drug, 
taking into account the importance of the drug to the mother. Caution 
should be exercised when CLARITIN-D 24 HOUR Extended Release 
Tablets are administered to a nursing woman. 


Pediatric Use: Safety and effectiveness in children below the age of 
12 years have not been established. 


ADVERSE REACTIONS: Information on adverse reactions is pro- 
vided from placebo-controlled studies involving over 2000 patients, 
605 of whom received CLARITIN-D 24 HOUR Extended Release 
Tablets once daily for up to 2 weeks. In these studies, the incidence of 
adverse events reported with CLARITIN-D 24 HOUR Extended Release 
Tablets was similar to those reported with twice-daily (qi2h) 120 mg 
sustained-release pseudoephedrine alone. 
REPORTED ADVERSE EVENTS WITH AN INCIDENCE OF =2% 
IN CLARITIN-D 24 HOUR EXTENDED RELEASE TABLETS 
TREATMENT GROUP IN DOUBLE-BLIND, RANDOMIZEO, 
PLACEBO-CONTROLLED CLINICAL TRIALS 


PERCENT OF PATIENTS REPORTING 


Pseudo- 
ephedrine 
CLARITIN-D® —Loratadine 120 mg 
24 HOUR 10 mg q12h Placebo 
(n = 605) (n = 449} (n=220) {(n=605) 
Ory Mouth 8 2 7 2 
Somnolence 6 4 5 4 
Insomnia 5 | g 1 
- Pharyngitis 5 5 ES 5 
Dizziness 4 2 3 2 
Coughing 3 2 3 1 
Fatigue 3 4 1 2 
Nausea 3 2 4 2 
Nervousness 3 1 4 1 
Anorexia 2 <1 2 0 
Dysmenorrhea 2 2 2 1 


Adverse events occurring in greater than or equal to 2% of 
CLARITIN-D 24 HOUR Extended Release Tablets-treated patients, but 


ie Nee more common in the placebo-treated group, include 
eadache. 

Adverse events did not appear to significantly differ based on age, 
Sex, Or race, although the number of non-whites was relatively small. 

In addition to those adverse events reported above, the following 
adverse events have been reported in fewer than 2% of patients who 
received CLARITIN-D 24 HOUR Extended Release Tablets: 

_ Autonomic Nervous System: Altered lacrimation, flushing, 
increased sweating, mydriasis, thirst. 

Body As A Whale: Abnormal vision, asthenia, back pain, chest 
pain, conjunctivitis, earache, eye pain, facial edema, fever, flu-like 
symptoms, leg cramps, lymphadenopathy, malaise, rigors, tinnitus. 

Cardiovascular System: Hypertension, palpitation, tachycardia. 

Central and Peripheral Nervous System: Convulsions, dysphonia, 


hyperkinesis, hypertonia, migraine, paresthesia, tremor. 


Gastrointestinal System: Abdominal distension, altered taste, con- 
stipation, diarrhea, dyspepsia; flatulence, gastritis, stomatitis, tongue 
ulceration, toothache, vomiting. 

Liver and Biliary System: Cholelithiasis. 

Musculoskeletal System: Arthralgia, musculoskeletal pain, myal- 
gia, tendinitis. 

Psychiatric: Agitation, depression, emotional lability, irritability. 

Reproductive System: Vaginitis. 

Resistance Mechanism: Abscess, viral infection. 

Respiratory System: Bronchospasm, dyspnea, epistaxis, hemop- 
tysis, nasal congestion, nasal irritation, pleurisy, pneumonia, sinusitis, 
Sputum increased, wheezing. 

Skin and Appendages: Acne, pruritus. 

Urinary System: Oliguria, micturition frequency, urinary retention, 
urinary tract infection. 

Additional adverse events reported with the combination of lorata- 
dine and pseudoephedrine include abnormal hepatic function, aggres- 
sive reaction, anxiety, apathy, confusion, euphoria, paroniria, postural 
hypotension, syncope, urticaria, vertigo, weight gain. 

The following additional adverse events have been reported with 
CLARITIN Tablets: abdominal distress, alopecia, altered micturition, 
altered salivation, amnesia, anaphylaxis, angioneurotic edema, 
blepharospasm, breast enlargement, breast pain, bronchitis, 
decreased libido, dermatitis, dry hair, dry skin, erythema multiforme, 
hypoesthesia, impaired concentration, impotence, increased appetite, 
laryngitis, menorrhagia, nasal dryness, peripheral edema, photosensi- 
tivity reaction, purpura, rash, Seizures, sneezing, supraventricular 
tachyarrhythmias, upper respiratory infection, urinary discoloration. 

Pseudoephedrine may cause mild CNS stimulation in hypersensi- 
tive patients. Nervousness, excitability, restlessness, dizziness, weak- 
ness, or insomnia may occur. Headache, drowsiness, tachycardia, 
palpitation, pressor activity, and cardiac arrhythmias have been 
di wal Sympathomimetic drugs have also been associated with 
other untoward effects, such as fear, anxiety, tenseness, tremor, hallu- 
cinations, seizures, pallor, respiratory difficulty, dysuria, and cardio- 
vascular collapse. 

There have been rare postmarketing reports of mechanical upper 
ee tract obstruction in patients taking CLARITIN-D 

4 HOUR Extended Release Tablets. In many of these cases, patients 
have had a history of difficulty in swallowing tablets or have had 
Ail upper gastrointestinal narrowing or abnormal esophageal peri- 
Stalsis. 


OVERDOSAGE: In the event of overdosage, general symptomatic 
and supportive measures should be instituted promptly and main- 
tained for as long as necessary. Treatment of overdosage would rea- 
sonably consist of emesis {ipecac syrup), except in patients with 
impaired consciousness, followed by the administration of activated 
charcoal to absorb any remaining drug. If vomiting is unsuccessful, or 
contraindicated, gastric lavage should be performed with normal 
saline. Saline cathartics may also be of value for rapid dilution of 
bowel contents. Loratadine is not eliminated by hemodialysis. It is not 
known if loratadine is eliminated by peritoneal dialysis. 

Somnolence, tachycardia, and headache have been reported with 
doses of 40 to 180 mg of loratadine. In large doses, sympathomimet- 
ics may give rise to giddiness, headache, nausea, vomiting, sweating, 
thirst, tachycardia, precordial pain, palpitations, difficulty in micturi- 
tion, muscular weakness and tenseness, anxiety, restlessness, and 
insomnia. Many patients can present a toxic psychosis with delusions 
and hallucinations. Some may develop cardiac arrhythmias, circula- 
tory collapse, convulsions, coma, and respiratory failure. 

The oral median lethal dose for the mixture of the two drugs was 

reater than 525 and 1839 mg/kg in mice and rats, respectively 
faorauimatély 10 and 58 times the maximum recommended human 
daily oral dose on a mg/m? basis}. The oral median lethal dose for 
loratadine was greater than 5000 mg/kg in rats and mice (greater than 
2000 times the maximum recommended human daily oral dose on a 
mg/m? basis). Single oral doses of loratadine showed no effects in 
rats, mice, and monkeys at doses as high as 10 times the maximum 
recommended human daily oral dose on a mg/m? basis. 
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UM, PLACE: MIRANDA SHEN/CELEORITY PROT 


of my little condo, over to the house where Jeff 
and Kevin lived. The five of us—Jeff, Kevin, Jo- 
Beth, Mary Kay, and I—became the hardcore 
partyers. What you see on the screen was hap- 
pening in my life, as well: learning to loosen up 
and make a fool of myself. 

Place: I later learned that I should have gone 
to bed a few nights a little earlier, because I 
could see it on my face on screen the next day. 
Tilly: Everybody’d play Trivial Pursuit, which I 
was horrible at, because I knew no trivia. 
Berenger: There was a pretty high IQ level 
in that cast there. 

Close: I brought that Trivial Pursuit game 
down from Canada, from the two guys who in- 
vented it. That was my game. I’m responsible. 
Williams: I remember watching Jeff Goldblum 
sit down with the box of Trivial Pursuit cards, and I swear to 
God he was memorizing all the answers. I thought, Man, that’s 
pretty desperate. 

Berenger: He got caught once, yeah. Tried to protest his way 
out of it. 

Goldblum: | remember Bill Hurt eating, like, a whole onion 
with tons of mayonnaise. Unless I’m dreaming. He would 
take a whole onion, slice it up in quarters, eat it, and have like 
half a jar of Hellmann’s mayonnaise. 

Tilly: I don’t remember that. 

Place: I don’t remember that at all. 

Williams: Bill is really smart, but when he’d had a drink or 
two—even when he hadn’t had a drink or two—he can get off 
on these kinds of tangents, where you don’t really know what 
it is that he’s talking about. He kind of free-associates. 
Goldblum: He would go on these fantastical, Byzantine, rococo 
speeches that were just out of this world. 

Williams: We'd be playing these games and you had to kind of 
say, “Bill, Bill, come back to earth.” 

Berenger: Oh, the metaphysical diatribes? He never 
did that with me. We just talked about normal, every- 
day stuff. 


GOLDBLUM 


The Big Chill kick-started a lot of careers, but 
the cast member who would rise to the highest box 
office perch was the one who barely showed up on 
screen: Kevin Costner. Costner played Alex, the 
buddy whose suicide brings the septet together, but 
Kasdan wound up slashing those scenes, leaving 
only scattered shots of Costner’s hairline and finger- 
nails at a funeral parlor. 

Lawrence Kasdan: The movie was supposed to end in 
this flashback. So that you would see the movie that 
you see, and then, at the very end, you would see what 
they had actually been like, as opposed to what they 
said they had been like. 


_ = 


J) 


WILLIAMS 


NOCTURNAL ADMISSION A lonely Place (left) finds herself romancing a 
stone when she tells Hurt she’s interested in having him father her child 


Close: Which is what made me weep when I originally read 
the script. 

Goldblum: It ended with Kevin Costner in the kitchen. We 
were all there, and somebody said, “Hey, Alex, we’re waiting 
for you!” And he’s alone in the kitchen with this big carving 
knife, about to carve this perfect turkey, and he can’t bring 
himself to do it. It was poetical and lovely. 

Williams: Kevin Costner was very young and very boyish. 
He did not hang out with us as much as the older, core group 
did. | remember he said he used to go coon hunting at night, 
or gator hunting, or something weird. 

Goldblum: We had this long nightly rehearsal where Larry 
left us alone. We just stayed in character and made a dinner 
for ourselves. 

Kline: It was just endless; it was a whole evening. I 
think we made a big thing of spaghetti. 

Williams: Kevin Kline and Glennie decided they would 
go for a walk—in character—and Kevin Costner de- 
cided he should go with them. They go to a 7-Eleven, 
and Glenn and Kevin Kline immediately go to the mag- 
azine counter, because they both have movies coming 
out, and start looking for reviews of their films. I think 
it was Garp and Sophie’s Choice. So Costner’s going “T 
| thought we were supposed to be staying in character!” 
Kline: What?! Didn’t those movies come out about a 
year apart? That’s apocryphal. I don’t know how that 
story got started. 

Lawrence Kasdan: | showed the flashback once to a 
group of friends, and it was clear that it didn’t work. I 
just cut it off. 

Shamberg: The irony of the flashback is that Larry 
kept saying, “The main reason ’m making this film is 
for the flashback. It’s the most important thing I have 
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PIECE CORPSE Setting up (with body double) what became Costner’s cameo 


to say in this film.” What came up in the focus group was 


“The flashback is not telling us anything new.” 

Lawrence Kasdan: Kevin Costner was a prince about it. [| 
felt so guilty about cutting him out of The Big Chill that I 
wrote that part for him in Silverado—and it turned out to 
be huge in his career. This is literally what he said: “Look, 
this experience working with these actors was so fantastic 
that that’s all that counts.” 


Williams: We just all assumed, at least I did, that we 
were doing this nice arty little movie that probably 
not a lot of people would see. 

Meg Kasdan: We weren't sure if anyone was going to 
like the movie, but we had a feeling that people who'd 
graduated from the University of Michigan in the 
‘60s would like it. And it’s a big school. 

Nasatir: | had to promise Larry on my children’s 
lives that we would not change the title. Every week 
I'd get a thing from advertising or publicity: “Why 
are we calling it The Big Chill? What does that | 
mean?” And I would say, “It means what happens to 
you when you leave the warmth of friendship and go 
out into the cold, cruel world.” “But how do you sell 
that?” Now, of course, we have a Bigg Chill yogurt 
place in this town. 

Shamberg: We went to Seattle for a screening, and it 
played like Animal House. I mean, people loved the film. 
To this day, it’s the highest test scores I’ve ever had. 
Lawrence Kasdan: The next night we went to San 


Jose, and George Lucas came to be 
with me. George came with Carrie 
Fisher. 
Shambersg: [t played very quiet, except 
for Carrie Fisher, who laughed enough 
for a hundred people. God bless her. 
Lawrence Kasdan: In my mind, the 
San Jose audience was terrible. With 
George sitting next to me, it was like 
my older brother or someone, and I 
was very self-conscious. We got in the 
limousine, we were going back to San 
Francisco, and the person from the 
studio came running out and said, 

“The cards are better than Seattle!” 

And then George just lit into me: 

“Did you make the movie you like?” 

And I said, “Yeah, it’s exactly the 

way I wanted it.” He said, “What do 

you care what the cards are?!” It was 

a great moment. 

Shamberg: Eight weeks later, we had 
| weekends that were bigger than the opening weekend. 
Williams: We certainly didn’t get paid very much. Larry had 
a bunch of gross points in the film, and when he realized that 
the movie was making money and that we were never going 
to see any of it, he gave each cast member half a gross point. 
So we all got some money out of the success of the movie. 
He’s an amazing man. Now you know why actors love to 
work with him! 

Tilly: | remember giving birth, and people coming in: “Oh, my 
God! You were in The Big Chill!” I was sitting there, giving 
birth to a baby, my legs up in the air, and this one person was 
like, “What was Bill Hurt like to work with?” It was so rude. 
I hated that. The Big Chill started it all, and it terri- 
fied me. I loved acting, but I really didn’t like being 
famous, which is one of the reasons I stopped. 

Close: It’s timing. It was about a group of people that 
a lot of people could relate to, and about issues that a 
huge amount of people in this country were facing 
themselves. It’s one of those films that’s part of our 
collective consciousness. 

Goldblum: So many people, afterward, would come up 
to me and say, “That’s my movie. That’s me.” 
Lawrence Kasdan: The thing about Hollywood is, very 
few people are willing to stick things out. It’s easier to 
go with the flow, do what the studios want. But if 
you're passionate about your work, you can get almost 
anything made. 

Shamberg: This is the first film that really gave me that 
confidence to keep going. When somebody says no, it 
doesn’t mean anything. I had one other film that was 
passed on by everybody except one buyer. And that 
film was Pulp Fiction. @ 
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Get your free account today at www.hotmail.com. hotmail. 


from Microsoft 


~ 
ee ee 


NNT RO 
See tM en « 
et le A 


TN ee ER ESE a eS VY SY I OEY A On ee See 
S a 
-_ by KEN TUCKER a 4 
= "4 the 
: i 
FS i 1 
Le at i 
E E M 

iS ; 
eS 1) o) 
E «. 
eC i 


i ae 
a Ar 
ae 


: Zhe New ork ind 


Ba shine Med ea 


Res BS ee oh : = 7 
ESN 7a . ee an ny o~ FE eae pre 
‘ 1 ed 7 ~~ ee ee 3S cert i“ my S etued 


= 


yes 


i Se iy 


ae 


ava 


ga S eisss 
Toe a P 


Naeem : ie 
rie : 


SPR 
chen, 


mS lee 


™ ener 
re 
ee 


Fa ct a +O 


1. 
ty 
. 
‘ 
* 
} 
7 
j 
‘ 
¥ 
4 
ti 
) 
yy 
¥ AI 
ny 
.) 
| 
wa 

‘ 
nas 
i 
‘ 

a § 


"hes ° - . , q 
SB Mate A RY asa rene ON ee RC Ms = EEN AN SOAR Ue Pa ra amin . eee iY stares un SERPS ik i Re 


oe ee s 2 
” 
o | Mw 
“ . § sa 
>>, : = 
eS ad ~~ 
> . 
. > _ ? 
SECT ee ry ge eras 
ee 6 a ee ee a a 


we ws" S-2e 


a 
ye 


— 


ae 
= CA! 
Pe, = Re a r 
; j 
, 
a wee 
Lal 


Ts See, OS ae SSE 
: Bac esis os peat 
4 ¥ 


‘For LAW & ORDER 
fans, Chris Noth 
isn’t yesterday’s 
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is downing a beer in a New York City bar, iboktnas at a 
SEU) picture of a dead hooker with her hands cut off. Seems like old times. ¢ And it is a 
HiMeieinieicm@e flashback of sorts. Noth is shooting a scene as his former TV alias: tough, 
heavy-lidded, beefy-sexy Law & Order character Det. Mike Logan, for 
the NBC telefilm Exiled: A Law & Order Movie (airing Nov. 8). This should make § 
Exiled no more. » his legion of female admirers—who continue to regularly post dewy valentines v 
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TV alter ego, he’s 
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on his Internet fan sites—very 
happy. Since his departure after 
five seasons in 1995, they’ve had 
little to satisfy their Noth crav- 
ings beyond L&O reruns on 
A&E and his recurring role as 
Donald Trump-like romancer 
Mr. Big on Sex and the City, the 
HBO series starring Sarah Jes- 
sica Parker (expect a second sea- 
son next summer). 

Back at the Manhattan bar 
set, a Third Avenue joint called 
Molly’s, Noth, 42, has been asked 
to redo his scene a couple of 
times; the photo of the prosti- 
tute keeps falling out of his jack- 
et pocket. Between takes, he 
turns to a reporter and says in 
an attempt to stave off boredom, 
“Hey, you could play a drunk at 
the bar if you want.” His offer is 
declined, and soon, under the di- 
rection of Jean de Segonzac (Oz), 
he nails the scene. 

“Logan is in exile,” Noth ex- 
plains in his trailer a bit later. 
“He was transferred from New 
York to Staten Island, you may 
remember, for punching out a 
corrupt politician in front of a 
TV camera crew. The big dope,” 
he adds with a laugh. “I gotta 
say, | wanted to get off the show 
at that point, and I admire [ex- 
ecutive producer] Dick Wolf for getting rid of me that way, 
because that’s the way a hothead like Logan would do it— 
he’d blow his top and get busted.” 

So Hxiled is all about the humbled Logan trying to claw his 
way back into Manhattan. He pursues a low-priority murder 
case, hoping it'll turn into something big, and in the course of 
his investigation, runs into his old partner Lennie Briscoe 
(Jerry Orbach), his replacement, Det. Rey Curtis (Benjamin 
Bratt), and Assistant DA Jack McCoy (Sam Waterston). “It’s 
great,” says Noth, “because, dealing with these guys, Logan is 
ashamed and defensive yet proud and sullen. He's out to prove 
himself.” Which are the qualities Noth brought to the original 
series—a bracing bullheadedness that mussed the neatest sto- 
ry lines. Which in turn leads one to ask: Hey, Chris, why'd you 
leave the Emmy-winning Law & Order in the first place? 

“Here's what went down,” he says, leaning forward intently. 
“By my fifth year, I was really burned out. I wasn’t making any 
bones about it, I was saying it in the press. I might have been 
tempted for a s---load of money to stay another year. Now, 
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Dick [Wolf] got wind of that—and 
also I think my agents called and 
said, “You better triple his fee’— 
and there was a lot of miscommu- 
nication. I should have gotten ina 
room with Dick before all that. It 
looked like we hated each other, 
and that’s not true. We disagree 
on many aesthetic things, but we 
can work together.” 

Wolf, a famously hard-nosed 
producer who once booted the 
stars of another of his shows, 
New York Undercover, for de- 
manding raises, later corrobo- 
rates Noth’s version of events. 
“Yep, that’s it; he wanted out, and 
I don’t twist people’s arms to 
come back. Change has always 
been a hallmark of Law & Order, 
so, y know, it was ‘Bye, Chris.’” 

Exiled, says Wolf, “was not my 
idea, it was Chris’ and [writer/co- 
executive producer] Charles 
Kipps’. I heard their pitch, and I 
know from the way the reruns 
play four times a day on A&E 
that Chris still has a following. Be- 
ing a healthily greedy man, I said, 
‘Let’s do it.’” 

The A&E reruns do indeed 
rack up viewers (it’s the channel’s 
highest-rated non—prime-time 
program), as do fresh NBC epi- 
sodes, which continue to thrive in 
their Wednesday—at-10 p.m. time slot. And Noth frankly ad- 
mits his film career wasn’t going gangbusters. The Chris Noth 
Fan Page on the Web lists three features that remain unre- 
leased, and, says the actor, “I can’t wait around for Hollywood 
to decide to put me in a big movie.” So, after a high-profile, 
three-year romance with model Beverly Johnson (after which, 
he says, he learned “not to talk about my female relationships 
in public”), he did a few plays in New York and then started 
“dreaming this movie about Logan” with buddy Kipps (Colwm- 
bo, The Cosby Mysteries). “We wanted to film Ewiled like a real 
movie,” Kipps adds, “using New York and Staten Island in a 
way Law & Order doesn’t have the time or budget for.” 

The result is a knotty murder mystery, the details of which 
the actor begs not be spelled out. “Let's just say, the way Law 
& Order is structured, you don’t see the characters’ private 
lives, so you’ve never seen Mike Logan with a woman. Well, 
you're going to see Logan putting on the moves here, big 
time.” Oh, my. The Noth end of cyberspace is going to go into 
gigabyte overdrive. m 
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INTERNAL AFFAIRS 
| “Between this and 


making out with 
sarah on Sex and the 
City, | should be a 

* pretty happy actor in 

| =the near future,” 
says Noth, with 
(from top) Exiled’s 
Dana Eskelson, 
Orbach in his series 
days, and Parker 
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European good looks. Athletic. Stable. Strong, silent type. Sounds like a good personals ad. 
Difference is, it’s true. The all-new Mazda Protegé has changed. Dramatically. 
And it has one of the best basic warranties in its class—3 years/50,000 miles, 

“bumper-to-bumper.” Start a relationship that promises pleasant surprises—like getting air 
and CD for just $13,995." Visit our web site and let’s connect. Or call 1-800-639-1000. 
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“1998 Mazda North American Operations. 'See dealer for limited-worranty details. 
"99 Mazda Protege DX with air and CD. MSRP *13,995 includes freight. Excludes CA/NY/MA/CT 
emissions, tax, title and license fee. See dealer for his/her price. 
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Hint guide available from Brady Games. Need more ‘hints? Call 1-900-454-GAME. 


The Lost World: Jurassic Park™ & @ 1997 UCS & Amblin. Trespasser™ & © UCS. Computer Program © DWI. All Rights Reserved. AMD the AMD Jogo, K6, 3D Now! 
and combinations thereof, are trademarks of Advanced Micro Devices, Inc. All other trademarks and tradenames are properties of their respective owners. 


you find yourself alone on a remote island off the coast of Costa Rica. 
It isn’t your typical tropical paradise. This is Site B, InGen’s long abandoned 
research facility, where genetic experiments resulted in the rebirth of history's 
most savage predators. you know what happened here. You pray you re alone. 
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All the news that’s fit to process « Edited by Ty Burr 


PLUGGING AWAY 


THE SLOGAN ON THE LAPEL 
button of a conventioneer 
at New York's Internet World 
trade show last month sound- 
ed awfully harsh: “Plug-ins 
suck.” After all, the main- 
stream press is full of breath- 


ILLUSTRATION BY J.D KING 


less stories about the latest 
wave of websites loaded with 
sights and sounds, like Broad- 
cast.com, Radio Free Internet, 
and The Sync. Those sites and 
many others use plug-ins 
like RealPlayer, VivoActive, 


ARE WEB ADD-ONS ALL THEY’RE STACKED UP TO BE? 


Beatnik, and Shockwave to let 
you watch videos and animat- 
ed shorts or listen to music. 
What's not to like? 

Plenty, once you get past 
the gee-whiz gizmo factor. 
Ever since Netscape intro- 


duced the idea of plugging 
new-media software players 
into Web browsers—way 
back in 1996—people have 
railed against them. For in- 
stance, Gail Kaplan, a refer- 
ence librarian at the Ridley 
Township Library in Folsom, 
Pa., had high hopes. “I thought 
| could check out CDs before 
going to the store,” she says. 
But for her, RealPlayer 

didnt live up to the 
promise. “It didn’t § 


sound clear, it jumped, and | 


when we installed an upgrade, 
the browser crashed.” 

Unstable software is only 
part of the problem. The real 
barrier to adopting plug-ins 
is convenience. Fredric Paul, 
editor of CNET’s Builder.com, 
a website for Web developers, 
is a vocal critic. “Realistically, 
no one is going to go down- 
load a new plug-in, quit their 
browser, install the plug-in, 
relaunch the browser, and 
then come back to your site 
just to play your content—no 
matter how cool it is.” 

In fact, the only plug-in 
with any notable penetration 
is RealNetworks’ RealPlayer— 
and that’s because it has 
been bundled with browsers 
from Microsoft for several 
years. According to research 
company Media Metrix, Real- 
Player ranks as the No. 10 
most used of all PC software 
(9.8 million people used it 
last June), but no other simi- 
lar plug-in appears anywhere 
on its radarscope—unless 
you count the ubiquitous 
Media Player that Microsoft 
includes with Windows. 

Another big stumbling 
block is that phone-line con- 
nections are still too thin and 
the average user’s computer 
and modem too slow to in- 
gest the volume of bits nec- 
essary for plug-ins to fly. Me- 
dia Metrix estimates that 
fewer than 25 percent of 
home PCs in the U.S. can even 
handle Web-based video. For 
that, you need a 28.8-Kbps In- 
ternet connection, 16MB RAM 
or more, and a 100-MHz 

processor—plus the 
plug-in software. 
6 Finally, they don’t al- 
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ways work as advertised. 
Streaming video generally ap- 
pears in a two-square-inch 
on-screen box and has a ten- 
dency to break up into weird- 
looking blobs or stop alto- 
gether because of network 


congestion. Film critic Roger | 


Ebert described watching an 
old Gene Autry movie at the 


sagebrush-intensive film site | 
Westerns.com (www.westerns. — 


com) using Microsoft's Net- | 


Show Player as “a grim experi- — 


ence,’ and rates the overall 
quality of Web-based stream- 
ing video “between bad and 


not too bad.” (And he counts © 


himself as a fan.) 

Still, there's great interest in 
watching video over the Web. 
The first day that the four- 


hour-plus Clinton testimony © 
was released, a viewership of 2 — 
million watched the RealVideo — 


version—largely because TV 


news networks touted its pres- — 


ence on their websites. A Java- 
based streaming-video tech- 
nology from Emblaze that 
doesn't require a plug-in is also 
starting to take hold. And since 
the introduction of a new Real- 
Video format that only the new 
RealPlayer G2 can play, RealNet- 
works has racked up 150,000 
downloads a day. 

Web developers remain cau- 
tious, not wanting to devote 
too many resources to a subset 
of their audience. “Only when 
these technologies get incor- 
porated into the browsers do 
they add real value,” says Paul. 
“The only good plug-in is a for- 
mer plug-in.” Or, as Gail Kaplan 
puts it, “if my browser played 
the music instead of some 
dumb plug-in that crashed all 
the time, I'd never take my 
headphones off.” —Matt Lake 
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The OriginalJava 


ALTHOUGH MANY TRUMAN 
Show wannabes, like Jenni- 
Cam, use voyeurism to draw 


traffic, the very first webcam | 


was trained on a...coffeepot. 
In 1991, Quentin Stafford- 
Fraser and Paul Jardetzky, grad 


students in the University of | 


Cambridge's computer lab, 
hacked together a primitive, 
remote camera setup after the 


ms ——S—i‘éa‘aOOos? 
_NOT YOUR AVERAGE JOE 


tempers of lab members, who 
shared a single coffee ma- 
chine, flared over finding the 
pot empty. In 1993, lab mates 
Daniel Gordon and Martyn 
Johnson used the nascent 
World Wide Web to take 
the pot global: Anyone who 
tapped into www.cl.cam.ac. 


| uk/coffee/coffee.html was 


greeted with a mini-image, 


y which was refreshed every 20 


seconds. ‘It was a purely benev- 
olent gesture to other mem- 
bers of the group,” says Fraser, 
now 31 and a research scientist 
in Cambridge. Oddly enough, 
Gordon, now 30 and still at the 
lab, never craved the bean: 


| “| prefer tea.” —Leslie Marable 


Two heads are better than one. 


Dual Printheads 
let you mix and match 
various ink cartridges to fit 
your needs, So you get 
the ultimate in versatility, 
speed, and quality. 
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Pretty smart. Canon’s versatile BJC-5000 Color Bubble Jet” printer. Its unique dual car- 
tridge system (along with over 60 years of industry-leading savvy) gives you the ultimate 
in speed, quality and flexibility. So you get everything from fast, rich, black text to 7-color 
printing for stunning photo-quality images. All for around $249* Call 1-800-OK-CANON 


or visit our Web site at www.ccsi.canon.com/Zheads to find out more. See what we mean. 
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*BIC-5000 comes standard with one BC-?le and one BC-23 ink cartridge. Additional ink cartndges must be purchased separately. “Estimated street price. Dealer prices may vary. Gutpul shown prenbed using 
optional Photo Kil, sold separately “Hake Adventures” is a fictiisous company. Any resemblance to olber onganizations is coimecidenial, 1958 Canon Computer Systems, Inc. Canon and BIC are repistered 
trademarks and Bubble Jet, PhotoRealism and “See What We Mean” are trademarks of Canon Inc. In Canada, call 1-200-263-1121 


High-Speed, 
Enhanced Black 
Two black ink cartridges 
used together give you sharp, 
perfect text that zips 
out with impressive speed. 


Enhanced Black with 
Spot Color 


One black and one 
color cartridge’ 
work side by side to bring 
you sharp text and 
brilliant spot color in tandem. 


High-Quality, 
High-Speed Color 
Two color ink cartridges’ 
add up to bright, photo-realistic 
color printing right when 
you need it. 


Photo-Quality, 
7-Color Printing 
One Photo Ink 
and one color cartridge! 
in unison create our exclusive 
7-color printing for true 
photo-quality images. 


Canon 


What’s News? 


USUALLY, the news Net nerds need to know is technology 
related—but not this past September. Clinton's woes helped 
cnn.com bump Ziff-Davis’ zdnet.com aside as the month's 
most popular website—with msnbc.com right behind. 
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10 The New York Times 


ALL SITES 


Yahoo! 


America Online 


Microsoft 
Netscape 
GeoCities 
Excite 
Lycos 
Infoseek 
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Microsoft Network 


Alta Vista 
Tripod 
Angelfire 
Hotmail 
CNN 


Switchboard 


Ziff-Davis 
xoom 


Amazon.com 


MSNBC 


CNN 
Ziff-Davis 
MSNBC 


Time Warner 


USA Today 
ABC News 


The Washington Past 
The Computer Network 


CNNin 
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The Weather Channel 


NEWS SITES** 
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yahoo.com 
aol.com 
microsoft.com 
netscape.com 
geocities.com 
excite.com 
lycos.com 
infoseek.com 
msn.com 
altavista.com 
tripod.com 
angelfire.com 
hotmail.com 
Chr.cormrl 
switchboard.com 
zdnet.com 
xoom.com 
amazon.com 
msnbe.com 


weather.com 


cnn.com 
zdnet.com 
msnbe.com 
pathfinder.com 
usatoday.com 
abcnews.com 
washingtonpost.com 
cnet.com 

cnnfn.com 
nytimes.com 


VISITORS* 


28,599,000 
28,523,000 
20,587,000 
20,422,000 
16,880,000 
16,197,000 
13,069,000 
11,098,000 
10,027,000 
9,789,000 
9,033,000 
8,425,000 
8,277,000 
7,058,000 
6,818,000 
6,810,000 
6,723,000 
6,503,000 
6,398,000 
6,232,000 


7,058,000 
6,810,000 
6,398,000 
4,138,000 
3,882,000 
3,812,000 

2,076,000 
1,999,000 
1,912,000 

1,616,000 
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REINVENTING THE WHEEL 


Point and Sweat 


THE LATEST FITNESS CRAZE 
at Crunch, the global chain of | 
gyms known for wacky work- 
outs like Gospel Aerobics, isn't 
kickboxing or yoga. It’s surf- 
ing—Web surfing, that is. 
Thanks to exercy- 
cles equipped with | 
touch screens and J 
Web hookups pro- 
vided by San Fran- 
cisco's Netpulse, | | 
you can browse a | 
pre-loaded menu ! 


or (if you have steady fingers) 
type URLs on a virtual key- 
board. When surfing gets tire- 
some, 1V is available, but what- 
evers on screen, this isnt for 
slackers—Netpulse won't work 
Z unless you pedal. 
_ For some, it’s not 
| worth it: “That’s 
just a little too 
j much Web for me,” 
a says one exerciser, 
“| get enough at 
home and work.” 
=, — Gary Eng Walk 
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EW grades the movies and their tie-in websites 


Movie Grade A Website Grade A-— 


(www.antz.com) The film ups the ante for 
animated movies, and the site does the same 
for movie websites. Check out the colorful 
drawings, animation explanations, and 
somewhat ant-iquated Shockwave game. 


Movie Grade D Website Grade B 


(wwwomovies.com/holyman/) Guru G (Eddie 
Murphy) preaches inner peace through TV 
shopping, but the site shoots for simpler 
things: sound clips, trailer, screensaver, and a 
useless (yet charming) Shockwave game. 


Movie Grade C+ Website Grade A 


(www.lycos.com/pleasantville) Like the ‘qos 
kids who get sucked into a sos sitcom, you'll 
notice subtle changes every tire you visit 
Pleasantville’s cyber-newspaper. An engaging 
and relevant film site—how pleasant! 


Movie Grade D Website Grade A 


eee 


(practicalmagic.com) Even if you don't fall for 
Sandra Bullock and Nicole Kidman’s witch- 
craft, the website casts a spell with its fabu- 
lous playable tarot deck—not to mention 
soundtrack clips and production sketches. 


‘Website Grade B+ > 


Movie Grade A-— 


(www.trimarkpictures.com/lam) Get hip to 

poetry slams via the Sundance-winning film 
or with this site's sound clips, interactive his- 
tory, and links to other slamming URLs. Plus, 
dig the fridge-style cyberword magnets. 
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Record the higher quality of S-VHS 
on standard VHS tapes with JVC’s new line of VCRs. 


Everything you record will look better when you capture it on JVC's new 


Super VHS video cassette recorders. 


The company that brought you the original VHS technology now lets you do 
what you could never do before-make high-resolution recordings on standard 
VHS tapes. JVC's S-VHS ET (Expansion Technology) delivers over 60% 
higher resolution than standard VHS recordings, making these new VCRs 
perfect for capturing 


the full benefits of high-resolution sources like satellite broadcasts, digital 
camcorders, cable television and more. And with the choice of recording in S- 
VHS or regular VHS mode, full compatibility is ensured with even the oldest 
VCRs. Best of all-JVC gives you this higher quality at a price that’s much 


lower than youd expect. 


JVC's new S-VHS VCRs-the better way to get 


better recordings. www.}vc.com When Performance Matters. 
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ZIGGY PLAYED GUITAR, BUT DAVID 


~> ~~ “IT’S A TECH VERSION OF 
~ > me, David Bowie says of | 
he fg the new Internet venture 
MD f  thatbears his name, and he 
isnt kidding. The striking visuals, an am- 
bitious creative agenda, the quixotic, 
serendipitous amalgam of the serious 
and the playfully vapid that are BowieNet 
(www.davidbowie.com) all evoke Ziggy 
Stardust. “It's such a body of madness, 
with the chaos of decentralized struc- 
ture, Bowie, 51, continues, speaking via 
phone from his Caribbean retreat. “Per- 
sonally, | find it a perfect representation 
of how | think.” # Yawn—another official 
website devoted to an aging ’7o0s rock di- - 
nosaur, right? Not quite. BowieNet is 


BOWIE WANTS TO DO MORE: CAN HE | 
CH- CH- CH- CHANGE THE WEB AS AN ISP | IH : | 
WITH THE GIFT OF SOUND AND VISION? b \] . 

. -, 


Se a | 


WEBMASTER OF HIS DOMAIN David Bowie gets a actually an Internet service provider that 


grip on the technology at his home in the tropics 


offers subscribers the full range of goods 


PHOTOGRAPH OY IMAWN 


including e-mail service, Net con- 
nections, and a Web browser, plus 
such Bowie-specific content as 
song and album catalogs, lyrics, 
photos, and snippets of streaming 
audio. Of course, if you opt not to 
pay, BowieNet doubles as an official 
site, since the free area includes 
bulletin boards and links to his 
paintings. And even those who 
don't sign up for the $19.95-a- 
month service (the going rate for 
other ISPs) will get the chance to 
help compose lyrics for a new 
Bowie song. But subscribers will get 
more than just a davidbowie.com e- 
mail address: They will be able to 
design cover art and write liner 
notes for a “virtual CD,” and sit in on 
recording sessions as the artist 
tapes tracks for a new album. This 
is a place where raging David Bowie 
fanatics will find themselves sur- 
rounded by like-minded company: 
BowieNet has signed up “multiple 
thousands’ of users since launch- 
ing Sept. 1, according to one of 
Bowie's partners, and is well ahead 
of expectations. 

The musician's transformation 
into a would-be Web visionary be- 
gan with an interest in computer- 
generated art; he’s been creating 
digital paintings since 1993. (Asked 
about his system of choice, Bowie 
fairly shouts, “Macintosh! | mean, 
come on!") He was urged on by his 
son, Duncan, 27, whom Bowie de- 
scribes as ‘quite a heavyweight 
tech-head,” recalling that “he got 
me hooked on the ideas of commu- 
nity and chat.” 

Enter Ron Roy, a partner in New 
York City-based UltraStar. “Every 
band and personality in the busi- 
ness has a website, says Roy, who 
got his rockers-on-the-Web cred 
building a site for the Cure. “So 
what's the next step? ISP services.” 
Bowie saw in UltraStar’s business 
logic “the chance to create a portal 
with one predominant thought: Let's 
increase the sense of community.” 

It's a strategy that may 
turn out to be a new battle- 
12 
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ground in the portal wars: cyber- 
space filtered through the sensi- 
bilities of your favorite celebrity. 
“We'll never compete with AOL,” 
says Roy realistically, “but we're a 
boutique.” For Bowie, the lure is in 
the creative possibilities rather 
than the profit potential. “I could 
have gone more corporate and re- 
tail if | wanted to make a lot of 
money, he says. “The smaller, lean- 
er portals will always be more cre- 
ative than the giants.” 

The man who fell to Earth esti- 
mates that he puts about two 
hours a day into tending his ISP gar- 
den—writing an online journal, an- 
swering messages, posting digital 
photographs, and hosting the occa- 
sional chat session. Much more fre- 
quently, he says, he drops in anony- 
mously. “I have a hatful of names,” 
he laughs, “and no one knows when 
I'm there. I'm the polite one.” 

BowieNet has greater ambitions, 
such as the current collaborative 
songwriting contest in which 
wannabe Major Toms are submit- 
ting lyrics for a new tune (the cho- 
rus and melody were penned by 
Bowie and longtime collaborator 
Reeves Gabrels) that the rocker will 
then record—with contest winners 
sitting in on the session. “I've always 
felt feedback very strongly, Bowie 
says of the contest, “and this ex- 
tends the continuum.” In weeks to 
come, online groupies will also be 
able to watch a live, minute-by- 
minute Netcast from the studio as 
the star records this song and oth- 
ers for a new album. And further 
out on the horizon? Bowie's only 
prediction is that “in 24 to 36 
months, everything we know about 
the Web will be completely different 
from what we think we know now.” 
Sounds like a working definition of 
the Thin White Duke himself. m 


DAVID AND BEHEMOTH Bowie's 
visually striking home on the Web 


offers subscriber-only content like 
journal entries and a photo album 
with many shots taken by Bowie 
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Creativity comes from a willingness 
(om ol-Mellii-je-)alm-lalemial-mt-lejglale) (ee h 
to make it work. Lifestyle® systems 
—s 4 | yy’ : a A eaRs | x ‘ . _ represent a fundamentally different 
approach to audio, engineered to be 
the best sounding, easiest to use 
home theater systems ever. One lis- 
ten and you'll understand why Stereo 
Review said we had “A decidedly 


different world view.” 
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Lycos is your Personal Internet Guide \ _ network of over 400 stores, we'll also surprise you at 


to anything—and everything— you're looking 
for on the Web. 

For starters, we'll scan over 100 million Web 
sites to track down exactly the information you 
need, quickly and easily. And with an up-to-the- So visit Lycos at lycos.com for everything you 


minute personalized information page that you ) ever expected to find on the Internet. And for 
design, 22 topic-specific Web Guides and a shopping ~ everything you hadn't. 
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www.lycos.com 


every click of the mouse. You'll even find great com- 

munity features like chat and free E-mail for life, and 
everything you need to instantly— and easily— 
create your own homepage. 


WHAT'S ON 
SANTA 'S DESKTOP? 


JAY BROOKS, A 43-YEAR-OLD 
pathologist from Houma, La., 
knows what he likes: books, 
CDs, and citrus fruits. And he 
knows where to buy them 
online—as do 21 million oth- 
er consumers. Yes, e-com- 
merce is booming, a result of 
the Net's growing popularity 
and irresistible incentives. And 
it’s not just the early adopters 
thrill-shopping with mouse clicks; 
it’s everyday Joes, soccer moms, 
and their kids. That adds up to 
a total of $5.8 billion in sales 
by the end of 1998—up from 
$2.6 billion last year, ac- 
cording to a Jupiter Com- 
munications study. 
Historically, the main 
lure has been the potential- 
ly limitless selection of on- 
line products. “If | went toa 
record store locally to find 
something by Nick Lowe, it proba- 
bly wouldn't be there,” explains 
Brooks. “And if [I wanted an] Elvis Costello 
[CD], it would probably be some greatest- 
hits package.” But, online shops can easily 


offer hundreds of thousands of items— 


and the wares don't just sit idly on 
shelves. At bookstore Amazon.com, you 
can read reviews, browse through related 
book suggestions, catch up on the best- 
seller lists, and find out when paperback 
editions are due out. 

Some online shops also charge less than 
retail stores, although shipping and han- 
dling charges can absorb the savings. 
Nonetheless, credit-card transactions, once 
an online security issue, are now perceived 
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| as another Inter- 
net shopping advantage. “In the last 12 
months, consumers have gotten more com- 
fortable with the notion of purchasing in 
the online channel,” says Nicole Vanderbilt, 
a chief analyst at Jupiter Communications. 
“And there’s been a proliferation of mar- 
keting and positioning by players like AT&T, 
IBM, Visa, and Amazon.” 

But these features don’t necessarily add 
up to success. It comes down to the holiday 
season: More than 40 percent of all online 
sales occur during the last three months of 
the year, says Vanderbilt. The bulk of these 
hover around Christmas and Hanukkah; 
those Tickle Me Elmos really add up. 


If you're worried that 
Elmo's passé or you're not 
_ sure what to get your 
\ niece, don’t worry. 
, That's why most shop- 
__) ping sites—including 
"7 toy stores like eToys 
ee (www.etoys.com)—of- 
| ’ fer registries, reminder 
> 7 services, gift wrapping, 
=] and personalized cards. 
“Simple things [make a dif- 
| ference], like being able to 
| ~ ship to an address that’s 
different from your 
/ billing address—some- 
7» thing some PUSteNenS 
i : Ze didn’t have last year,” 
ye adds Vanderbilt. 
= For instance, CDnow 
- ALY (www.cdnow.com) al- 
» — lows you to designate 
the CDs you'd like as 
gifts; friends can then type 
in your e-mail address and ac- 
cess your personal wish list—so you 
don’t end up with Black Eyed Peas when 
you really wanted Korn. You can also make 
your own musical mix, since CDnow offers 
a custom compilation program (starting 
this month) that lets you choose any 10 hol- 
iday tunes and combine them on a disc for 
as little as $15. 

It's that kind of online exclusive that 
has brick-and-mortar merchandisers 
growing nervous. “| was at the mall on 
Friday with my wife,” Brooks says. “And | 
went by a CD store and didn’t even go in. 
| do most of that online now.” The lesson 
is clear: Music stores, beware. Bar- 
bers need not worry. 
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GIFT FINDER 


GIFT CERTIFICATES 


AH, THE SWEET 
siren call of Catalog, 
goddess of expen- 
sive things that we 
don’t need but real- 
ly, really want. While 
nothing matches the conspicuous-con- 
sumption buzz of a glossy real-life circular, 
many popular catalogs have opened online 
stores offering special discounts, sales no- 
tifications, and the ability to find what you 
want without viewing other items. (Wait— 
isn't that half the fun?) CATALOGFINDER 
(www.catalogfinder.com) is a useful guide 
to mailbox stuffers real and digital, but 
here are our takes on some of the 
best-known online outposts: 
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HAMMACHER SCHLEMMER (www.ham- 
macher.com) may sound like a Yiddish 
curse, but this catalog sells some very un- 
usual, interesting—and, okay, borderline 
useless—products. Do you really need that 
drinking fountain for your cat ($50), or an 
alarm clock that projects the time onto the 
ceiling ($55)? The online storefront is sim- 
ply laid out, making shopping fast and easy, 
and the search feature allows you to seek 
by key word, item number, or personal in- 
terests. But be warned: You'll probably nev- 
er leave without buying something like the 
wireless robotic dog ($120). A 


For mothers who need to outfit the whole 
brood, EDDIE BAUER (www.eddiebauer.com) 


GIFTS FOR HER 
— 


0 OE te be 6 ee Cee Oe 


is one of the best cybercatalogs, even with- 
out the special online offers. Services in- 
clude gift wrapping, e-mail reminders for 
birthdays and anniversaries, and a Wish 
List that lets you tag merchandise and put 
it into a gift registry where family and 
friends can access it. You get exactly what 
you want, eliminating that long wait in the 
return-item line forever (or until 2000, 
when all our computers crash). A 


Okay, you go to L.L. BEAN online (www. 
llbean.com) to get a pair of Polartec fleece 


YEARS FROM SEARS In addition to 


avoiding lines, you can search for gifts 
by category and compile wish lists 


Smart G 


ames Player Admits: 


| Was Abducted By 
My Computer! 


20 ORIGINAL 
Games Per Box!! 


Page 


Ir’s happening everywhere, Peo 


Smart Games 
With 


hundreds of levels on 
em again 


20 original min 


each 


we may never See th 


You don’t have to be a president or @ PhD 
to take on Smartt Games. Play at your own 
level, rack up high scores, play for a minute 


or all day long: Is that so shocking? 


and disappearing 
d-bending games 


Smart Games CD-R 


ple are turning on to 


from the real world. 
and 


OM, 


| 


“] Lost M 
yS 
To Smart Gamest® 


-A 
Confession 


age 6 


more information about 


For 

Smart Games, please visit 
our website at: 

www. hasbro-interactive.com 


or call | 800-400-1352 


HASBRO 
Interactive 


©1998 Hasbro Interactive; Inc, 
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WIN A 
LUXURIOUS 
CRUISE 


Just visit a Pioneer® retailer 
for a sweepstakes entry 
form—you may even win 
one of 1,000 dinners for 
two. Purchase any Pioneer 
DVD, and you’ll receive 


°*A FREE MOVIE RENTAL 
EVERY MONTH FOR A 
YEAR, with thousands of 
titles from NetFlix.com” 


¢A REBATE OF UP TO $50 
on Pioneer Dolby” Digital 
receivers. 


¢A REBATE OF UP TO $50 
on your first software 
purchase. 


Call 800-PIONEER for the 
dealer nearest you. 


—— 


NETDFLIX.com” 
“LL 


Ofer @xpires January 31,1999. See store for details. No 

purchase necessary for sweepstakes entry. Void where 

prohibited. For official rules, write to Sound Idéas & Co., 
P.O. Box 32830, Phoenix, AZ 85064-2830. 

©1998 Pioneer Electronics (USA) Inc., Long Beach, CA. 


socks for your mother. You successfully ig- 
nore their signature clothes, camping 
gear, and monogrammed travel acces- 
sories—but find yourself booking a hik- 
ing trip for the holidays. What happened? 
Blame it on Bean's national park guide, a 
database of parks, wildlife refuges, and 
forests that SuOWS SEACEIIES by park 
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America’s favorite 
fruit and food gifts 
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feld, but the company’s online catalog has 
the personality of Kramer. The verbose 
clothing descriptions aren't here—only 
specialty items, like a replica Louisville 
Slugger ($178). And the merchandise turns 
over quickly: A recent line based on 
Josephine Baker was even more recently 
replaced by authentic English beer 
pumps. The site is cumbersome 
and navigation is difficult, but 
kudos goes to the separate inter- 
national checkout system (a rare 
plus) and to the Seinfeldian J. Pe- 
terman atmosphere: chaotic but 
well-meaning. C— 


< Copy © beowne of been oar most popes cite 
- a ST ee Oe ee ee ae 


sche Eire eihas Decor Oe Less Oyler: dtl er 


er sivas lepecee 


Celt Fincher 
Spa epee 


4 fied 8 rere Of qeaery en renee Lass get in a. 
ae at wil ine fee cocking expert 


ech Pieces 
Hi browsed Ot dealing see 
SE eng mean doe 


me 
corhiag KBr Pisa 


eres Roads Panel Wa 


mn fe a Nnpenne A 


, Wagon key "Lh 
Gerd, Color. Rel 
S aieae 


EVERYTHING FROM FRUIT TO THE NUTTY 
Online catalogs serve up a cornucopia for 
the acquisitively inclined Web surfer 


name, location, or outdoor activities. Oth- 
er special areas include a Fleece Guide to 
help you buy the perfect winter coat, and 
an Address Book to fill with family and 
friends, so you won't have to search for 
Grandma's winter zip code ever again. A 


Elaine Benes may have worked for J. PE- 
TERMAN (www.jpeterman.com) on Sein- 


orl yea sob ta te Chatsle rm 
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There are two words that cook- 
ing enthusiasts love to hear. Not 
“I'll wash,” but Williams-Sono- 
ma, a chef’s best friend. Unfor- 
tunately, the culinary catalog 
hasn't yet turned its skeletal 
website into a full-fledged on- 
line store, But don't despair: THE 
KITCHEN SHOPPE (www.kitchen 
shoppe.com) can help you find 
that perfect Calphalon pan or 
| flatware pattern. The Carlisle, 
Pa., store also offers gourmet 
‘ teas and coffees, a bridal reg- 
istry, linens, and personalized 
gift baskets. One drawback: The 
lack of a search engine forces 
customers to view each page. 
Shipping takes three to four 
weeks, but two-day service and 
gift wrapping are available for 
procrastinators (like Williams- 
Sonoma). B 
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HARRY AND DAVID (www.harry 
anddavid.com) isn't a new NBC 
sitcom; it’s that catalog with the 
wonderful Fruit-of-the-Month 
Club. Besides being simple and 
easy to use, the online version 
offers helpful info like a harvest 
report that tells you what fruit is 
in season and a gift finder designed to 
help you pick the perfect present based 
on price and food category. If you can't de- 
cide on the Royal Pears and Stilton Cheese 
($50) or the Tower of Chocolates ($30), you 
can always wimp out with a gift certifi- 
cate. Considering these guys’ loyal audi- 
ence and broad appeal, perhaps NBC 
should sign them up. B+ 
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iia haa iii ate mmo} mm al-\eo i k-xo: ecomes more real. 
She shouldn't take it personally, after all it’s not like you’re watching a movie on VHS. 
ii : This is Pioneer DVD, which gives you an experience so powerful you can't help but be 
drawn into the action. With Component Video Output, you'll get greatly improved picture 
quality. And to ensure compatibility with present and future technology, the system is 
a equipped with Dolby. Digital and DTS Surround Sound. You will also get the ‘highest quality 
audio resolution with the 96K 24 Bit Digital to Analog converter. All this and you can play 
pi CDs too. So for a price that isn’t much more than your VCR’s, you get a DVD player 
fi ave to wait. If she can. 
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Y Forget DiCaprio: The battery- 
operated Night Navigator ($99.95, 
www.planetbig.com) lets you swoon 
over Leo, the constellation. Plug in 
your coordinates and pinpoint 
stars—the Milky Way kind— 
wherever you are. 


| 


] 

ee ee, ee ee 

| pPYUADAINA FAINRBERC 
1 * J T F ar! o | L| o oO LI a =-RG a 


THE LATEST AND COOLEST 
IN WIRED WIDGETRY 


« Songs in the key of 
beepers? Instead of one 
boring note, the customiz- 
able Myna ($49.95, www. 
philipsconsumer.com) lets 
you program in virtually 
any melody. Be everything 
from Korn-y to 'N Sync. 


<< You need the 
gawky aerial for full 
functionality, but the 
Iridium 
phone (around $3,000, 
www.iridium.com) and 
its 72-satellite network 
sure could've helped 
Kristin Scott Thomas in 
The English Patient. 


multimode 


»» After downloading the free 
Sonique MP3 player (www. 
sonique.com), you'll want 
to shelve your stereo 
and play music only 
on your PC. No, we 
won't tell you 
where to access 
the complete 
Beatles illegally. 


PHOTOGRAPHS BY SPENCER JONES 
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You know the beep-beep-beep that helps you find the remote? 
What if the same technology could find your best friend? 


A digital collar. Now that’s a new trick. 


DigitalDNA 


from Motorola 
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» Duck! C-3D ($300.99, www.3d.com) 
plugs into your TV or VCR and, with the 
included glasses, creates the feeling of real 
depth. Terrific for flicks like The Mask; was 
that Jim Carrey’s eyeball whizzing by? 


« The superior ARM TS759 
Pentium II Laptop ($2,499, www.arm 
computer.com) boasts a relatively mam- 
moth 13.3-inch screen and DVD. You need 
never travel sans Goldfinger again, you 
martini-sipping cad, you. 


Y Picture this: Kenwood Communications’ 
digital RadCam ($585, www.kenwood.net/ 
products) attaches to a walkie-talkie and 
sends color pics to your coconspirator via 
radio waves. Looks so weird, celebs won't 
know what the paparazzi are up to. 
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«€ See me. Lick me. Feel me. Nope, it’s not the 
latest on Bill and Monica. Thanks to an 
embedded computer chip, Sound Bites ($9.99) 
plays sweet (or any other kind of) music in your 
mouth as you suck a lollipop. Schizophrenics 
beware: Tunes vibrate inside your head. 
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ndthe home video release of Lost In Space. 
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- You ILget super digital resolution, 100x digital zoom, full digital effects,a snapshot aatete (=) +: 
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Wheel of Fortune/Jeopardy! 
(Hasbro Interactive, for PC, $29.95 and 
PlayStation, $39.95) Win “big, big, money’— 
virtually, of course—with these snappy edi- 
tions of Merv Griffin's two crown jewels. 
Unlike the primitive versions that you can 
play online for free at Sony’s website The 
Station, these games feature a bedecked 
Vanna White, Alex Trebek doling out Daily 
Doubles, plus flashy video clips and those 
classic jingles. There's also “smart Al,” a fea- 
ture that adjusts the difficulty of questions 
based on how well you've answered previ- 
ously—so don't get too cocky, even if you do 
know that orangutans are called mawas in 
Sumatra. Wheel: B Jeopardy!: A- 


Need for Speed III: Hot Pursuit 

(Electronic Arts, for PC, $49.95) The real head 
rush doesn't come from driving the planet's 
fiercest and fastest machines (some of 
which you can download for free at the 
Need for Speed website). Glitzy Ferraris and 
Corvettes aside, speed freaks will find the 
most joy when they shift into Hot Pursuit 
mode, which puts them behind the wheel 
of a police car—flashing lights and all— 
with the goal of chasing down other play- 
ers who dare to ignore the speed limit (i.e., 
everyone). Doughnuts not included. A- 


Heart of Darkness 

(Tantrum/Interplay, for PC, $39.95 and 
PlayStation, $49.95) Stunning computer an- 
imation details the story of a resourceful 12- 
year-old boy who storms into a beautiful 
yet unforgiving world of howling winds, 


THE LATEST IN 
VIDEOGAMES 
& CD-ROMS 


y 


BY GARY ENG WALK 
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OQUIZZING, RACING, ROLLING, AND CHASING (Clockwise from top left) 


Jeopardy!, Need for Speed III: Hot Pursuit, Heart of Darkness, and Roll Away 


treacherous cliffs, and nightmarish crea- 
tures after his sprightly dog, Whisky, is kid- 
napped. Alas, your part in this adventure is 
limited to token bouts of running, jumping, 
and ray-gun shooting. With animation 
that’s reminiscent of Tim Burton's The 
Nightmare Before Christmas, Darkness begs 
to be watched but not played. C+ 


Roll Away 
(Psygnosis, for PlayStation, $39.99) In this 
3-D puzzle game, players must be on the 


ball—a beach ball, actually—as they try 
to guide and bounce it through 200 lev- 
els of high-wire mazes fraught with 
dangerous patches of ice, puncturing 
spikes, and other hazards. It’s not as ad- 
dictive as Tetris, but Roll Away’s zero-g el- 
ement—the course flips 90 and 180 de- 
grees from a driver's-seat point of 
view—adds a vertigo-inducing spin 
that’s giddy fun. Hardly a deflating expe- 
rience, even for the weak of 
stomach. B 
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MYST ? RIVEN ? YES. 
two games in.a limited edition. two worlds that seduce, confound, and. reward you. 


yes. 


] 
A. 


wwuw.agesofmyst.com 
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SITE SPECIFIC: EWI SIFTS THE WEB FOR THE BEST IN FILM, 
TV, MUSIC, SPORTS, KIDS’ STUFF, AND SHEER USEFULNESS 


Mr. Cranky 

(www.mrcranky.com) Jason Katzman 
is the Mikey of movies: He hates 
everything. In fact, he rates films with 
grades like “As good as a poke in the 
eye with a sharp stick” (What Dreams 
May Come) and the rarely awarded 
“So god-awful that it ruptured the 
very fabric of space and time with 
the sheer overpowering force of its 
mediocrity” (The Avengers and Lethal 
Weapon 4). New films and rentals 
alike are raked over the coals, A- 


Dinner and a Movie 
(www.dinnerandamovie.com) That 
dynamite date combo—dinner and 


a mMovie—becomes a no-brainer | 


when you begin at this site from 
Web financier idealab!. Select a city, 
then pick a movie you want to see 
and the search engine will tell you 


theater, You can search the site by 
zip code, cuisine type, price range, 
or movie time; you can read re- 
views by online critic James Berar- 
dinelli—about the only thing you 
can't do is buy a movie ticket. B+ 
Movie Critic 
(www.moviecritic.com) LikeMinds’ 
patented movie predictor asks 
you to rate a mess of movies and 
then suggests others you might 
like. But the site is not really going 
out on a limb to recommend Sav- 
ing Private Ryan, is it? And it also 
recommends The Parent frap— 
what's that about? Although it 
feels interactive, the result is a 
mixed bag of suggested movies 
that your dog could have picked 
for you. B- 


The Movie Sounds Page 


what restaurants are closest to the | (www.moviesounds.com) Tony Wit- 
a4 trien's site warehouses a vast 
=) spectrum of snippets, sound bites, 


Girls on Film 


(www.girlson.com/film/navigation/index.html) The spirit of the late, 
lamented Sassy magazine lives on in this very pink and awfully cute movie 
e-zine in which New York-based contributors Lise Carrigg and Andrea 
Pyros offer, with an intensely personal style of journalist-as-best-friend 


reportage, such endearing features as “Bad Hair,” a review of the good, 
the bad, and the so-bad-it'’s-good in celluloid celebrity coiffures. Other 
sections include “Diagnosis Neurosis,” in which a licensed social worker 
offers her clinical two cents about, for instance, why Jodie Foster couldn't 
commit in Contact. Think Film Comment with estrogen boosters. A 


and again... B 


| and bons mots from cherished 


flicks as varied as RoboCop and 
The Wizard of Oz. Appoint Austin 
Powers to utter “shagadelic” when 
you've got mail. Reexperience 
Cloris Leachman’s Young Franken- 
stein disclosure “He vas my... 
BOYFRIEND!!" again and again 
—Frika Milvy 


Sifl & Olly 

(wwusifl-n-olly.com) If you have yet 
to discover MTV's late-night sock- 
puppet variety show—well, you're 
in the majority. So log on to the offi- 
cial site (run by sockmasters Liam 
Lynch and Matt Crocco) for a taste of 
the show's wack sense of humor, in- 
cluding video clips of the boys inter- 
viewing puppet pals Chester and 
Uncle Bilbo and excerpts of Olly’s po- 
etry ("I like monkeys/Big super mon- 
keys”). More than just an entertain- 
ment footnote, this is high-concept 
comedy from a pair of low-tech 
pranksters. B+ 


Dana’s Ally McBeal Page 

(www.geacities.com/Hollywood/Hills 
/2927) It may not look as pretty as 
the official Ally McBeal site 
(www.foxworld.com/ally), but D.C.- 
based fan Dana Hagerty’s page is 
more thorough and up-to-date. She 
includes blow-by-blow episode de- 
scriptions, McBeal-related news sto- 
ries, and the all-important message 
board (posts one Ally-ite, “She may 
look thinner on screen, but a friend 
told me it’s maybe because of the 
switch to HDTV..."). You can even 
download that godforsaken danc- 
ing baby thing—if you must. B 


TV Now and Entertainment 
Journal 

(www.tv-now.com) Perhaps you're 
hankering for some Holly Hunter. Or 
maybe you're starving for some 
Spielberg. Tony Bray’s combination 
online magazine/listings service is 
invaluable. Type in an actor or direc- 
tor's name and TV Now will tell you 
where and when that person is ap- 
pearing on television this month. 
While it offers only national listings, 
you can search movies by genre and 


talk shows for daily quest updates. | 


it’s like TV Guide for stalkers. B+ 


The Weather Channel 
(www.weather.com/twc/home 
page.twe) Weather nerds will re- 
joice at the bounty of climatic info 
stuffed into this site. “Time-lapse 
loops” of Doppler radar show any 
big green patches of rain that 
may be heading to your neck of 
the country; colorful maps chart 
mold-spore, ragweed, and grass- 
pollen counts, while “This Day in 
Weather History” serves up fac- 
toids for the meteorologically 
minded. Sure beats looking out the 
| window. A- —kKristen Baldwin 
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Soap Opera Digest 
(www.soapdigest.com) Like sands 
through the hourglass, so are the 


number of soap sites on the Web. 
No need to sift—let the indus- 


try’s premier magazine help you 
keep track of your love in the af- 
ternoon with daily synopses of 
all 11 daytime dramas (usually 
about two to three days behind), 
industry news (Todd is leaving 
One Life to Live—the horror!), and 
the “Market Place,” which fea- 
tures such sudsy gifts as the 
Cooking With Days of Our Lives 
book. All it's missing is ominous 
organ-music sound clips. A- 


Hey, it’s the _ 
DVD EXPRESS 


EVERY DAY IN THE MONTH OF NOVEMBER. 
30 DAYS. 30 DVD PLAYERS. WIN TODAY! 


TOSHIBA 


GOAT GAS MS Pe rr ee es a 


ColorStream™ Component Video Output * Dolby Digital AC-3 Output * DTS Digital Output « Spatializer N-2-2™ Virtual Surround Sound * $499 value 


JUST GO TO WWW.DVDEXPRESS.COM 
OR USE 
AOL KEYWORD: DVD EXPRESS 
(OR CALL 1 888 DVD 9800) 


DOBBBABADOIOITIOIOIOI 


DVD EXPRESS 


The DVD Superstore that Delivers! 0000 


EVERY TITLE ON DVD e SAME DAY SHIPPING e UP TO 30% OFF 
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(www. baseball1.com) It's like having every Fleet's 
card ever made in your back pocket: With the 
database of statistics—dating, incredibly, back 
to 1871—you'll be able to out-trivia the most pin- 
headed Sabremetrics freak. It’s a tad dry, but for 
the baseball figure cruncher, Archive hits one out 
of the park. B 


(www.ncaachampion- 
ships.com) \f your tastes 
fall a bit under Division | 
sports, tune your browser 
to NCAA Online’s champi- 
onship page. Follow fenc- 
ing’s top lungers, the best of 
the wet in water polo, and 
everyone in between. The 
emphasis is heavier on the 
championships than on the 
regular seasons, but what 
did you expect with that 
URL? B- 


—— 


(www.alleyoop.com) “The 
Basketball Page for Think- 


swish compared with the 
NBA's official brick ofa 
site. Oop not only has the 
latest news about the de- 
layed season, extensive 
player and team previews, 
and daily updated rosters, 
but it is loaded with such in- 
tellectual extras as stats on 
who the league leaders would be if everyone 
played the same amount of minutes. B 


tr - ss 


(www.nfl.com) Whether the Sunday matchups have 
been fought out or are still up and running, the 
best place to catch up is the official NFL site. If 
you're in a fantasy league, look no further to find 


ing Fans” is a half-court | 
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your players’ stats—and find out which quarter- 
backs have been knocked out this week. For the 
kids, there’s a weekly contest to caption a photo 


(pretty funny for adults, too), a chance to warp an 
NFL player by dragging his image out of whack, and 
a way to e-mail favorite players. B+ —Joel Strauch 
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ESPN.Com 

(espn.sportszone.com) Are you a baseball junkie? An 
extreme-sports extremist? Well, ESPN’s SportsZone 
has coverage, from news to features to columns, that 
you'd have to jump from site to site to find else- 
where. Some of the info is insider only (being an “in- 
sider” costs $4.95 per month or $39.95 per year), but 
at least you can sign up for a trial membership. Luck- 
ily, there are plenty of freebies including fantasy 
sports teams, live radio and TV broadcasts, and 
videogame reviews. Even ESPN’s trademark sardonic 
humor makes the transition to the Web intact. A 


(www.speedtrap.com) Call it a whis- 

tle-blower’s confessional for lead- 
| footers. Site administrator Andrew 
Warner—a former Vanderbilt stu- 


dent who launched Speedtrap in 


(www.compare.net) Before buying a | 
new Car ora set of golf clubs, you 
might want to surf to this cost-free 
San Francisco-based site, hipper than 
the stodgy Consumer Reports Online. 
Choose from seven broad categories, 
like “Electronics” or “Sports & Lei- 
sure,” complete a survey that asks 
about your buying preferences 
(warning: Your info could be sold to 
third-party marketers), receive a list 
of, say, car models that meet your cri- 
teria, then click the “compare these” og ee 


REALLY USEFUL 


BEST OF BREED 
WisdomQuest 3 


eLibrary Ha 


| ! Reker iF 
button for a nifty side-by-side com- | Hartat Section tiestresse 
parison. You can even link to several ‘i= 
. < q oe eee 
Net stores. Just remember, unlike its Set are 


rival, CompareNet gladly accepts ad- er 
vertising. A- 


WisdomQuest eLibrary 

(www.websonar.com/websonar/sonar.html) Can't recall the name of the Shake- 
speare play from which the phrase What Dreams May Come was lifted? Need to 
know who produced From the Earth to the Moon a century before Tom Hanks? Tap 


into Virginia Systems’ massive 23,000-plus-document archive. (The answers: Ham- 
let and Jules Verne.) Using keywords or phonetic phrases allows you to cull data 
from universities, government agencies, and the courts—in the latter ca- 
pacity, especially, it makes Ken Starr’s document dump feel like a Post-it. A 


February 1995—even admits to get- 
ting pulled over while zipping 
through Kansas on the way home to 
Vail. Read the detailed gripes post- 
ed by motorists in the U.S. and 36 
other countries, then click on a digi- 
tal map for a bird's-eye view of key 
Smokey zones. One Connecticut 
driver got nailed on I-95 by a 
“cheesy sports jacket”-wearing cop 
bent on hiding his uniform. Dave 
Letterman, are you surfing? B+ 
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(www.consumer.gov) A “buyer be- 
ware” clearinghouse for all things 


=" | federal. Not to be confused with 


FedWorld.gov, a repository of Uncle 
Sam data and reports, Consumer 
Gateway lets you link to one of 22 
agency sites—such as the Centers 
for Disease Control—or navigate 
using one of 10 user-friendly cate- 
gories. For example, click on the 
“Food” section to read an advisory 
on oysters harvested in a Texas bay, 
while the “Technology” link gives 


details on the latest e-mail scam 
and Net fraud. A visit here surely 
beats being put on hold by a curt 
paper pusher. B 


a 


(www.liszt.com) Looking for people 
with whom to share your UFO fixa- 
tion? Want to bond with an on- 
line quilting bee? Liszt catalogs 
90,000-plus listservers (e-mail bul- 
letin boards), Usenet newsgroups, 
IRC chat channels, and other opin- 
ionated e-communities. Although 
you're limited to a search of 150 
items per session (a deterrent to 


| junk e-mailers), you can use Liszt 


to find, well, lists on topics from 
acting to toxicology. For example, 
sign up for the “vulcan-1” listserv- 
er to pontificate on the finer points 
of this Trek planet's culture. But 
don’t get lazy. You've still gotta use 
your e-mail program to sign up. 
B+ —Leslie Marable 
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www.ew.com 


daily news...celebrity interviews... 
polls and quizzes...interactive movie ratings... 
entertainment web guide... , 
elslomanleeaminelace 


a 


your daily dose of entertainment 
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Music Fest ‘98 


(www.eari.com) If you don’t wan- 


na wait to watch Paula Cole (or | 


Goo Goo Dolls, Soul Coughing, 
and others) live in concert, tune in 
to this ambitious cyberfestival 
featuring 40 Warner Music Group 
artists. New shows, exclusive to 
the site, are posted every week, 
and you can even try your hand at 
directing, since some concerts of- 
fer up to six different camera 
feeds that you control with a click 
of your mouse. Tired of that close- 
up of Darius? Cut to any other 
Blowfish you like (or, better yet, 
click over to the Morcheeba 
show). The idea is genius; for now, 
unfortunately, erratic video feeds 
and sluggish downloads are the 
reality. B 


Country.com 


MovieTunes 

(www.movietunes.com) Can't get 
that sultry jazz theme from Taxi 
Driver out of your head? This site, 
an offering of the Hollywood On- 
line movie site, will give you a bio 


= 


Music BEST OF BREED 


(www.country.com) Snazzier than Shania and a heckuva lot quicker than 
a road trip to Branson, Mo., this site from CBS Cable offers the latest 
Nashville news, a RealAudio-clip jukebox of hits (Alabama to Yearwood), 
video clips, bios, tour info, and more. One fun feature: a keyword search of 
country song titles. Entering “cheating heart,” for example, brings 50 re- 
sponses, ranging from Hank Williams’ “Crazy Heart” to Brooks & Dunn’s 
“Cheating on the Blues.” All that’s missing is tips on how to win your next 


barroom brawl... A— 


EWinternet 


of its composer, Bernard Herr- 
mann, and let you play sound 
clips from that movie and other 
classics (Psycho, Vertigo, The Day 
the Earth Stood Still) created by 
the Hollywood legend. A good re- 
source for info on soundtracks ob- 
scure (Chris Young's Rounders), 
semi-obscure (Carter Burwell’s 
Fargo), and celebrated (James 
Horner's Titanic), along with news 
and reviews. The Dr. Toons column 
even offers such cocktail-party 
trivia as who wrote the trailer 
music for What Dreams May 


Come? Right, the Pfeifer Brothers; | 


get that know-it-all another 
drink. B+ 


Harmony Central 

(www. harmony-central.com) When 
you're tired of listening and want 
to start jamming, begin with this 
nearly limitless musicians’ re- 
source. You'll find quitar chords 
(or tablature) and lyrics for many 
artists, including a baker's dozen 
of Sheryl Crow songs, 17 Beastie 
Boys taps, and enough Steely Dan 
tunes to found your own cover 
band. While the transcriptions are 
unofficial fan creations, they 


tange from basic chords to ad- 
vanced solos. Also useful are the 
thousands of user reviews of qui- 
tars, effects boxes, keyboards, 
drums, and more. Who knows? 
Things may go so well that you'll 
need to visit Harmony Central's 
helpful section on getting your 
group national publicity. A— 


Pollstar 

(www. pollstar.com) If you need to 
know when Marilyn Manson, Bio 
Ritmo, or Steam Donkeys are gig- 
ging in your town, this is the place 
to visit. The design may be basic, 
but the up-to-the-minute tour info 
is satisfyingly detailed (schedules 
for more than 2,600 artists and 
28,000-plus events are currently 
listed). Search by performer, city, or 
favorite venue—then jump to the 
six hyperlinks that let you order 
tickets. The site's Top 40 even clues 
you in to the Web's hottest tours. 
Recently, Dave Matthews Band, 
Korn, and Garth Brooks have 
ranked in the top 10; if they were 
playing together, would that be 
Surrealapalooza? A —Mark Bautz 


People who can watch any TV want:to Watch Hitachi 


Sounds of the World’s 
Animals 
(www.georgetown.edu/cball/ani- 
mals/animals.html) Pigs may go 
oink in Des Moines, but in Beijing 
they most definitely say hu-/u hu- 
lu. Creating this site to explore the 
world’s languages through the 
squawks of its creatures, Catherine 
Ball of Georgetown University’s lin- 
guistics department has compiled 
a list of more than 30 different an- 
imals (from bees to wolves) and 
their equivalent sounds in 28 dif- 
ferent languages (from Afrikaans 
to Ukrainian). Too bad animals 
can’t check it out, because a frog 
from Spain (which would say crud- 
crud) might have a hard time com- 
municating with his cousin from 
Argentina (which would respond 
with a berp).B 


Amusement Park Physics 

(www.learner.org/exhibits/park 
physics) Not to kill the fun (or the 
scariness) of a roller-coaster ride, 
but this site from the Annen- 
berg/Corporation for Public Broad- 
casting Project takes a look at the 


laws of motion behind hairpins, 
loop de loops, and corkscrew turns 
to show why your stomach can 
usually be found around your an- 
kles and your heart in your throat 
while careening down a track at 
60 miles an hour. In addition, 
you'll find out why the outside 
horses on a carousel are the ones 
to ride (faster linear speed), and 
which of Newton’s Laws makes 
bumper cars so much fun (the 
Third, of interaction). Best of all, it 
allows you to design your own 
death-defying box car; unfortu- 
nately, after you submit your de- 
sign, it’s gotta pass the safety test, 
and steeper—while more fun—is 
not always better. A- 


Strange Science 

(www.turnpike.net/~mscott/) Mi- 
chon Scott’s site shines a lucid 
flashlight on “The Rocky Road to 
Modern Paleontology and Biolo- 
gy”: mistakes and fakes by some of 
the world’s early scientists, who 
were mostly well-meaning, often 
dead wrong, and sometimes a lit- 
tle spiteful. For instance, the 16th 
century’s Ambroise Paré thought 
there existed a “marine monster” 


that resembled a bishop dressed 
in pontifical clothing—maybe be- 
cause the scientist was on lousy 


terms with the archbishop of | 


Lyons. Another section on P.T. Bar- 
num’s fraudulent “Feejee mer- 
maid” illustrates exactly why the 
showman believed a sucker is 
born every minute. B 


Investing for Kids 

(tqd.advanced.org/3096/) Califor- 
nia high schoolers David Leung, 
Steven Ngai, and Hassan Mirza 
break down broker mumbo jum- 
bo and make investing seem 
doable by anyone with a couple 
of allowance bucks in his or her 
pocket. (To prove it, take a look 
at Leung’s portfolio—it’s enough 
to make you wonder why he’s 
still in school.) In addition to 
teaching visitors the ins and outs 
of picking, analyzing, and buying 
stocks, the boys have a game that 
starts you off with $100,000 in 
virtual cash and uses real quotes 
from the major stock-exchange 
organizations. Parents: No one 
will ever know that you've logged 
on after the kids have gone to 
sleep. A- —Alexandria Dionne 
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Bizarre Stuff You Can Make 
in Your Kitchen 
(freeweb.pdq.net/headstrong) Mom, 
maybe you'll want to block this site, 
since creator Brian Carusella helps 
kids turn a kitchen or garage into an 
amateur mad-scientist playground. 
You'll find step-by-step instructions 
on making foxhole radios, peri- 
scopes, and pinhole cameras from 
household objects, and—less be- 
nignly—quick recipes for mock 
blood (Karo syrup and red food col- 
oring), stink bombs, and slime. It’s 
educational, too: Carusella gives 
away the Wondrous Glowing Pickle 
secret (an electric current), but only 
because it’s such an “interesting 
phenomenon.” A 


The picture on Hitachi UltraVision is so stunning it 


is bound to attract a crowd.: The reason is Hitachi’s 
exclusive six element UltraFocus Super Bright Lens 


System, which creates an image of exceptional bright- 


; ness and clarity. And Hitachi's Magic Focus, the world’s 
4 
| y =, ‘ only automatic convergence system, ensures perfect 
nT 2) | ae — P { focus to keep the picture super sharp and clear. Once 
| é 4 i | 4 ; Iv you see Hitachi UltraVision for yourself, you'll wonder 
a. | why anyone would want to watch anything else. 
A TOTALLY NEW VISION 


Visit our Web site at www.hitachi.com for more information. 


ULTRAVISION 


©1998 Hitachi, Ltd. 


“198 Hewlett-Packard Company “Eximated U5, Retail Price 


HP DeskJet 722C, $299°. 


$ 
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HP Color Layering. Better color, no matter what you’re printing. 


You never know what you might need to print in color. OF course, whatever 


it is will be more colorful with PhotoREt Color Layering. Unlike conventional color 
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printers, which place red dots next to yellow dots to create the illusion of orange, our process literally 


mixes the colors to create real orange. Or purple. Or tons of other colors. All at a faster print speed. Visit 


us at www.hp.com/go/colorlayering to learn more about our award-winning color inkjet printers. 


SONY 


This is This is This is 
your camera. your film. your post office. 


___ 


Sie Rie 7 


(So now, sending pictures is just as easy as taking them.) 


re | | 
j A 


You’re looking at the world’s first digital camera 


to store images on a standard floppy disk.” 
The digital camera that makes e-mailing pictures 
as easy as putting a floppy into your computer. 
No expensive storage media or software to buy. No 


adapters to use, and no wires or cables to 


pp pave 2x ae 


connect. Just the easiest way to deliver pictures . ol : rach 


that are really something to see. For the dealer 


nearest you, call 1-800-222-7669. 


It's As Easy As A @iisewa 


e New Quick Access 2x Floppy Disk Drive * Whole Disk Copying * 10x Optical Zoom * E-Mail Mode 
e Built-in Intelligent Flash « 2.5" Color LCD With Solar Window™ Panel ¢ InfoLithium” Rechargeable Battery 
e Compatible With Virtually Any Computer’ * Bundled With ArcSoft® PhotoStudio Software! 
¢ Free One-Year Membership** on Sony’s ImageStation™ on PhotoNet 


www.sony. BOT bees SONY. 
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A CRITICAL LOOK AT THIS WEEK IN ENTERTAINMENT 


The Hate Show 


Edward Norton’s incendiary performance as a neo-Nazi skinhead 
burns through the jolting American History X. by Owen Gleiberman 


AT FIRST, EDWARD NORTON 
looks too mild to possess the 
inner ferocity of a great actor. 
With his angular frame and 
easy lopsided grin, he could be 
a friendly rookie shortstop, the 
sort of trustworthy dude any- 
one would want on their team. 
The closer you look, though, 


which seem subtly old- 
er than the rest of him. 
For all of Norton’s 
handsomeness, his fea- 
tures don’t quite add 
up (maybe that’s why 
Courtney Love likes 
him), and he’s a wizard 
at using his boyishness 


SS SS | 


American 
History X 
STARRING 
Edward 
Norton 


Edward 
Furlong 
HEW LINE 
RATED A 
118 MINUTES 


| more harmless than he 
| appears. In the great 
| Supreme Court finale 
| of The People vs. Larry 
| Flynt, his aw-shucks 
| attorney seemed to be | 
discovering the inner 


mysteries of the First 
Amendment as he went 


breaks loose and plays a vi- 
clous young Venice Beach 
thug, a racist skinhead with a 
mean-looking goatee, a thick 
black swastika tattooed over 
one bulging pec, and a gleam 
of murder in his eye. This is 
the sort of incendiary role a lot 
of actors would kill for, yet the 
shock of Norton’s performance 
isn't its showboat flamboy- 
ance. It’s that he makes this 
sadistic junior sociopath rueful 
and intelliigent—a tormented 
outcast brimming with poison, 


| yet righteous, even complex, 


in his devotion to hatred. 


= American History X has a 
along (that was his wily way of -— : 

convincing the court). Now, in | REIGH AND WRONG Norton looks 
American History X, Norton | back in anger at his misspent youth 


to disarm the audience—to 
lure us into thinking that the 
person we're seeing is far 


the more you’re drawn to | 
something secret and wound- 
ed in his crinkled-up eyes, 
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jumpy, propulsive, flashback- 
within-flashback structure 
that allows Norton to create 
his character in layers—to 
show us how Derek Vinyard, a 
middle-class refugee from a 
“normal” American family, 
could end up with a Third 
Reich flag pinned to his bed- 
room wall. The pivotal event is 
the death, in a crackhouse 
blaze, of his casually bigoted 
fireman father. Desperate for 
someone to lash out at, Derek, 
a high school kid interviewed 
in tears on the nightly news, 
seizes on reactionary rhetoric, 
using ideological white rage as 


a shield—a firewall against his © 


own vulnerability. The more 
damaged he feels, the thicker 
and harder the shield grows. 
(That’s the essential mentality 
of cults.) It’s when he’s argu- 
ing with his family around the 
dining-room table, spouting 
anti-affirmative action fire 
and brimstone that sounds dis- 
turbingly close to that of some 
of the more insidious right- 
wing pundits, that we can al- 
most feel him snap, moving 
from rebellious anger into a 
kind of black-hole trance. 


Derek is inducted into the | 


neo-Nazi movement by a 
veteran hatemonger (Stacy 
Keach, oozing rot), who uses 
him as a neighborhood recruit- 
ment agent. Out on a rampage 
against blacks, Jews, and, of 
course, those evil minority 
supermarket workers (who 
get terrorized in one frighten- 
ingly intense scene), the disaf- 
fected rebel skinheads think 
they're cleansing society, but 
they’re really purging them- 
selves of fear—using rage like 
a drug. They’re seeking not 
justice but climax, and when 
Derek finally goes over the 
edge, confronting a black car 
thief outside his house, his act 
of violence is so shocking that 
I eried out right in the theater. 
The police arrive, and the look 
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of scary, snarling triumph on 
Norton’s face is truly a tri- 
umph of acting. 

American History X is riv- 
eting, yet it has a fair amount 
of pulp in its veins. The movie 
is organized around the rela- 
tionship between Derek and 
his delinquent little brother, 
Danny (Edward Furlong, 


| spooky but shallow), who has 


adopted the skinhead stance 
out of blind sibling worship. In 
an abysmal gimmick that 
frames the film, Danny is 
forced to write a high school 
paper about the events lead- 
ing up to Derek’s incarceration 
(hence the investigative flash- 
back structure), and you're al- 
ways aware that the passed- 
baton-of-hatred theme Is a 
cheesy “cautionary” device. 
The director, Tony Kaye, a 
Britisher making his feature 
debut, works with flair and 
verve and control, but he can’t 
transcend the programmatic 
thinness of the script—the 
fact that Derek’s rehabilitation 
is meant to uplift us. Still, the 
film does succeed in making 
that transformation more 
plausible than you'd expect. 
In prison, Derek develops a 
erudging camaraderie with 
a black inmate (the scene- 
stealing Guy Torry) who 
works in the laundry room. At 
the same time, he begins to 
see all too convincingly that 
his fellow skinheads are actu- 
ally deep-dish hypocrites. 
When the ultimate nature of 
their thuggery is revealed, he 
wants out, plain and simple. 


himself. The restless 
fury of Norton’s mind 


leads Derek to hell and “io 


back again. At the end, a , 
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though, you can’t help 
but think: If only every 


skinhead had this much “© 


ee 


under his cranium. B+ 
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This week in Hollywood - 


m SCOLD FOR SCANDAL Not everyLeft Coast liberal is stand- 
ing behind President Clinton. Ironically enough, New Line Cin- 
ema production head Michael DeLuca—who made headlines 
earlier this year when he got caught having sex (or not having 
sex—depending on what your definition is) at a Hollywood party— 
thinks Clinton should resign. “For my 14-year-old niece to start 
asking her mother about oral sex—it just isn’t right,” he says. 
“You want some square guy in [the White House]. It doesn’t work 
if he’s as f---ed up as the rest of us.” —Benjamin Svetkey 


mw SO SEUSS US The Grinch sure is hard to please. Universal 
has its eye on Jim Carrey to play himina live-action version and 
the crotchety bugger’s still not happy. “The Grinch has serious 
emotional problems,” says Peter Seaman, who’s working ona 
first draft of the script with Jeffrey Price (the two cowrote 
Who Framed Roger Rabbit) for Ron Howard to direct. So what’s 
a screenwriter to do? Grinchanalysis, of course, exploring all 
those dark issues Dr. Seuss glossed over. “We have to come up 
with the first act of the Grinch’s life and then the third act,” Sea- 
man says. “What made him so grinchy and then what happens 
after his change of heart.” —David Hochman 


m@ TUCKER UP With Rush Hour’s box office nearing $120 million, 
what’s next for newly anointed superstar Chris Tucker? While 
shooting that movie, the comedian sped off set whenever he 
could to do stand-up in L.A. clubs, sharpening his skills for 
a concert film that’ll include autobiographical bits. “People 
know my name now,” he says, “but they don’t know my back- 
ms ground.” Also, “about 10” post-Rush 
4, Hour offers have rolled in—some 
rumored to have paydays approach- 
ing $20 million—all on top of 

: a $7 million deal with Univer- 
\). Salto produce and star as ase- 
/ cret agent in 
~ Double-O Soul, 
1 4 ey. After that, 
& Tucker wants to 
a “branch out like 
Robin Williams and 

Tom Hanks” witha 

Joa . serious role. “People 
am arn oe a ® just get tired of” comedy, 
5, he says. “To be able to make people laugh 
and cry, that’s longevity.” —Steve Daly 


hn, 


SOUL ON A ROLL Tucker’s secret agent man 


ILLUSTAATION BY JOHAN CUBE®O 
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Roberto Benigni sweetens the evils of the Holocaust 


ROBERTO BENIGNI’S Lifels 


Beautiful is undeniably some 
sort of feat—the first feel- 
good Holocaust weepie. It’s 
been a long time coming. Any 
veteran art-house patron will 
probably, by now, have sat 
through more films about the 
Holocaust than he or she can 
count. The reason hardly needs 
stating—it’s the defin- 
ing atrocity of the 20th 
century—yet these 
movies have also come 
to constitute a kind of 
cinematic universe unto 
themselves. It’s that 
universe, I think, that 
begets a picture like | 
Life Is Beautiful, which has 
the audacity—or is it insensi- 
tivity?—to place its lovable 
clownish hero in a death camp 
that looks like something out 
of a 50s musical. You'll laugh! 
You'll ery! You'll smile through 
the evils of genocide! 

Benigni, whose moonstruck 
mug and receding flyaway 


Life Is 
Beautiful 
STARRING 
Roberto 
Benigni 


Giorgio 
Cantarini 
MIRAMAX 
RATED PG-15 
114 MINUTES 


hair make him resemble a | 


warmer version of the young 
Woody Allen, plays Guido, a 
winsome Jewish-Italian rogue 
who, with nothing but a few 


farm eggs in his pocket, ar- | 
rives in a picturesque Tuscan | 


village on the eve of World 
War II. Before long, this rube- 
in-the-piazza meets a pretty 
schoolteacher (Nicoletta Bras- 
chi) and, gloriously smitten, 
does everything he can to win 
her. Benigni is a performer of 
ebullient, if sometimes strenu- 
ous, charm. He grins, he gawks, 


he takes intricate pratfalls, | 


but, mostly, he tals, in a volu- 
ble stream of patter. As cowriter 
and director, he also succeeds, 
to an extraordinary degree, in 


NOVEMBER 6, 


reviving the neo-Technicolor 
lushness and affectionate 
screwball rhythms of postwar 
Hollywood. The first hour of 
Life Is Beautiful is genuinely 


lovely, a delicate romance | 


ow 


spiked with antifascist farce. 


When Benigni hilariously im- | 
personates a Mussolini-regime | 
_ official, the scene owes an obvi- | 
ous debt to The Great | 


Dictator, but Benigni 
earns the comparison. 


hero, having won his 
girl, married her, and 
had a son, is carted off 
to a concentration camp. 
Have no fear: In Life Is 
Beautiful, the place resembles 
nothing so much as the sound- 
stage for a ballet set in 
Auschwitz, complete with 
gray-striped uniforms that 
now seem weirdly like cos- 
twmes. Guido spends the rest 
of the film shielding his little 


a ere’s how a sampling of 
| critics and movie audiences ee 
from across the country grade 


10 current releases. 
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BENIGN BENIGNI The filmmaker-star and Giorgio Cantarini live Life 


boy from the brutality that 
surrounds them, pretending 
that it’s all literally just an 
elaborate game. There’s only 
one problem: As shot, it looks 
like a game. We don’t see any 
brutality, either (though there 
is one ghostly image of corpses), 
and so the film, stylizing reali- 
ty to an insane degree, treats 
us like children, too. In Life Is 
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Beautiful, Benigni transforms 


the Holocaust into a grimly 
tidy postcard—he vacuums it 
of meaning. The film starts out 
as sentimental whimsy and 
ends as sentimental kitsch. As 
the century winds down, 
though, that may be just what 
audiences want: to see horror 
made harmless—turned into 
nothing but a movie. B- —OG 
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Lust for Lift 


Danny DeVito elevates Holly 
Hunter’s spirit in Living Out Loud 


IN Living Out Loud, WE’RE ASKED TO 
believe that Holly Hunter, as a nurse 
who’s in the middle of divorcing her 
loutish cardiologist husband (Martin 
Donovan), would fall under the spell of a 
deadbeat elevator operator played by 
Danny DeVito. Hunter, swilling martinis, 
makes a wistful spectacle of depression 
and heartache, yet she can’t help but light 
up the screen with her feisty gamine 
ess Sark (I'd hardly want it oth- 
SMUER ae erwise). Inevitably, we're led 
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Acclaimed documentary that tells 
the story of 4 young girls who paid 
the price for a nation’s ignorance. 


on to the question, Why would 


rer . “Hamburger Hill” and “The 
this charming, effervescent 


Dogs of War" comes an explo- 


In a dog-eat-dog world, one man is 
about to break the chain, Laurence 


STARRING 
Holly Hunter 


Danny DeVito 
NEW LINE 
RATED R 


woman, living on Manhattan's 
Upper East Side, fixate her 


Fishburne is that man. From best- 


selling author Walter Mosely. 
“Fishburne delivers..." 


sive war story of courage, loss, 
and one unlikely hero. 


"A war picture 
that earns its stripes.” 


From director Spike Lee. 


"A Masterpiece..." 
The Village Voice 


Tete § attention upon a melancholy People Magazine 

—— = = H0ish lunk who has nothing 
going for him apart from the fact that he’s 
nice, and who exudes all the rugged erotic 
magnetism of... Danny DeVito? 

The first film directed, as well as writ- SS Se Tad We OS a eS 
ten, by Richard LaGravenese (the screen- 
writer of The Bridges of Madison County 
and The Fisher King, among others), Liv- 
ing Out Loud is like An Unmarried 
Woman recast as a siteom-cute update of 
Marty. Once again, we're put in the posi- 
tion of watching “little people” act out 
their desperate search for love. DeVito 
certainly makes a convincing sad sack, 
but Hunter is too alive a performer to get 
boxed into LaGravenese’s smugly patron- 
izing design. This is a movie that instructs 
you how to feel—never more so than 
when Queen Latifah shows up as a night- 
club singer whose only apparent purpose 
is to anoint Hunter, and the audience, 
with her sassy, funky, soulful...ete. C —OG 
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Reviews by OWEN GLEIBERMAN and LISA 


JOHN CARPENTER’S VAMPIRES (Co- 
lumbia, &) It could have been 
really cool: dark doings among the 
undead set in the contemporary 
New Mexico desert under a John 
Ford sky, orchestrated with loving 
attention to Western conventions 
and gothic niceties by a genre vet- 
eran. Instead, after a promising 
opening—vampire slayer Jack 
Crow (James Woods) and his posse 
root out and burn up a nest of 
“*ooons” but can't find the master 
(Thomas [an Griffith)—this gum- 
my mix of fake-Catholic mumbo 
jumbo and teeth-in-neck horror 
goes limp. The romance subplot 
featuring a hooker (Sheryl Lee), 
bitten but not yet fully vampiric, 
and Crow's sweaty sidekick 
(Daniel Baldwin) doesn’t provide 
much diversion, nor does Crow's 
profanity-packed wise-guy banter. 
The goons themselves, though, 
look rather chic, flying through the 
air in Galliano-goes-to-hell gar- 
ments straight out of Vampire 
Vogue, G= —Lisa Schwarzbaum 


ANTZ (PG) Woody Allen turns ina 
winning performance as a worker 
ant, and Sharon Stone displays 
comic gifts as the princess he woos 
in this joyously subversive animat- 
ed bug epic. The elegantly directed, 
beautifully designed production cel- 
ebrates a healthy leftist balance of 
individuality and teamwork as well 
as the possibilities of computer ami- 
mation. A (#455, Oct. 9) —LS 
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APT PUPIL (72) An all-American kid 
(Brad Renfro) obsessed with 
Hitler-era Nazism discovers that a 
local resident is actually a former 
SS officer (Ian McKellen) and 
blackmails the old man into re- 
counting details of atrocity—slow- 
ly becoming atrocious himself. The 
Usual Suspects’ Bryan Singer 
throws some distractingly baroque 
cinematic touches into this disturb- 
ing Stephen King tale. But it’s 
scariest as a parable about the evil 
that exists in the hearts of adoles- 
cent boys. B G455, Oct. 23) —LS 


BELOVED () In this somberly for- 
bidding, nearly three-hour adapta- 
tion of Toni Morrison's novel, Sethe 
(Oprah Winfrey), a former slave, is 
haunted by demons and shadowed 
by memories of murder and sur- 
vival. Winfrey's performance is full 
of stoic anger, and individual mo- 
ments have ferocity and pull, yet 
you're always aware of them as 
moments, Arty and literal-minded, 
directed with indignant high sen- 
ousness by Jonathan Demme, Be- 
loved is undeniably a labor of devo- 
tion and intelligence. In the end, 
though, a labor is just what it is. 
G+ (#455, Oct. 23) —OG 


BRIDE OF CHUCKY (R) It’s been a 
decade since Child’s Play, when 
we first met Chucky—a murder- 
ous doll stitched up with the soul of 
a dead killer and a face like Michael 
Keaton’s. But in doll years, he’s a 
decrepit old man. As his intended, 
Tiffany, Jennifer Tilly pushes her 
squeaky sex-bomb act beyond 
camp limits. D (#456, Oet. 50) —L8 
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VEIN ATTEMPT Vampires’ hunters Woods and Tim Guinee stake a claim 
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THE GRUISE (Unrated) Timothy , aggressive housewife (Cynthia 


“Speed” Levitch, the singular sub- 
ject of Bennett Miller’s inspired, 
inspiring documentary, is the kind 
of New York City character for 
whom New York City was invent- 
ed. For six years, Levitch was a 
guide on a double-decker tour bus 
with a spiel that regularly ignored 
si¢ht-seeing basics. A man on life's 
margins with a philosophy that 
margins can't contain, he sees New 
York existence as a cruise for en- 
lightenment. This is a deep and 
compassionate portrait of one man 
hopseotching a fine line between 
verbal genius and psychological 
mis-wiring. A (#456, Oct. 30) —LS 


HAPPINESS (Unrated) Todd So- 
londz’s tender, shocking, catharti- 
cally honest comedy of desire and 
despair. Set mostly in suburban 
New Jersey, the movie observes 
such characters as a wonkish ob- 
scene phone caller (Philip Seymour 
Hoffman), a euitar-strumming waif 
(Jane Adams) suffering from path- 
ological niceness, a chirpy passive- 


Stevenson), and her blandly un- 
smiling husband (Dylan Baker), 
who turns out to be a gay pe- 
dophile. Solondz leaves us giddy 
with anticipation at whatever 
seamy private horror is coming 
next, vet he stares at his charac- 
ters with a voyeuristic candor so 
unflinching it becomes a kind of 
twisted benediction. In its deadpan 
sardonic way, the film breaks 
through to haunted levels of erotic 
compulsion that place it close to 
the hypnotic artistry of Blue Vel- 
vet. A #454, Oct. 16) —OG 


THE INHERITORS (2) Writer-direc- 
tor Stefan Ruzowitzky’s blackly 
witty and moving story, about sev- 
en peasants in 1930s Austria who 
inherit a farm after the misan- 
thropic landowner is murdered, 
looks tranquil and beautiful. But 
the rueful parable—an award-win- 
ning, knife-sharp study in class 
warfare played out among cows 
and haystacks—is anything but 
idyllic. B+ (#456, Oct.30) —LS 
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just slightly ahead of our time: 
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‘Anna and 
the King’ 


Fox 2000’s remake of the 
classic King and I tale, 
starring Jodie Foster 
and Chow Yun-Fat, was 
reportedly denied per- 
mission to shoot in Thai- 
land, whose film board 
said the production 
insulted the monarchy. 


Generation X 


According to a study 


commissioned by the 
Writers Guild of America, 
West, last year, 73 per- 
cent of members under 
31 were writing for TV or 
movies, while only 

52 percent between 51 
and 60 even had gigs. 


ORGAZMO (NC-17) While 
MPAA hung an NC-17 rating on 
this friendly, amateurish spoof 
written and directed by South 
Park's Trey Parker, it’s about as 
dangerously explicit as R-rated 
‘70s midnight specials like The 
Kentucky Fried Movie. Less fun- 
ny, too, although there are inter- 
mittent euffaws in the tale of Joe 
Young (Parker), a wholesome 
young Mormon who becomes the 
world’s most popular porn star. 
G- (#456, Oct. 30) —Ty Burr 


PLEASANTVILLE (PG-73) The title 
refers to a fictional 50s American 
town and black-and-white TV 
show—rerun, for eternity, on ca- 
ble—that teenage twins David (To- 
bey Maguire) and Jennifer (Reese 
Witherspoon) find themselves 
thrown into. Suddenly, they are 
Bud and Mary Sue, enrolled in a 


the | 


high school full of classmates who 
have never gone All the Way. It’s 
not long before the twins start tam- 
pering with the show’s plotlines, 
encouraging independent thought, 
and provoking strange new emo- 
tions in the blissfully ignorant towns- 
people. And with each expression 
of passion, someone or something 
bursts into color. Pleasantville is 
ultramodern and beautiful, but 
technical elegance and fine perfor- 
mances mask the shallowness of 
a story as simpleminded as the 
‘00s TV to which it condescends. 
G+ (#456, Oct. 30) —LS 


PRACTICAL MAGIC (PG-13) The 
spoon in Sandra Bullock's coffee 
goes round and round all by itself. 
That one, lonely little gag may just 
be the only supernatural gambit of 
any wit or style in Practical Mag- 
ic, a witch comedy so slapdash, 
plodding, and muddled it seems to 
have had a hex put on it. Bullock 
and Nicole Kidman, as sorceress 
sisters, sport long, flowing hippie- 
waif tresses, and neither actress 
really has much to do apart from 
looking terrific under all that hair. 
D (#455, Oct. 25) —OG 


RUSH HOUR (PG-73) Verbal speed 
freak Chris Tucker is the only per- 
former worth watching in this rub- 
bishy, generic action comedy. His 
bad-boy cop is paired with a Chi- 
nese superagent (Jackie Chan), 
but the characters barely have a 
relationship. They're a union of de- 
mographics—the “urban” market 
meets the slapstick-action market. 
C= (#451, Sept. 25) —OG 


SLAM (72) The blasts of poetic verse 
in Mare Levin's optimistic drama 
about a drug dealer (Saul Williams) 
who discovers his talent for poetry 
while in prison are performed with 
such passion you may want to 
break into applause. Much of the 
cheering goes to the handsome Wil- 
liams, who makes the kind of at- 
tractive, articulate convict we hope, 
but don’t expect, sits in every 
prison cell. A= (#455, Oct, 23) —LS 


SOLDIER (FR) Any cliché you can 
dream up for a futuristic action 
movie, this violent military-porn 
fantasy has gotten there first. The 
Terminator-style killer hero (Kurt 
Russell) who protects a little boy? 
The showdown between the hero 
and his nemesis (Jason Seott Lee)? 
The galactic outpost of resourceful 
people, dressed in rags from J. Pe- 
terman’s Postman. collection? The 
pretty blond (Connie Nielsen) who 
doesn't speak much but who shows 
a lot of skin? Done, done, done, and 
—LS 
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COLORING LOOK Tobey Maguire adds life to Joan Allen in Pleasantville 


MEAGER BEAVERS 


VERYTHING NEW seemed old again, as the week’s debuts 
failed to ignite much audience passion. Pleasantville lived up 


to its title with an unspectacular $8.9 million (beating Practi- 
cal Magic by just $62,558), while Soldier (which reportedly cost $75 
million) tanked. That makes two big flops in a row for producer 
Jerry Weintraub, whose previous Warner Bros. dud, The Avengers, 
at least opened at $10.3 million. Apt Pupil, the Stephen King adap- 
tation from The Usual Suspects’ Bryan Singer, took in a deadly $3.6 
million, while Orgazmo did an anticlimactic $210,073 on 94 screens. 
The future looks bright, however, for the Cannes Grand Jury 
prizewinner Life Js Beautiful, which averaged $19,820 per screen in 


limited release. Beloved continued to disappoint, dropping 48 per- 
cent to No. 7 (the steepest decline in the top 10), and Armageddon 
became the first 1998 release to gross $200 million domestically. 
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PLEASANTVILLE New Line $8.9 
PRACTICAL MAGIC Warner Bros. $8.8 
ANTZ Dream Works $81 
BRIDE OF CHUCKY [niversa! $i 
SOLDIER Warner Bros. $6.4 
RUSH HOUR New Line $5.9 
BELOVED Touchstone $4.3 
WHAT DREAMS MAY COME $4.0 
Polytrrnit 

APT PUPIL 7iiStar o.6 
A NIGHT AT THE ROXBURY $2.3 
Dacainonss 

URBAN LEGEND 7}iStar $1.6 
RONIN Uiited Artists $1.6 
THERE’S SOMETHING ABOUT MARY bd 
20th Centiny Fox 

HOLY MAN Thuechstone $0.9 
SAVING PRIVATE RYAN DreamWorks B07 
THE MIGHTY Miramax $0.6 
EVEREST /MAX $0.6 
ARMAGEDDON Touchstone $0.4 
HAPPINESS (Good Machine $0.3 
ONE TRUE THING Universe! $0.3 
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The perfect coastal retreat. Some don't believe that it really exists. But if you're a reader of COASTAL 
LIVING—you know that it does. Because every issue of this exciting new magazine takes you to places 
you've never been before. And every page shares discoveries that can help turn your own home—no 


matter how coastal or far inland it may be—into your own little slice of heaven. 


COASTAL LIVING. Bound to make a believer out of you. 
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ILEUSTRHRATION BY KIRSTEN 


Ouija | Broads 


Buffy’s 


sive girl power 


THE LINE COULD HAVE 
come from a hard-boiled 
crime novel, a great film 
noir, or a classic ‘60s girl- 
group refrain: “I told him 
that I loved him and I kissed 
him and I killed him.” 


But these words—their 


eadence full of doom, piere- 
ing like a stake through the 
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heart—actually came from a 
recent episode of Buffy the 
Vampire Slayer, as Buffy 
(Sarah Michelle Gellar) ex- 
plained how she offed the 
one vampire a slayer could 
really fall for, the soulfully 
re-souled Angel (David 
Boreanaz). The line—from a 
script by Buffy writer and 


[ ae _ 
ned’s ' oat hannen 


Lai Il 


new meaning. by Ken Tucker 


Doherty 


coexecutive producer David 
Greenwalt—was a momen- 
tary pause in the show’s usu- 
al onslaught of jagged jokes 
and fizzy pop-culture refer- 


ences. It was an example of 


unguarded, unironie emo- 
tionalism in a slam-bang se- 
ries that prides itself on its 
blithe knowingness and sar- 


ENTERTAINMENT 


THE WB 
Buffy the 
Vampire 

slayer 

8-9 PM 
TUESDAYS 


THE WB 
Charmed 


9-10 PM 
WEDNESDAYS 


casm and just keeps getting 
better at juggling hilarity, 
gothic romance, and horror. 
Tell people that Buffy is 
an hour as dramatically 
satisfying as Homicide, ER, 
or NYPD S&lue and you're 
likely to be met with snick- 
ers and a dismissive wave. 
That’s because most TV fea- 
turing’ either the supernatur- 
al or attractive young people 
is often built more along the 
lines of Gharmed than buffy. 
The WB’s latest entry in 
the teen sweepstakes is 
actually building on the rat- 
ing’s of its lead-in, Dawson's 
Creek, among 18- to 49-year- 
olds. Charmed cannily plays 
to adolescent interest in 
witcheraft (and all-ages in- 
terest in tightly clothed 
young women) by e¢ast- 
ing Picket Fences’ Holly 
Marie Combs, Mel- 
rose Place’s Alyssa 
Milano, and the first 
lady of the American 
| theater, Lillian Gish— 
oh, sorry, Shannen Do- 
herty—as San Francis- 
co sisters who become 
witches. But, I hasten 
to say to Steve Allen 


aiid tie Parents Television 


Council, good witches, witch- 
es who /telp people. 
Spike-heeled where Buffy 
is fleet-footed, Charmed 1s 
Charlie’s Angels with a 
Ouija board. Like Angels, 
this newcomer is executive- 
produced by Aaron Spelling 
and plays up the stars’ sepa- 
rate-but-equal charms. The 
Halliwell sisters are like 
superheroes: Prue (Doher- 
ty) can move objects teleki- 
netically; Piper (Combs) can 
momentarily freeze time; 
Phoebe (Milano) can foresee 
the immediate future. They 
live together in a big ram- 


shackle house, fighting 


warlocks and being catty 
toward each other. 
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“You sleaze!” squeals 
Combs to Doherty when 
Shannen sleeps with a guy 
on a first date; a bit later, af- 
ter Doherty’s Prue has been 
snappish, Milano remarks, 
“You'd think Prue would 
be mellower—it’s been what, 
six months?” Charmed 
is a bit thin in the plot de- 
partment; the main things 
it has going for it are the sis- 
ters’ pulchritude and the 
presence of Doherty, who 
is that rare item: a TV 
star who succeeds on the 
strength of her vitriol. 
Perennially crabby, deliver- 
ing her lines as if she has 
contempt for them—Prue? 
Shannen? Where does one 
end and the other begin? — 
curt, cranky Doherty gives 
Charmed its kick. 

By contrast, Buffy’s kicki- 
ness is both literal (its neck- 
snapping martial-arts scenes 
are simultaneously cartoon- 


ish and seary) and figurative; 
no show this side of Seinfeld 
loves the language of conver- 
sation (the wisecrack, the 
pun, the withering retort, 
and the muttered aside) as 
much. The third season got 
off to a sensational start 
through role reversing: a 
runaway-from-home Buffy 
reduced to waitressing while 
her chums back home— 
Willow (Alyson Hannigan), 


s, Doherty, Milano 


Xander (Nicholas Brendon), 
Cordelia (Charisma Car- 
penter), and werewolf boy 
Qz (Seth Green)—were 
forced to hold down the fort 
against the hell-spawned 
demons that continually in- 
vade their small, cursed town 
of Sunnydale. 


If the obvious joke behind | 


Buffy has always been that 
vampirism and lycanthropy 


| 


raging hormones, the series 
has sustained itself by 
regularly exploring the seri- 
ous side of the joke. Gellar 
and Boreanaz are awfully 
good at playing out the fatal- 
istic love between Buffy and 
Angel; unlike the romances 
on other prime-time teen 
soaps, this one carries dark 
emotional weight. In hight 
contrast, the most delightful 
development on the series 
has been the hotsy dating 
that wisecracking Xander 
and withering Cordelia are 
indulging. Give series 
creator Joss Whedon credit: 
No other show balances so 
many elements as deftly, 
without a trace of corniness 
or melodrama. I can admire 
Charmed for its shrewd 
casting and pop-culture 
timing, but week in and 
week out, Buffy just slays 
me. Buffy the Vampire Slay- 


are metaphors for really | er: A Charmed: B- 


“The latest news from the a beat thy las Flint 


TY GN TON 


M@ FRESHMAN EXAMINATION A month into the season, and not 
one smash hit. Still, even with overall viewership down for the 
broadcast nets, the situation isn’t as dire as some might have you 
believe. One reason: ABC, NBC, and CBS each have at least two can- 
didates for renewal, which already beats last season’s record (the 
three brought back a total of three of 1997’s new shows). To wit: CBS’ 
a Monday-night sitcom 

sis showing both creative power 
(proving to be more than just an Every- 
body Loves Raymond knockoff) and rat- 
ings prowess. It builds on its Cosby 
lead-in by 19 percent in the key 18-to- 
49 demographic, is the No. 1 entertain- 
ment show in its time slot, and the third 
most-watched new comedy, behind 
NBC’s and ABC’s 
The Eye also has a winner in | 


1-800-FLOWERS 
1-800-356-9377 


, the fall’s most-watched new ay a 
drama. Granted, that title may not 
mean a heck of a lot when you con- 
sider Lawdraws fewer viewers than 
the under-performing Early Edition 
did in the same slot a year ago, but 
it’s helping CBS in its main goal: 
building the 25-to-54 male demo, by 
10 percent compared to a year ago. 
Law was just picked up for an entire 
season, and many suspect the addition of Arsenio Hall, perhaps 
Permanently: might broaden the show’s audience even more. 

is not only winning its time period in adults 18 to 
49, it’s the first non-T.G.1.F. ABC sitcom with a black lead to per- 
form so well since Hangin’ With Mr. Cooper in 1992-93. ABC has 
also struck ratings gold with (starring those irre- 
pressible Olsen twins) and demo gold with , which 
is up almost 30 percent among 18- to 49-year-olds over last year’s 
Total Security. Since ABC’s Saturday night has long been a grave- 
yard, this may be as close to a fantasy as it can hope for. 

It’s tougher to measure success for NBC. Yes, Jesse is the most- 
watched new comedy, but a test pattern behind Friends would 
probably do well. The real deal is Monday’s , which 
builds on it’s Caroline in the City lead-in in total viewers and 


‘TWO OF A KIND’ 


. | 18- to 49-year-olds. Not bad considering Caroline is now strug- 


gling against heavyweights Raymond and Fox’s Ally McBeal. & 
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Keeping awatchonTV by BruceFretts 


ITH JERRY 
Springer and 
Oprah Winfrey 
ruling the syn- 
dicated talk- 
show ratings, it 
was only a matter of time be- 
fore someone tried to combine 
the two: Take Jerry’s formula 
of turning people’s personal 
squabbles into entertainment 
and put an Oprah-like happy 
face on it. This fall, two syn- 
(licated shows—Change of 
Heart and Forgive or Forget— 
are attempting just such a hy- 
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brid, with surprising success. 
The new Hollywood Squares 
and The Roseanne Show 
might have gotten all the 
hype, but Change and Forgive 
are creating genuine buzz. 


The latest brainchild of 


Studs creator Scott St. John, 
Change is another twist on 
the dating-game genre: Un- 
married couples are set up 
with strangers picked to fill 
needs their partners aren’t 
meeting (e.g., a woman who 
complains that her boyfriend 
is obsessed with porn gets 


CHANGES GOOD Heart's Jagger (right) with sample fickle couples 
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fixed up with a clean- 
eut kindergarten 
teacher). As the sig- 
nificant other gazes 
on jealously, the 
guests describe their 
date in drooling de- 
tail. Then both de- 
cide if they want to 
stay together or 


have a “change of BAPTA Te aia wea uci cas 


heart” (hence the ti- 
tle, repeated ad nauseam). 
Paired with a wan new 
Love Connection, Change is 
targeted for late-night slots 
but is thriving in New York 
City at 10 a.m., between show- 
ings of Jerry. Despite the mu- 
tual airing of guests’ dirty 
laundry, St. John feels the two 
shows don’t have much in 
common: “We have a lighter 
sense of humor. We’re not hit- 
ting anybody with a chair.” 
Change is undeniably fun, 
although you get the feeling 
some couples are being bro- 
ken up prematurely (“the re- 
lationships that end are the 


ones that weren’t that strong | 


to begin with,” St. John ra- 
tionalizes). But, like Studs, 
Change’s central gimmick 
could wear thin quickly—es- 
pecially if the show can’t find 
amore engaging emcee than 
Dallas DJ Chris Jagger, who 
resembles a cross between 
John Tesh and a fish. 


Pt ? 


The host of Forgive, on the 
other hand, provides the 
show's greatest strength. As 
her stage alias imphes, Moth- 
er Love (the stand-up comic- 
turned-talk-radio maven re- 
fuses to reveal her real name) 
radiates a soothing warmth. 
Her program’s concept, how- 
ever, is a bit more problemat- 
ic. Guests who’ve wronged 
someone tape an apology, and 
we watch as the abused party 
views the video. The peni- 
tents then stand by a door, 
which opens to reveal either 
the one they’ve mistreated 
(meaning they've been forgiv- 
en) or no one (meaning they 
can forget it). The potential 
for public humiliation is huge, 
yet even as it exploits people's 
pain (“Were you responsible 
for someone’s death?” asked 
an on-air promo for a future 
episode. “Then you could be a 
guest!”), Forgive makes for 


queasily compelling television. 


“La Femme Nikita 
This woman 1S on fire. 
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HUY AGOERAT OF MPCRIELE 


But at least it offers the 
possibility of a happy ending, 
which is more than can be said 
for some other shows. “Jerry 
Springer and I have very lit- 
tle in common,” says Mother 
Love. “We heal here, not 
hurt.” Like Oprah (whom she 
recently beat in New York 
City), Mother Love is a true 
T'V star, capable of dishing out 
both tough love and sincere 
sympathy. “On this show, it’s 
okay to cry,” says the host, 
who often weeps openly. She’s 
a larger-than-life figure ripe 
for an SNL parody (Tracy 
Morgan could reuse his Star 
Jones wig from the View skits). 


It seems appropriate that a | 


show about forgiveness has 


become a hit in the midst of 


Monicagate. Perhaps the Pres- 
ident could avoid the whole 
impeachment process by 
throwing himself on the mer- 
ey of Mother Love (the door 
opens, and it’s...Ken Starr!). 
Or maybe Bill and Hillary 


should just have a Change of 


Heart. (Additional reporting 
by Shawna Malcom) 


> > Talk haut yous tauarite Ty 
shows at Www. << 


Piet 
"WINWER OF THE WEEK 


Arsenio Hall 


Perhaps taking a tip from 
the surprise-hit-movie 
pairing of Chris Tucker 
and Jackie Chan, the 
ex—-talk-show host will 
team up with chopsocky 
giant Sammo Hung for at 
least three episodes of 
CBS’ Martial Law. 


LOSER OF THE W THE TWEEX =. jl 


“Wind on Water’ 


NBC’s bubbleheaded Bo 
Derek drama drowned 
after just two episodes. 


| SOUND BITES | * te || 


COP STOCK 


HE SIXTH-SEASON pre- 
miere of NYPD Blue (10th), 
while not a complete bust, 
did commit a ratings offense: 
Thanks in part to game 3 of the 
World Series (2nd), the ABC dra- 
ma nabbed its least-watched 
opener yet, down more than ef 
2 million viewers from last year. FEELING BLUE NYPD’s Jimmy 
Blue’s not the only police show Bien (Gineuomleuieiae rs 

suffering. Fox’s undead-cop ™™ 

rookie, Brimstone (94th), made an inauspicious debut with a 
paltry 5.2 million viewers, while NBC vet Law & Order (32nd) is 
down an average 1.5 million viewers from this time last year. 
Only CBS’ Nash Bridges (34rd) got a boost: The addition of the 

captivating Yasmine Bleeth helped the Don Johnson drama 
lock up 71 million more viewers than last week. Of course, 

Nash’s gain was Homicide’s loss, as the low-rated NBC hour 
copped a mere 8.4 million viewers. Now that’s criminal. 


23.4 BASEBALL: WORLD SERIES, GAME 4 I’ox, Wednesday, 8:19 p.m. ....— 


22.0 BASEBALL: WORLD SERIES, GAME 3 lox, Tuesday, 8:16 pm. ......— 
201 60 MINUTES CBS, Sunday, 7:50 pam. ........ ee ee 
19.8 FOOTBALL: JETS VS. PATRIOTS ABC, Monday, 8:22 pm. .........— 
19.4 FRIENDS (R) NBO, Thursday, 8 pom. ........ 00.000 00 00 eee es 
18.6 FRASIER (R) NBC, Thursday, 9 pam. 0.20 cece cee eee eee ed 
17.1 TOUCHED BY AN ANGEL CBS, Sunday, 8:50 pom. .. 00... 0.66. 666.2 
16.0 WILL & GRACE (R) NBC, Thursday, 9:90 pam... 0. 
15.9 WALKER, TEXAS RANGER CBS, Saturday, 10 pam. ............06. 28 
15.7 NYPD BLUE ABC, Tuesday, 10 pm... 0.0.00. e cece eee 
13.5 THE DREW CAREY SHOW ABC, Wednesday, 9pm. .............. 71 
155 ER(R) NEC, Threday, 20 fame cocci seas ee sce eeaantasaeess 1 
15.1 THE SIMPSONS lox, Sunday, & pam. BA RA ee a oe 
14.6 EVERYBODY LOVES RAYMOND CBS, aanaiie, ih Sere eterna Lf 
14.5 ALLY McBEAL F’ox, Monday, 9 pom... . ce ees —_ 
14.5 HOME IMPROVEMENT ABC, Tuesday, 8 pan. ... 2.00. ee 14 
14.5 NEWSRADIO (R) NBC, Vhorsday, 8:90 pet. oo —_ 
14.3 SPIN CITY ABC, Tuesday, 9 pom. .........6. Bee cote Dd Pa a 19 
4.2 JAG CBS, THesday, OD wc ccc e eee ee te raw ernneeesereraees 15 
14.1 DATELINE NBC NBC, Monday, 8 pm. ..... 00 ccc eee eens = 
14] DHARMA& GREG ABC, Wednesday, 8 pam. ...........0.000 200s 13 
14.0 EVERYBODY LOVES RAYMOND (R) CBS, Wonday, 2-30 pam. ....... —_ 
13.3 MOVIE: CASPER (R) ABC, Sunday, 7 pm... 000... 2 ee —_ 
3.4 20/20 ABC, Sunday, 9 pan... 0... ee 
13.2 DATELINE NBC NBC, Sunday, 8 pam. . 2.0.00 ccc eee eee eeee — 
13.1 SABRINA, THE TEENAGE WITCH ABC, Friday, 9 p.m. capa a aie a ane 
172.8 COSBY CBS, Monday, 8 pt. o. 5.65 cise ce ates caw ens sa ees al 
12.68 MOVIE: A WILL OF THEIR OWN, PART? NBC, Monday, 9 pm. ...... -— 
2 DAWABC, Friday, TOD. wa. ss ceed reese en eueeyeseererers 20 


12.4 TWO GUYS, A GIRL AND A PIZZA PLACE ABC, Wednesday, 8:30 p.m. 22 


“IN MILUOGNS WEEK OF OCT. 1-25, 18a8 
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A day-to-day guide to notable programs. Times are Eastern standard and are subject to change. by Mike Flaherty 


GREAT PERFOR- 
MANCES (PBS, TV-PG) 
If a PBS special falls 
during sweeps, does it 
make a sound? That’s 
the question posed by 
the TV debut of Broad- 
way’s interminable Cats. 


"CHECK LOCAL LISTINGS 


7TH HEAVEN (The WB, 
TV-G) Picket Fences’ Ray 
Walston guests asa 
homeless man Annie 
takes under her wing. 


9:30-10pPm 


BECKER (CBS, TV-PG-L) How is it that Ted Danson 


November 2 


Amanda and Peter are 
stuck in an elevator 
during a power outage. 


MELROSE PLACE (Fox, 
TV-14-DLS) One assumes 
the “a see or wal bas of 
that parental guideline 
will come into play when 


THE KING OF QUEENS 
(CBS, TV-PG-D) In a plot 
eerily reminiscent of a 
bygone Raymond, Doug 
learns the engagement 
ring he bought for Car- 
rie is a priceless piece. 


EVERYBODY LOVES 
RAYMOND (CBS, TV-G) 
Robert flies the Barone 
coop, leaving Marie, 
Frank, Debra, and Ray- 
mond without an aggra- 
vation “buffer.” 


-)-4-1)-4-0) a-40 oe 


(above, with Alex Desert) could so rivetingly forget 
his lovable Cheers persona and portray an inces- 


tuous dad (in the 1984 TV movie Something About 
Amelia) yet come up so gratingly short as a mis- 
anthropic doctor? Since Becker’s writing and sup- 
porting cast aren’t bad, it seems a classic case of 
a network desperate to shoehorn a star into the 
wrong concept. Our diagnosis? Murder. C- 


KING OF THE HILL 
(Fox, TV-PG) Ball-break- 
ing dad-to-be Cotton 
takes to shaming Hank, 
who’s been visiting a 
fertility clinic. 


BUFFY THE VAMPIRE 
SLAYER (The WB, TV- 
PG-DV) While Buffy bat- 
tles Cordelia for home- 
coming queen, Mr. Trick 
rustles up a posse to do 
them both in. 


SPIN CITY (ABC, TV-14) 
The sitcom hits its sea- 
sonal high note when 
Lou Diamond Phillips 
guest-stars as a long- 
time pal of Mike’s who 


ALLY MCBEAL (Fox, 
TV-14-DS) Ally repre- 
sents one sister who’s 
not doing it for herself: 
a nun who has broken 
her celibacy vow. 


November 3 


comes to town and 
takes a shine to Carter. 


GUINNESS WORLD ea 
RECORDS: PRIME- 
TIME (Fox, TV-14) Why 
waste an hour at the 
voting booth when Guin- 
ness is airing an eye- 


ball-protrusion contest? bic | 
NOT A FLOTATION DEVICE 


9-10Pm* 

FRONTLINE (PBS) Deconstructing the “global epi- 
demic” of obesity, “Fat” shows (among many other 
things) how America, with 39 million chubbies, 
schizophrenically leads the way, with both the 


most fat-phobic sensibility as well as the most re- 
lentless promotion of unhealthy eating. A more up- 
lifting segment alleges that fatness and fitness 
aren’t mutually exclusive, citing the case of roly- 
poly triathlete Dave Alexander (above). B+ 


"CHECK LOCAL LISTINGS 


ILLUSTRATION BY DAVID COWLES 


The 


Gues 
List 


Look Who’s on The 
Couch This Week 


SUBJECT TO CHA 


c 


JOHN MELLENCAMP 


Monday Sharon Stone, Katarina 
Witt Tuesday Susan Lucci Wednesday Musical 
guest Lorrie Morgan Thursday Danny DeVi- 
to Friday Margaret Cho, musical guest Tony 
Sennett 


eC 


Monday Danny DeVito, 
Adam Sandler, musical guest John Mellen- 
camp Tuesday Anne Rice, musical guest Phil 
Collins Wednesday Katie Couric, Matt Lauer, 
Al Roker, Ann Curry Thursday Nathan Lane, 
musical guest Gloria Estefan Friday Jonathan 
Taylor Thomas, Queen Latifah 


CSS — eee = SSS SY 


Monday Jon Lovitz, musical 
guest John Mellencamp Tuesday Robin 
Williams, Martha Stewart (R) Wednesday 
Courteney Cox, Chris Noth Thursday Jamie 
Lee Curtis, musical guest Sheryl Crow 
Friday Courtney Thorne-Smith, BBC chef 
Aimsley Harriot 


NS ee 


Co — 


Monday Anthony Hopkins, 
musical guests Depeche Mode Tuesday 
Nathan Lane, Queen Latifah, comedian Dar- 
rell Hammond Wednesday Adam Sandler, bas- 
ketball’s Jayson Williams, musical guests Soul 
Coughing Thursday Denzel Washington 


Monday D.L. Hughley, 
Annie Potts, Donny Osmond Wednesday Alex 
Kingston, Henry Rollins, comedian David 
Brenner Thursday Maury Povich Friday Todd 
Rundgren, Daisy Fuentes 


ENTERTAINMENT WEE KR LY 


er ei 
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DAWSON’S CREEK (The WEB, 
TV-14-DLS) A particularly 
soapy episode has Dawson 
and Joey rattled because of 
Mitch and Gale’s marital dis- 
cord, Jen dating a much old- 
er man, and Pacey receiving 
a little too much information 
about Andie’s home life. 


| tion of Homicide’s Peabody 


| GOOD NIGHT, FUNNY MAN | 


BEVERLY HILLS 90210 (Fox, 
TV-PG) Jason Priestley makes 
youth-culture history as he 
and his sideburns take off for 
another zip code. In more 
sordid news, Sophie consid- 


ers a career in adult movies. 


CHARMED (The WB, TV-PG- 
DV) Speaking of 90210 
refugees, Shannen Doherty’s 
Prue does battle with anoth- 
er predatory male—this time 
a Stalker terrorizing her in 
her sleep—in “Nightmare on 
Charmed Street.” 


FRIENDS (NBC, TV-PG) 
Rachel and Monica think that 
Bigfoot has moved into the 
building, while Ross wonders 
whether he’s being accom- 
modating or simply whipped 
as he moves in with the 
dreaded Emily. 


MISSION: IMPOSSIBLE 
(ABC, TV-PG-V) Sure, you HBO 
and Cinemax subscribers 
have had it up to here with 
Tom Cruise, Jon Voight, Jean 
Reno, Ving Rhames, and that 
damn disc. Now the rest of us 
will finally get a chance. 


THE STEVE HARVEY SHOW 
(The WB, TV-PG-D) Nick- 
elodeon stars Kenan and Kel 
return as Junior and Vin- 
cent, the former of whom 
sets up his brother, hip-hop- 
ping guest star Busta 
Rhymes, with Regina. 


NOVEMBER 6, 


November 4 


ANATOMY OF A HOMICIDE: 
LIFE ON THE STREET (PBS, 
TV-PG-L) Part 1is a most un- 
usual documentary that plays 
fly on the wall to the produc- 


Award-winning episode from 
last season, “Subway.” Part 2 
is a viewer-supported airing 
of said ep. 


"CHECK LOCAL LISTINGS 


CHIGAGO HOPE (CBS, TV-PG) 
Viagra makes another guest- 
starring appearance this 
season when Austin treats a 
man whose search for a little 
lift is overtaxing his heart— 
and his marriage. 


LAW & ORDER (NBC, TV-PG) 
Briscoe and Curtis get a con- 
fession out of a serial killer in 
a murder-torture case. The 
problem? McCoy and Car- 
michael figure out that he 
didn’t do it. 


November § 


FRASIER (NBC, TV-PG) Ever 
the egotist (albeit one with an 
inferiority complex), Frasier’s 
not content with having just 
one current girlfriend (Grace 
Phillips); he feels compelled to 
hook up with a new, and se- 
cret, admirer as well. 


DIAGNOSIS MURDER (CBS, 
TV-PG-V) Murder exhumes a 
couple of TV corpses when 
Shelley Long guests asa 
mystery writer who tries a 
deadly experiment in crime 
solving, and Adam West 
checks in as an implicated 
actor-author. 


REAL ER (Discovery Channel, 
TV-PG) Tired of watching 
Clooney, Edwards, and Mar- 
gulies play doctor over on 
NBC? Then sample this look at 
Cook County Hospital, the fact 
that mirrors their fiction. 
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8:30-9Ppm 

MAGGIE WINTERS (CBS, TV-PG) 

9:30-10Pm 

NEWSRADIO (NBC, TV-PG) Seinfeld’s Patrick Warburton has 
gathered no moss since shrugging off his dim-bulb alter ego, 
David Puddy. While prepping his own sitcom for the 1999-2000 
season, he’s hooked up with three-episode arcs on two of 
Wednesday’s finest. On Winters, he plays local guy Sonny, 
who, he says, is “sort of a romantic interest of Mag¢gie’s... 
but not really.” Over at WNYX, he says, “my character is evil, 
dangerous, and shamelessly manipulative.” That would be 
Johnny Johnson, a corporate VP who seizes upon Jimmy’s 
arrest as his chance to take over the James empire. 


ER (NBC, TV-PG) See if leg- 
endary Carol Burnett sidekick 
Harvey Korman can keepa 
straight face playing a man 
who shows up for a blood- 
pressure screening, then in- 
explicably decides to take 
refuge in Hathaway’s care. 
Meanwhile, Corday suggests 
becoming Benton’s intern. 


| 
Dee 
: 


8-10pm 

RIDDLER’S MOON (UPN, TV-PG) This oddly appealing little 
teleflick suffers from a bit of an identity crisis. On the one 
hand, it’s a heartfelt drama about the hardships visited on 
the people of a small Indiana farming community after the 
land suddenly goes fallow. But Riddler is also a wannabe sci- 
fi suspenser, complete with a wheelchair-propelled prophet 
(Daniel Newman) who has mysterious visions of eclipses and 
rocks rising from the empty fields. Sure, it moves along ata 
snail’s pace and the whole thing’s a bit too earnest for its 
own good. Still, Voyager's Kate Mulgrew (above, with Newman) 
and Corbin Bernsen turn in nicely nuanced performances as 
a skeptical landowner and the town dreamer who wants to 
believe. Maybe they’re no Mulder and Scully, but at least they 
act on their sexual tension. B- —Shawna Malcom 


FRIDAY 


November 6 


9-10pPm 

BUDDY FARO (CBS, TV-PG) 
Hugh Hefner guests as a dad 
who hires the boys to inves- 
tigate his son’s fiancée, Play- 
mate Angela Little, who you 
can be sure is anything but. 


PAY PER VIEW 
JONI MITCHELL: PAINT- 
ING WITH WORDS AND 
MUSIC The singer-song- 
writer debuts tunes from 
her new album, Taming the 
Tiger, in the two-hour gig. 


10-11Pm 
HOMICIDE: LIFE ON THE 
STREET (NBC, TV-14) An- 
other citywide flu scare? 
Don’t these guys watch Law 
& Order? Anywho, there’s 
that, plus Munch’s mysteri- 
ous visit to the doctor. 


9-10:40Ppm 

RED MEAT (Sundance Channel, TV-MA-VSLD) Presumably, 
Allison Burnett’s indie feature makes its debut on TV rather 
than in a theater near you because, in the wake of /n the 
Company of Men and Your Friends & Neighbors, there just 
wasn’t any call for another talky darkly comic dissection of 
the male psyche. A carnivorous clutch of buddies (John 
Slattery, James Frain, and Stephen Mailer, above) relatea 
series of alternately disgusting and poignant flashback vi- 
gnettes that feature Jennifer Grey as a jilted girlfriend and 
Lara Flynn Boyle as a terminally ill cancer patient. B- 


SATURDAY 


9-10Pm 

MARTIAL LAW (CBS, 
TV-PG-V) The "98-99 
season’s all-purpose 
villain, the militant 
hate group, reap- 
pears, this time per- 
petrating a series of 
armored-car 
stickups. 


10-1T1PmM 
CUPID (ABC, TV-14-DS) 
Sherilyn Fenn gives 


Trevor a rude awaken- | 


ing of his own, leading 
him into a lusty temp- 
tation that jeopar- 
dizes his return to 
Mount Olympus. 


11:30Pm-1AM 
SATURDAY NIGHT 
LIVE (NBC, TV-14) 
Host David Spade re- 
turns to the scene of 
his unctuous showbiz 
arrival; Eagle-Eye 
Cherry performs. 


November 7 


10-11PM 

INTIMATE PORTRAIT: ANN 
RICHARDS (Lifetime, TV-PG) 
Though the profile establishes 
the ex-Texas governor as a femi- 
nist hero, its (and Richards’) real 
triumph is in flaunting her 
brassy, flawed humanity, a re- 
freshing exception to her all-too 
craven political peers. B+ 


©Q/Yntroducing a new Nugget flavor, Milk Chocolate with Toffee & Almonds. Nuggets from Hershey. One of life’s little rewards. 


November 8B 


SUNDAY 


7-8PM 
_ MUMMIES: VOICES FROM 
_ THE GRAVE (NBC, TV-G) 
NBC’s been doing its 
| damnedest to hype this as 
| some kind of horror product, 
when in reality it’s a look at 
| 


| at the Toronto Film Festival). 

_ Init, an American Gl brings his 
innocent girlfriend with him 
to Nam, where she becomes a 
little too acclimated.... 


8-10pPm 

RIVER OF SOULS (TNT, TV- 
PG-L) Another Vietnam vet 
(via Apocalypse Now), Martin 
Sheen, goes to war in the 
Babylon 5 TV movie as the 
leader of the Soul Hunters, 
who seek to avenge the theft 
of their spiritual stash. 


how state-of-the-art science 
has allowed us a corpse’s-eye 
view of ancient cultures. Still, 
pretty fascinating stuff. 


7:45-9Pm 

THE DEATH TRAIN (HBO, TV- 
14) Using interviews, memoirs, 
and unearthed footage, this 
documentary recalls Stalin’s 
horrific, ill-conceived plan to 
build arailwayinthe USSR’s | 
frigid north with slave labor 
taken from its gulags. | 


8:30-9Ppm 

THAT ’70S SHOW (Fox, TV- 
14-D) It’s high time we gota 
disco episode. And it’s a 
can't-miss one at that, as 
Hyde takes boogie-oogie-oo0- 
gie lessons from Mrs. For- 
man, and Fez tears up the 
dance floor with Jackie. 


9-10PmM . 

THE X-FILES (Fox, TV-PG) “There’s a creature of some kind 
loose in Arizona, and Mulder and Scully feel that if they can 
capture it, it will have a huge impact on their lives and their 
careers.” Executive producer Frank Spotnitz follows that 
pat synopsis with a much more challenging statement on 
the series’ sixth opener: “We pick up from [last season’s fi- 
nale] and the movie, and the two kind of intersect in an in- 
teresting way.” Mimi Rogers (above, with David Duchovny) 
returns as Agent Fowley, and, speaking of strange intersec- 
tions, Just Shoot Me’s Wendie Malick guest-stars as the 


8-8:30Ppm 

THE SIMPSONS (Fox, TV-PG) 
| §$mack-dab in the middle of 

stunt-casting season, Homer 

meets up with Alec Baldwin 

and Kim Basinger and learns a 

lesson about fame. 


8-11PMm 

MEGA TECH (TLC, TV-G) The 
“Gee whiz!”-worthy special 
examines modern marvels 
like the Big Apple’s hidden in- 
frastructure (“Below New 


8-10Pm 
A SOLDIER’S SWEETHEART 


68 


(Showtime, R) One hot (Skeet 
Ulrich) and one used-to-be- 
hot (Kiefer Sutherland) male 
thespian costar in the drama 
(exhibited back in September 


7-9Pm 


York”), nuclear-age silos and 
hideouts (“Subterranean Se- 
crets”), and the Army Corps 


of Engineers (“Military Mas- | 


| ter Builders”). 


THE WONDERFUL WORLD OF DISNEY (ABC, TV-PG-V) A 
Knight in Camelot, Disney’s retelling of Mark Twain’s A Con- 
necticut Yankee in King Arthur’s Court, may have a chink or 
two in its armor, but the cast isn’t one of them. As a com- 
puter whiz—turned-time traveler, Whoopi Goldberg (above, 
with Michael York as Arthur) is one spunky heroine, and Si- 
mon Fenton (as her page, Clarence) is a Leo just waiting for 


his Titanic to come in. B 


NOVEMBER 6, 


1539 6 


—Shawna Malcom 


head of an FBI review panel scrutinizing the agents’ actions. 


9-10Pm 

WILD WOMEN OF ALASKA 
(TBS, TV-PG) In the one state 
of the Union where women 
are really a minority, natu- 
ralist Boyd Matson meets 
some especially singular 
specimens, among thema 
salmon fisher, a dogsled 
musher, and a bush pilot. 


9-11pm 


| MAMA FLORA’S FAMILY 


(CBS, TV-PG-V) Alex Haley’s 
final work, which chronicles 
the story of a woman and her 
family in racist 20th-century 
America, gets a star-studded 
adaptation featuring Cicely 
Tyson, Mario Van Peebles, 
Blair Underwood, Queen Lati- 
fah, and Della Reese. (Con- 
cludes Nov. 10.) 


9-11PM 

COMING HOME: THE VET- 
ERAN EXPERIENCE IN 
AMERICA (History Channel, 
TV-PG) The special studies 


the nature of postwar as- 
similation, comparing Ameri- 
ca’s open-armed glee after 


| WWII and the Persian Gulf 


war with the distinct am- 
bivalence that greeted 
Vietnam vets. 


9-11epm 

EXILED: A LAW & ORDER 
MOVIE (NBC, TV-14) NBC must 
have high hopes for the return 
of Chris Noth to his old series, 
pitting it against arguably the 


| most highly anticipated pre- 


miere of the season (we would 


| be referring to The X-Files’). 


Fortunately, Noth has help in 
costars Ice-T, Costas Mandy- 
lor, and Dabney Coleman. 
(See feature on page 47.) 


10-11PM 

THE PRACTICE (ABC, TV-PG- 
LV) Verdict heads up: The 
jury finally rules on Ellenor 
and Eugene’s defense of ac- 
cused decapitator George 


| Vogelman. 


www.zoogdisney.com 


_ NEW LINE CINEMA _.&. 


TOBEY MAGUIRE JEFF DANIELS JOAN ALLEN WILLIAM H. MACY J.T. WALSH ano REESE WITHERSPOON 


‘A SMART, rT EPIC- NT Vir 


Richard Corliss, TIME MAGAZINE 


FROM THE CO-CREATOR OF “BIG” AND “DAVE” 


“TWO BIG “INGENIOUS 
THUMBS UP" FANTASY” 

“ke * kk ee YORK TIMES 
SIMPLY BRILLIANT. Coa 
ONE OF ThE FILM THAT HAS 
YEAR'S DELIGHTS. REAL IDEAS” 
FILM ITSELF IS Jack Kroll, 
BEING REBORN” NEWSWEEK 
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NOW PLAYING 


Hold ItheBacon — 


Despite the quick-footed cast, there are quite a few degrees of 
separation between the disappointing new musical Footloose and the 
toe-tapping movie that starred Kevin Bacon. by Jess Cagle 


LET'S HEAR IT FOR FOOT- 
loose—not the new musical 
version that just opened on 
Broadway, but the hit 1984 
movie starring Kevin Bacon 
as a hearty young rabble- 
rouser who helps heal a small 
town paralyzed by grief after 
losing four of its teenagers in 
an auto accident. John Lith- 


gow’s willful minister 
rules the town, which 
has dealt with the 
teens’ deaths by pret- 
ty much outlawing 
fun, including dancing. As the 
young punk, Bacon touches 
the heart of the preacher, 
falls in love with the old 
man’s daughter, and con- 


SS 


Footloose 
RICHARD 
RODGERS 
THEATRE 


vinees the citizens 
that it’s time, once 
again, to dance. The 


== soundtrack featuring 
“Let? s Hear It for the Boy” 
and Kenny Loggins’ jumpy 
title song, as well as “Almost 


Paradise” —touched a gener- | 
ation who came of age during | 


Se Ne EAT A 


movie—with a killer 


TONY KUSHNIER? Kevin Bacon’s 
Broadway doppelganger delivers 


the conservative Reagan era. 
It particularly spoke to me, 
since in 1984 I was a fresh- 


_ man at Baylor University in 


Waco, Tex., a private Baptist 
bastion where dancing was, 
indeed, banned on campus. 
(Popular alternatives includ- 
ed booze and sex.) 

Despite its resonance at 
the time, Footloose the movie 
isn’t exactly sacred, don’t- 
mess-with-it material. And 
bringing it into the 1990s on 
Broadway is, in theory, an 
interesting proposition. Take 
the movie's timeless theme— 
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LOOSE LIMBED Bacon in the movie 


an outsider bucking the sys- 
tem—and update it to reflect 
the changes in our culture 
and our youth. That’s not 
what’s happened, however. 
Watching this all-too-faithful 
adaptation of Footloose, 
which is about as relevant as 
a Welcome Back, Kotter re- 
run and scrubbed as clean as 
a Disney World show, you 
get the feeling that whoever 


tried to relocate it to 1998 | 
Pitchford. Bobbie’s the high- 


hasn't gotten out much in the 
last 14 years. The soundtrack 
has been left intact, but aug- 
mented by nine new songs 
by Tom Snow and lyricist 
Dean Pitchford (who wrote 
the movie’s screenplay). It’s 
undistinguished soft rock for 
the most part, except for one 
rap number that includes the 
unfortunate lyrics “party in 
your pants.” The cast sports 
"90s hairdos, but the era 
blurs when youngsters in 
Diesel jeans talk about leay- 
ing town on a train. Who 
takes the train? 

With a couple of notable 
exceptions (it would be mean 
to name them) the mostly 
young cast are fine, a couple 
of them so fine that you wish 
they were doing Rent. Stacy 
Francis belts out a delicious 
rendition of “Let’s Hear It for 
the Boy,” and Jeremy Kush- 
nier turns the Kevin Bacon 
role into a singing-dancing, 
hand-that-man-a-Tony tour 
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de force. But other members 
of the creative team succeed 
only at hiding their talents 
under a bushel. Costume de- 
signer Toni-Leslie James 
puts the leading man ina 
supple leather jacket and 
hip retro shirts, which ren- 
der him less like a lower- 
middle-class rebel and more 
like a Barneys customer. The 
great Dee Hoty is wasted in 
the role of the preacher's 
wife. Choreographer A.C. 
Ciulla, a music-video mae- 
stro apparently hired for his 
hip factor, is guilty of gross 
nondelivery. The sets, or lack 
thereof, are by John Lee 
Beatty, whose talents are so 
underused that I got excited 
when the pews rolled on 
stage. (Oh, good! The pews! 
Something to look at!) 

No one’s hiding talent 
more diligently than director 
Walter Bobbie, who coadapt- 
ed Footloose along with 


ly regarded Broadway vet- 
eran responsible for the 
insanely entertaining and 
artful revival of Chicago, so 
I’m desperate to cut him 
some slack; let it be known 
that at least Footloose goes 
by quickly and it’s peppy as 
hell. And despite the show’s 
numerous missteps, it does 
get to my Texas roots. It’s 
set in Bomont (as in Beau- 
mont, Tex.), and one number 
even takes place in Baylor 
County. I’m inclined to give 
the show the benefit of a 
teeny-weeny doubt: Maybe 
somewhere it will resonate. 
Maybe, in 1998, there’s a 
small town where the local 
preacher rules, kids are for- 
bidden to dance, and no one’s 
told the ACLU—but not 
likely. Even at Baylor Uni- 
versity, | hear, the Baptists 
are now free to boogie. (TM) 
D+ (See “How to Get Tick- 
ets” on page 74.) 
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What’s happening in theater 


@ BREATHING ROOM in-demand stage director Sam Mendes’ 
life is anything but a cabaret. Besides moving Cabaret to Stu- 
dio 54 in Manhattan on Nov. 12, he’s also heading into produc- 
tion on his first feature film, the Annette Bening—Kevin Spacey 
dark comedy American Beauty, and bringing Nicole Kidman to 
Broadway in his hit London production of David Hare’s The Blue 
Room on Nov. 27. At press time, he was jetting between L.A. and 
London, working with Kidman and her costar, lain Glen, on last- 
minute changes. The Blue Room's transfer has been made eas- 
ier by a break in Kidman’s schedule and the fact that the play 
has only two actors who star as five couples linked by carnal 
knowledge. But there’s another headache: Since Kidman’s 20 
seconds of candlelit nudity has gotten so much ink, Mendes 
wants Stateside audiences to know the play isn’t “a steamy 
sex-fest,” he says. “It is a play about sex, and what it does to 
human beings, but it’s not Last Tango in Paris.” —Joe Neumaier 


@ SUIT FROM ABROAD Raquel! Welch’s South American tour of 
Victor/Victoria has been indefinitely postponed but may become 
a courtroom drama instead. Welch, who replaced Julie Andrews 
as the gender-bending title character in the Broadway pro- 
duction for more than a month before it closed, is suing the 
Brazilian promoter Mercury Concerts (among others) for 
$5 million because “the deal was made, but the funds didn’t 
appear,” according to the star’s spokesperson. Big League The- 
atricals, packagers of the show who are also named in the suit, 
cite the volatile South American economy for the snafu, but are 
still hoping to cash in on the star. “We’re hoping to package 
her in a Russian tour of the 
show,” says Big League’s 
executive producer Dan 
Sher. Ah, now there’s a 
stable financial climate. 
—Susann Fletcher 


@ FURTHERMORE Despite 
protests over Corpus 
Christi, the play abouta 
gay Christ figure, the New 
York Theatre Workshop 
still plans to take on the 
Old Testament starting 
Nov. 13 with The Most 
Fabulous Story Ever Told 
(tickets: 212-460-5475), a 
broad comedy by Paul 
Rudnick (Jn & Out) about 
“Adam and Steve.” 


ON THE MENDES Kidman gets Blue 
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You've never seen 
DYolala\a Bic Alrom ame mce)(- 
like this before; he’s 


WONDERFUL. 


Love, laughs, and 
S10 (=\—la a ol iivelanmanle sion 
11ale | me Vm me || 


- Jim Ferguson, FOX-TV 


“Surprising, humorous 
o/ao mm (ole (eia)ialer 
<te|melare 


MOVING. 


DYola\a\a BI-\Alrome lic 
a heartfelt 


performance: 
- Neil Rosen, NEW YORK I 


“A 
mOn''A= amene 


performance by 
Holly Hunter. She 


deserves an Oscor.” 
- Steven Solis, NEW YORK WORLD 


“The feel-good movie 
ive lmaaie|<o mele m(elUlelap 
ol aVfne ale mcellm lame) 
olele|iamelaremele(o|iay 
WOW. 

The must-see movie 
of the season. 


This is the one!” 
- Bonnie Churchill, NATIONAL NEWS SYNDICATE 
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“TRULY AN ADULT CAIELY WITH HEART. 
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Holly Hunter are a 

delightful surprise 
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FUNNY 


folate meu leialialem rea 
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Queen Latifah proves 
alsmere lam e\-\imelelmiat> 

blues with the best: 


- Jeanne Wolf, JEANNE WOLF'S HOLLYWOOD 
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“Living Out Loud’ is a 
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KNOCK-OUT. 


Risto| Pre lelUlimelare 


Talicreni(@l0h)\vance)aalelalilon 
- Joanna Langfield, MOVIE MINUTE 


mi laloicoecme)aaiosialiale 


MAGICAL 


in LaGravenese’s film, 
which mixes fantasy 


with reality.” 
- Jeff Craig, SIXTY SECOND PREVIE W 


= HOLLY HUNTER DANNY DEVITO QUEEN LATIFAH 


From director Richard LaGravenese, the screenwriter of ‘Bridges of Madison County’ and ‘The Fisher King’ 


~ LIVING OUT LOUD 


NEW? UNE NEMA sea JERDEY FILMS uc ICLLY UNTER DAY VITO LVING OUT LOU QUEEN LATIFAH MARTIN ONAN "MARGERY SIMKIN “sss ANITA CAMARATA 
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JOE MAMA Plummer (center) and clan plot with hitman Glenn (left) 


New on Broadway 
GETTING AND SPENDING Linda Purl 


stars as an idealistic Wall Street 
felon who employs—and falls 
for—a powerful defense attorney 
(David Rasche) who really wants 
to be a monk. The play, by lawyer 
Michael J. Chepiga, is hackneyed, 
but Purl and her supporting cast 
are formidable—as is the clever 
design of director John Tillinger’s 
production. Most impressive are 
the stock-ticker light strips that 
transform into a stage-size elec- 
tric crucifix, but they underscore 
what we already know: In the 
late 20th century there are two 
temples—the house of God and 
the church of Gordon Gekko. 
(TC) G+ —Joshua Rich 


MAMALOSHEN Those who like Yid- 
dish songs without translation 
(the title means “mother tongue”) 
and Mandy Patinkin’s intense, 
emotive, big-vibrato-tenor singing 
style know who they are. Those 
who don’t probably won't come 
anyway. This unusual, heart- 
string-twanging, CD-length song 
evele on a theme of the immi- 
grant experience is linked to- 
gether by phrases from Paul 
Simon’s song “American Tune” 
and moves from Yiddish reper- 
tory standards (“Belz,” “Raisins 
and Almonds”) to American 
songs in fresh translation (“The 
Hokey Pokey,” “White Christmas”). 
(TO)B —Lisa Schwarzhaum 


Off Broadway 


KILLER JOE What's black (comedy) 
and white (trash) and red (mucho 
stage blood) all over? Tracy Letts’ 
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ultraviolent Tarantino—meets—Jim 
Thompson crowd-pleaser about a 
clan of dim-witted trailer dwellers 
whose plans to bump off Ma for the 
insurance money go awry when 
the hitman they hire (Scott Glenn, 
brimming with implacable menace) 
outthinks them (it’s not tough). 
Don’t look for deep meaning; just 
enjoy the explosive staging—those 
Winnebago walls take a nightly 
beating—and the low-rent per- 
fection of the acting, especially 
Amanda Plummer’s as the mush- 
mouthed, miniskirted stepmom. 
Finger-lickin’ good, and for adults 
only. (TC) B+ —Mark Harris 


A NIGHT IN NOVEMBER One-man 
shows can be deadly bores, but 
not this one. That’s a credit to 
playwright Marie Jones’ chal- 
lenging subject matter—tension 
between Northern Ireland and 
the Republic of Ireland seen 
through the lens of an actual 1993 
soccer match played in Belfast— 
and especially to the terrific per- 
formance of Dan Gordon, who 
shifts effortlessly among more 
than a dozen characters. Al- 
though the play could use some 
trimming and Robert Ballagh’s 
set is rather plain, Gordon's dex- 
terous performance holds the au- 
dience’s attention from engaging 
kickoff to exhilarating finish. 
(TC) Bt —William Stevenson 


NUNSENSE A-MEN! After a mirac- 
ulous 10 years Off Broadway, 
Dan Goggin’s lightweight but lik- 
able musical Nunsense finally 
closed in 1995. Well, it’s baaaack. 
And as you probably deduced 
from the title, this reincarnation 
stars an all-male cast as the nuns. 


183 8 


| The story, such as it is, still in- 


volves the motley Little Sisters 
of Hoboken (one dances, one has 
amnesia, etc.) putting on a fund- 
raiser. They all get laughs, but 
the standout is David Titus as 
Sister Mary Regina; bug-eyed and 
pursed-lipped, he puts over lyrics 
like “’m your right reverend 
mother, there isn’t any other” 
with irrepressible enthusiasm. 
And when he exhorts the other 
sisters to “sell it, girls,” by God 
they do! (TC) B —Wws 
THE OLD SETTLER The Odd Couple 
meets How Stella Got Her Groove 
Back in this swinging, homespun 
dramedy set in 1940s Harlem. 
Squabbling middle-aged sisters 
Elizabeth (Leslie Uggams) and 
Quilly (Lynda Gravatt) get thrown 
into a May-December tizzy when 
Husband (the strapping Godfrey 
L. Simmons Jr.) rents a room in 
their flowery apartment. With the 
addition of a brassy hometown 
honey named Lou Bessie (Rosalyn 
Coleman), the foursome offer rol- 
licking performances bursting 
with heart. But the play, written 
by the actor John Henry Red- 
wood, is by no means earnest: 


How to Get TIGKETS 
Unless otherwise noted, tickets 
can be ordered (with sur- 
charges) from Tele-Charge (TC), 
800-432-7250 (or 212-239-6200 
in the New York area); or from 
Ticketmaster (TM), 800-755- 
4000 (or 212-307-4100). 


Bitehy catfights and references to 
Husband's erect “nature” keep the 
play as irreverent as it is sweet. 
(212-353-4052) A- —Clarissa Cruz 
(Continued on page 77 
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RITICS DID NOT LOVE More to Love: A Big Fat Comedy, 
which opened Oct. 15, then closed after four performances. 


Meanwhile, The Scarlet Pimperne! inched toward the black; 


after closing for an overhaul, it reopened to a boost in ticket sales. 


BROADWAY TOP 23 
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RAGTIME /7i!) 

THE LION KING /TY) 

THE PHANTOM OF THE OPERA /7") 
BEAUTY AND THE BEAST (TA!) 
CHICAGO /7C) 

TITANIC (TAY) 

RENT (7) 

LES MISERABLES /7") 

THE SOUND OF MUSIC /7C) 

10 SWAN LAKE (7) 

1) (JEKYLL & HYDE (7c) 

12 «GATS/TC) 

13 FOOTLOOSE /TM) 

14 THE SCARLET PIMPERNEL /7.W) 
15 ART /TC) 

16 SMOKEY JOE'S CAFE /7C) 


17 THE BEAUTY QUEEN OF LEENANE /7T’) 


18 BRING IN 'DA NOISE, 
BRING IN "DA FUNK (7) 


19 CABARET (212-719-1300) 

20 ~~ LITTLE ME (272-719-1300) 

21 MAMALOSHEN /7C) 

22 MORE TOLOVE ;TC) 

23 GETTING AND SPENDING /7<) 


WEEK'S NET ATTENDANCE vin eT PeOATE | 
$887,511 99.5% $62 313 
$819,282 017% $58 390 
$f44.781 101.5% $67 4,505 
$691,859 85.2% $58 1,882 
$682,020 100% $58 803 
$508,751 85.7% $50 613 
B49, 215 91.1% $58 1,022 
$475,265 87.8% $48 4776 
$458,310 76.8% $62 253 
$444,643 98.3% $49 15 
$428,102 93.5% $54 616 
$408,165 4.1% $46 6,693 
$379,965 95.3% $37 4° 
$369,324 61% 844 364 
$340,248 82% 48 265 
$339,220 72.2% $48 1,517 
$285,604 81.9% $46 205 
$284,031 73.4% $45 1,027 
$270,051 95.2% 369 213 
$191,528 94.7% $51 16 
$152,879 55% $40 if 
$78,124 51.5% $28 4 
$65,544 507% $28 13° 
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SOUAGE: VARIETY: WEEN OF O0T. 12=18, 1988; ATTENDANCE PERCENTAOE INCLUDES STANDING-ADOM TICKET SALES 
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New PREVEN” Emergency Contraceptive Kit. It can devant uN ae ae 
Sa nancy after sex if the pills are started as soon as possible ~ ae 

in 72 hours. When used as directed, about 2% of women  —— 
mieht become pregnant. 


Your contraceptive may have let you down. Now there s help to prevent a 
pregnancy from starting —if you act quickly. eee 


This easy-to-use kit. contains: a Patient Information Beck? a pregnancy test, 
and the exact dosage of emergency contraceptive pills. The pills work the 
same as regular birth control pills to preven pice nancy fr fro , om sex you had in 
the last 72 hours. : fie 6 ce ase ae 


= 
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Many women do not experience side effects, althioe ee as well as minor 
ones may occur. The most commonly reported side effec ce are nausea and | 
vomiting. Serious risks include blood clots, pr € : 
see important patient information on next page. 


Emergency contraceptive pills do not protect again: ti fc oS 
virus that causes AIDS) or other sexually conned Se: : 


The PREVEN™ Emergency Contraceptive 
Kit is available by prescription. Want more 
information? www.PREVEN.com or 


1-888-PREVEN2 (1-888-773-8362). 


“Detailed patient information is included in the kit. 
© 1998 Gynétics Inc. 0891-002B 


PREVEN’™ 2% 


Emergency Contraceptive Kit 
| penopestelO Zev OC et US? ke Pray Ts 


PREVEN™ Emergency Contraceptive Kit 
consisting of Emergency Contraceptive Pills {Levonorgestrel and Ethinyl Estradiol 
Tablets, USP) and Pregnancy Test 


The PREVEN™ Emergency Contraceptive Kit is intended to prevent pregnancy after 
known or suspected contraceptive failure or unprotected intercourse. Emergen 
contraceptive pills (like all oral contraceptives) do not protect against infection wi 
HIV (the virus that causes AIDS) and other sexually transmitted diseases. 


The pills in the PREVEN™ Emergency Contraceptive Kit are combination oral contraceptives 
(COCs) which are used to provide postcoital emergency contraception. 


Each blue film-coated pill contains 0.25 mg levonorgestrel and 0.05 mg ethinyl estradiol. 


The Pregnancy Test uses monoclonal antibodies to detect the presence of hCG (Human Chorionic 
Gonadotropin) in the urine, sensitive to 20-25 mIU/mL. 


paportant Note—This information is a BRIEF SUMMARY of the complete rescribing 
information provided with the product and therefore should not be used as the basis for 
prescribing the product. This summary was prepared by deleting certain text, tables and 
references from the complete prescribing information. The physician should be 
merongnly familiar with the complete prescribing information before prescribing the 
product. 


Indications. The pills in PREVEN™ Emergency Contraceptive Kit are indicated for the 
prevention of pregnancy in women after known or suspected contraceptive failure or unprotected 
intercourse. To obtain optimal efficacy, use of these pills should begin as soon as possible but 
within 72 hours of intercourse. 


Efficacy. If one hundred women used ECPs correctly in one month, about two women would 
become pregnant after a single act of intercourse. If no contraception is used about eight women 
would become pregnant after a single act of intercourse. Therefore, the use of ECPs results in a 
75% reduction in the number of pregnancies to be expected if no ECPs were used after 
anprteced intercourse. Notably some clinical trials have shown that efficacy was greatest when 
ECPs were taken within 24 hours of unprotected intercourse, decreasing somewhat during each 
subsequent 24-hour period. 


CONTRAINDICATIONS 


The pills provided in the PREVEN™ Emergency Contraceptive Kit are combination oral 
contraceptive {COC) pills. The following are the iow CONTRAINDICATIONS of daily cyclical 
combination oral contraceptive pill use (1 pill each day for 21 days of a 28-day cycle). It is not known 
whether these contraindications also apply to the ECP regimen of four oral contraceptive pills taken 
within a 12-hour period. 


Known or suspected pregnancy 

Pulmonary embolism (current or history) 

Ischemic heart disease (current or history) 

History of cerebrovascular accidents 

Valvular heart disease with complications 

Severe hypertension 

Diabetes with vascular involvement 

Headaches with focal neurological symptoms 

Major surgery with proisugee immobilization 

Known or suspected carcinoma of the breast or personal history of breast cancer 
Liver tumors (benign and malignant), active liver disease 

Heavy smoking (>15 cigarettes per day) and over the age of 35 

In addition, use is contraindicated in women who are known to be hypersensitive to any 
component of this product. 


WARNINGS 


The pills provided in the PREVEN™ Emergency Contraceptive Kit are combination oral contraceptive 
{COC) pills. The following are the WARNINGS given for daily cyclical combination oral contraceptive 
pill use ti pill each day for 21 days of a 28-day cycle}. It is not known whether these wamings also 
apply to the ECP regimen of four oral contraceptive pills taken within a 12-hour period. 


Cigarette smoking increases the risk of serious cardiovascular side effects from 
COC use. This risk increases with age and heavy smoking (15 or more cigarettes 
pe day) and is quite marked in women over 35 years of age. Women who use 
OCs should be strongly advised not to smoke. 


1. Cardiovascular disease (CVD). COC use is associated with a small increase in the incidence 
of cardiovascular disease (CVD), primarily because of an increased risk of thrombosis rather 
than through an atherogenic mechanism. The degree of risk appears to be related pie to 
the estrogen dosage. This increased risk is limited to the period during COC use and disappears 
upon cessation of use. Because the incidence of CVD is low during the reproductive years, 
the absolute risk attributable to COC use is quite small. 

a. Deep Vein Thrombosis, Pulmo: lism. Use of COCs is associated with a low 
absolute risk of yénous thromboembolism which is nonetheless 3- to 6-fold higher than 
that among non-users. Smoking does not appear to be a risk factor. 


The presence of factor V Leiden mutation and other hereditary coagulation disorders 
increases the risk of thromboembolic disease. 


COC use is contraindicated for women who have deep vein thrombosis or pulmonary 
embolism and for those who have a history of these conditions. 


Women who are immobilized for prolonged periods because of major surgery (or illness 
or injury) should not use COCs. For women undergoing major surgery without pro- 
longed immobilization, the advantages of COC use generally outweigh the risk. 


COC use should preferably not begin until 2-3 weeks postpartum, because of the risk of 
thrombosis. 


b. Cerebrovascular disease. In women who do not smoke and do not have hypertension, 
the risk of ischemic stroke in users of COCs is increased about 1.5 fold compared with 
non-users. The likelihood of hemorrhagic stroke is not increased among users of low-dose 
combined COCs who are under 35 years old and do not smoke or have hypertension. 
Women who have a history of stroke should not use COCs. 


c. Ischemic heart disease. The likelihood of myocardial infarction is not increased among 
young women who use COCs and do not smoke or have hypertension or diabetes. 
Smokers older than 35 should not take COCs. Women who currently have ischemic heart 
disease, or who have a history of this disease, should not use COCs. 


d. Valvular heart disease. COC use is contraindicated for women whose valvular heart 
disease is complicated by such factors as pulmonary hypertension, atrial fibrillation, or 
history of sub-acute bacterial endocarditis. COC use may be acceptable for women with 
uncomplicated valvular heart disease. 


2. Elevated blood pressure. For women with an elevation in blood pressure 
Gaiacee ial AF OC use would present an unacceptable health risk, and COCs should 
not be used. Similarly, hypertensive women with vascular disease should not use COCs. 


3. Ocular Lesions. There have been clinical case reports of retinal thrombosis associated with 
the use of oral contraceptives. Oral contraceptives should be discontinued if there is 
unexplained partial or complete Joss of vision; onset of proptosis or diplopia; papilledema; or 
retinal vascular lesions. 


4. Carbohydrate metabolism. For women with diabetes (both insulin-dependent and non- 
insulin dependent) who do not have vascular involvement, the advantages of COC use 
generally outweigh the risks, particularly the risks associated with pregnancy. e major 
concems are vascular disease and added risk of thrombosis, although COC use by diabetic 
women appears to have only minimal effects on lipid metabolism and hemostasis. For diabetic 
women with nephropathy, retinopathy, neuropathy, or other vascular involvement, the risk- 
benefit ratio depends on the severity of the condition. 


5. Headaches. For women with severe, recurrent headaches, including migraine headaches, the 
appropriateness of using COCs depends on the presence or absence of focal neurologic 
ptoms. These ptoms may reflect an increased risk of stroke and COC use is 
contraindicated in patients in whom they are present. The onset or exacerbation of migraines 
or the development of severe headache with focal neurological symptoms, which are recurrent 

or persistent, requires discontinuation of COC use and evaluation of the cause. 


6. Unexplained vaginal bleeding. Women who have unexplained vaginal bleeding, suggestive 
of an underlying pathological condition or pregnancy, should be evaluated prior to initiation 
of COC use in order to avoid confusion of the pathological bleeding with COC side effects. 


7. Liver Disease. Because steroid hormones are metabolized by the liver, women taking COCs 
may experience adverse hepatobiliary effects. Although case-control studies have indicate 
that the risk of both benign and malignant liver tumors may be slightly increased by COC use, 
the incidence potentially attributable to COCs in the United States is minimal hee the 
disease is very rare. 


Women who currently have active liver disease should not use COCs. 


8. gee Pregnancy. Ectopic as well as intrauterine pregnancy may occur in contraceptive 
ailures. 


PRECAUTIONS 


1. Sexually transmitted diseases. Women should be informed that this product does not 
protect against infection with HIV (the virus that causes AIDS) and other sexually transmitted 
diseases (STDs). If a woman is at high risk for STDs she should be encouraged to reduce risky 
behavior and to use condoms or other barrier methods {in addition to COCs). 


2. Pregnancy. Extensive research has found no significant effects on fetal development 
associated with long-term use of contraceptive doses of oral steroids before pregnancy or 
taken inadvertently during early pregnancy. 


3. Nursing mothers. Oral contraceptive steroids have been reported in the milk of breast 
feeding mothers with no apparent clinical significance; long-term follow-up of children whose 
mothers used COCs while breaatceding has shown no deleterious effects. 


4. Pediatric use. The safety and efficacy of COCs have been established in women of 
Spode age. palely and efficacy are expected to be the same for postpubertal 
a Pees under 16 and users 16 and older. Use of this product before menarche is not 
indicated. 


5. Repeated use of Emergency Contraceptive Pills. The effect of repeated use of ECPs 
(more than once in a menstrual cycle or in multiple cycles) is unknown. 


6. Information for the patient. Please see separate patient labeling information. 
ADVERSE REACTIONS 


The pills provided in the PREVEN™ Emergency Contraceptive Kit are combination oral 
contraceptive (COC) pills. Based on clinical experience over several years of use of ECPs the most 
common side effects reported were as follows: 

¢ Nausea 

* Vomiting 

* Menstrual irregularities 

* Breast tendemess 

¢ Headache 

¢ Abdominal pain /cramps 

¢ Dizziness 


OVERDOSAGE 


There have been no reports of serious ill effects from overdosage of combination oral 
contraceptives, including ingestion by children. 


OTHER INFORMATION 


Do not use PREVEN™ Emergency Contraceptive Kit for any condition other than the one for 
which it was prescribed. This drug has been prescribed specifically for you; do not give it to others. 


Manufactured for: 
Gynétics Inc., 
P.O. Box 8509 
Somerville, N] 08876 
Issued: September 1998. 


Printed in the USA Print Code: 0891-008B 
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ANTONY AND GLEOPATRA This 
is Shakespeare for the star- 
ry-eyed, what with big names 
Alan Rickman and Helen 
Mirren acting their hearts 
out in a Royal National The- 
atre production whose sets 
and costumes owe more to 
Star Trek than to the bard. 
Alas, Rickman is not for 
Shakespeare made, stum- 
bling and slurring his way 
through the noble speeches, 
While Mirren does her best 
with bizarre headdresses 
and an asp that kills her none 
too soon, (011-44-171-452- 
3000) D —Elizabeth Gleick 


DOGMUSIC Ever wonder what 


goes on inside the mind of 


a dog? Theatre West’s furry 
and sometimes fluffy musical 
tale by Mark Masi and Jess 
Platt centers on a runaway 
mutt named Ozzie (Ellen 
Idelson) and his misadven- 
tures in a dog pound. Ozzie 


the show closed for about 
a month. (Blair Brown took 
Mary Louise Wilson’s place, 
and Robert Sella is giving 
a strong, wickedly fey turn 
as the emcee until Alan 
Cumming returns on Nov. 
24; the production moves 
to Studio 54 on Nov. 12.) 
Recently, critics got a look 
at Leigh in the role of the 
downtrodden Berlin chan- 
teuse—and we can all 
breathe easy. While Rich- 
ardson provided a more 
earthy take on a charac- 


HE PRESS HAS BEEN extremely 
patient with Jennifer Jason Leigh. 
Although she replaced Tony-win- 
ning Natasha Richardson as Sally 
Bowles in the Broadway revival of 
Cabaret last August, critics have 
refrained from reviewing Leigh’s perfor- 
mance for several reasons, including the 
departure of other cast members and acon- 
struction mishap in Times Square that kept 


and his fellow inmates, all 
played in a convincingly ca- 
nine fashion by humans, tell 
waggish and heartbreaking 
stories that could easily in- 
spire any dog lover in the 
audience to dash to the near- 

est animal shelter, (325-851- 
7977) B+ —Ruth Kennison 


EXPECTING ISABEL Infertility is 
just the first hurdle Nick and 
Miranda (John Ottavino and 
Ellen Karas) face on the path 
to parenthood. Playwright 
Lisa Loomer (The Waiting 
Room) confronts her nicely 
neurotic New Yorkers with all 
kinds of complex questions, 
but once they stop trying to 
conceive and start trying 
to adopt, they begin to dis- 
cover just how uncomplicat- 
ed—and how terrifying—it 
is simply to love. The play, at 
the Arena Stage, is a bit 
overstuffed (there’s a gra- 


tuitous maudlin rendition of 


“Take Me Out to the Ball 
Game,” and Miranda has 


HERR RAISING Leigh makes the Cabaret revival darker than ever 


JENNIFER JASON LEIGH JOINS 


hormone-induced hallucina- 
tions in FAO Schwarz), but 
amid the endless soul search- 
ing, Karas and Ottavino find 
moments of grace, (202-488- 
3300) B —Trey Graham 


REDHEAD The Goodspeed Opera 
House, the extremely quaint 
Victorian theater in East Had- 
dam overlooking the Connec- 
ticut River, is reviving the 
quaint, slightly creaky 1959 
Albert Hague—Dorothy Fields 
musical comedy/mystery Red- 
head, originally staged by Bob 
Fosse and starring Gwen Ver- 
don. As Essie, a waxworks-mu- 
seum curator looking for love 
and a notorious London stran- 
gler, Valerie Wright dances well 
but can barely be heard above 
the orchestra. Fortunately, di- 
rector Christopher Ashley and 
choreographer Stephen Terrell 
keep the small stage bustling 
with activity, and the large cast 
is clearly having a blast bringing 
this museum piece to life. (S60- 
873-8668) B- —WS 


‘GABARET’ 


ter that Liza Minnelli so indelibly glam- 
orized in the 1972 film version of the 
musical, Leigh turns Sally into a hell- 
ishly fragile creature. Leigh is not a 
dancer, nor is she a singer, but the girl 
can act up astorm. When this shaky, tiny 
Sally struggles through the title song— 
an ironic celebration of decadence— 
she’s not merely misguided or pathetic; 
she’s doomed. (212-719-1300) A 


—JC 
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Drive to work. 


Drive home. 


Janet's first job settled 
into the daily grind 
real fast. Then she 
discovered Ford Escort. 
Escort starts at 
just $11,870 and can 


go 100,000 miles” 


before the first tune-up. 


Now Janet’s daily commute ain't nothin’ but a warm-up 


a (2 
pat 


Ford Escort 


1-800-258-FORD or 
www. fordvehicles.com 


"1999 Escort LX MSRP. Tax, title extra. **Under normal driving conditions with routine fluid and filter changes. tThe Ford Escort was the highest ranked compact car in J.D. Power and Associates 1998 Initial Quality Study 2" 
Study based on a total 58,117 consumer responses indicating owner-reported problems during the first 90 days of ownership. www.jdpower.com. ttAlways wear your safety belt and secure children in the rear seat. 


RING FINGER Ali, shown here in 
1970, never lacked self-confidence 
WHEN TINA BROWN TOOK 
over The New Yorker, the 
shift to gossipy, celebrity- 
infested copy appalled New 
Yorker traditionalists accus- 
tomed to the serupulous, in- 
sular aura that prevailed 
during nearly four decades 
under William Shawn, even 
though Shawn himself had 
swept out the brisk, brittle, 
witty élan the magazine origi- 
nally had under Harold Ross. 
Three months ago, amid a 
roaring blaze of publicity, 
Brown quit and was replaced 
by David Remnick. Con- 
cerned New Yorker readers, a 
nervous group to begin with, 
held their breath. What next? 
If Remnick’s new book, 
King of the World: Muham- 
mad Ali and the Rise of an 
American Hero (Random 
House, $25), offers any clue, 
Shawn’s legacy is about to be 
restored. Although Remnick, 
already known for the prize- 
winning Lenin’s Tomb, began 
Li gee writing for the maga- 
be zine during Brown’s 
trendy, chatty regime, 
his book on Ali seems 
more in the spirit of 
those painstaking six- 
part series on sedi- 
=e ments that Shawn 
tee liked to run. It’s metic- 
noon Hous ulous, touching all the 
— bases, sometimes more 
than once just to be sure. It’s 
full of lengthy but relevant 
digressions. It’s self-effacing, 
venturing into mild irony or 
tactful opinion only when the 
material begs for it. It’s intel- 
ligent, informed, enlightened. 
But it’s not at all provocative, 
eccentric, irreverent, or ar- 
resting in style—in other 
words, not at all like its sub- 
ject, the former heavyweight 
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Though Muhammad Ali conquered the boxing world decade: 


_p egy j a, wl LL. =, Ble ttitr, 
| still one of our most revered heroes. David 


H boxing champ, or like the ros- 
new editor, is the latest writer to take on the Greatest. by L.S. Klepp ter of eminent writers who've 
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What Looks Like Grazy 
on an Ordinary Day Pear! 
Cleage (Avon, S12, first 
published in 1997)Latest 
tome anointed by Oprahis 
an invigoratingly human 
chronicle of a successful, 
single black woman who is 
HIV-positive. 


The Anatomy of Disgust 
William lan Miller (Harvard 
University Press, $15.95, 
1997) What repulses— 

and why? A thorough, 
strangely compelling 
excavation of things foul 
throughout literature, 
politics, and history. 


Old Books, Rare Friends 
Leona Rostenberg and 
Madeleine Stern (Doubleday, 
577.95, 1997) Octogenarian 
authors, business 
partners, and lifelong 
friends offer a warm, 
astute history of their 
passion for rare books. 


Geisha Liza Dalby 
(University of California 
Press, 517.95, 19835) Ancient 
profession’s inner 
workings are meticulously 
explained by one of the first 
non-Japanese women to 
train as a geisha. 


been drawn to boxing, from 
the jabbing English essayist 
William Hazlitt and the raff- 
ish Ross-era New Yorker re- 
porter A.J. Liebling to Nor- 
man Mailer, whose own 
densely ruminative book on 
Allis The Fight. 


NOVEMBER 6, 


Remnick sees Alias botha | Ali, not what Ali was good 


symbol and a catalyst of posi- 
tive changes in American life. 
But he doesn’t flinch from 
Ali’s flaws and follies, many 
of them a result of swallow- 
ing the race-baiting mythol- 
ogy of the black-separatist 
Nation of Islam, which trans- 
formed him from Cassius 


Clay to Muhammad Ali. He | 
divorced and insulted his first | 
_ wife under pressure from the 


group and coldly dropped 
Malcolm X, who had be- 
friended him at some risk, 
just as NOI members were 
predicting Malcolm's demise. 

The book doesn’t really 
explain Ali’s attraction to the 
Muslims, who were openly 
criticized by Martin Luther 
King Jr., Floyd Patterson, 
and Jackie Robinson, among 
others, but he probably saw 
in them something compara- 
ble to his own amazing self- 
confidence, his sense of fear- 


less invincibility (he said he | 
was scared just once in the | 


ring, the first time he fought 


the baleful ex-con Sonny 


Liston). As analysis and nar- 
rative, the book has a trun- 
cated feel, breaking off Ali’s 
story before the epic battles 
with Frazier and Foreman in 
the “70s, before his decline 
into mediocrity and later, af- 
ter the beatings he took in his 
last fights, into Parkinson's 
disease (these are touched on 
briefly in an epilogue). 

It’s not surprising that 
boxing has fascinated so 
many writers. Two individu- 
als alone in stark existential 
confrontation, their fates, 
their risings and fallings, 
made literal and visible. 
Remnick captures some of 


this elemental drama. But | 
he’s best on background— | 
Mafia intrigues, older jour- | 


nalists versus younger on Ali, 
racist reactions to black mas- 
tery of the sport. He likes 


Tees 


at: “boxing, a sport designed 
to stun the brain, is finally 
indefensible.” It probably is, 
but that’s why it takes more 
than thoroughness to make 


something defensible and 
durable out of it. This 
isn’t a bad book about the 
most charismatic and contro- 
versial sports figure of our 
time, but it’s a bland one. B 


ETWEENELINI 


The inside scoop on the book world 


@A STROKE OF GENE Character actor Gene Hackman, col- 
laborating with friend Daniel Lenihan, has written his first novel, 
a maritime adventure set in the early 1800s called Black Star 
Rising. “It’s in the vein of Patrick O'Brian,” says literary agent 
Noah Lukeman, who recently submitted the novel to publishers. 


@ LOST GENERATION It’s beena good week for first novels at 
Delacorte. The imprint just inked a six-figure deal with Moon 
Zappa, the 31-year-old daughter of Frank Zappa, for America 
the Beautiful, “a funny, fresh girl book,” says Delacorte/Dell 
editor in chief Leslie Schnur. The company also paid a 
rumored $200,000 for Linda Nichols’ While You Were Out, after 
the film rights sold for $1 million, and bought Andrew Pyper’s 
Lost Girls (described as “Primal Fear meets The Shining”) 
as part of arumored $250,000, two-book deal. 


BM BROADWAY BABY Holt, whose chief executive, Michael Nau- 
mann, left in September to become Germany’s minister of cul- 
ture, has a new chief: John Sterling, former editor in chief of 
Broadway Books. Though Naumann was known for overspend- 
ing on authors (like Salman Rushdie), whose books did not 
always earn out, Sterling thinks the venera- 

ble house can attain financial success. “On 
the backlist, there’s Robert Frost; on the 
front list, there's Sue Grafton,” he says. = 
“There’s a great range.” Beg 


ol 


M HE’S REALLY GOT IT Veteran Kinks 
rocker Ray Davies, who’s currently 
readying his one-man show, Come 2 
Dancing, for Broadway, has just sold 
his first short-story collection, ; 
Waterloo Sunset. “Ray thinks of it as 
a concept album on paper,” says Hy- 
perion executive editor 
Leigh Haber, who ac- <a 
quired the book — 
for an undis- Soy 
closed sum. Look ‘\\\e 
for both the book & SS 
and the show next “wm 
spring. —Matthew Flamm 7 
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produce nearly identical 


TWO BIZARRE Gal and Jim Stanch (left) and Ali and Jeff Stanch made Running Press’ Twins tome 


QOOK-ALIKE BOOKS ARE 
the bane of competing pub- 
lishers. Look-alike books 
about twins? Double trouble. 
Just arrived: the glossy, 
photo-filled tome Twins. 
Publisher: Running Press, 
Authors: peppy, identical 
51-year-old brunets Rachel and Ruth 
Sandweiss. (“What's it like to be a twin?” 
they write. “We don’t know what it’s like 
not to be a twin.”) But look out, here’s an- 
other! Glossy, photo-filled tome No. 2: The 
Book of Twins. Publisher: Delacorte. Au- 
thors: perky, identical 31-year-old brunets 
Debra and Lisa Ganz. (“ 
be a twin?” they intone with eerie same- 
ness. “As all twins will tell you, we don’t 
know what it’s like not to be a twin.”) 
Twin lit is hot—witness J Know This 
Much Is True, The God of Small Things, 
and the indefatigable “Sweet Valley 
High” series—but this really is déja vu all 
over again, and again. Last year, the au- 


works? Hint: It wasn 


What's it like to | 


1m fan 
31 1TreanK 
iL - 


thors of Running Press’ 1995 coffee-table 
hit Sisters set industry tongues awag 
when they jumped to Doubleday for their 
touchy-feely follow-up, Mothers & Davgh- 
ters—all the touchier because Running 
Press’ publisher happened to be one 
writer’s brother-in-law. JW 
Running Press retorted 3; 
with Daughters & Moth- Ws 
ers, for which it recruited 
an unrelated creative 
team. Both books are 
still in print, and the Sis- 
ters scribes have risen 
above the fray; Double- 
day will publish their 
Best Friends in Novem- 
ber. But two publishers | 
are still whaling away & 
at one another. You see, 
Delacorte is Double- 
day’s...sister imprint. 
“We suppose we should 
be flattered, but Running 
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Press finds it curious that a publishing 
house as important and creative as 
BDD would clone original concepts 
from an independent publisher,” snipes 


Justin Loeber, the smaller house’s pub- 


_ licity honcho. “We weren’t scheduled to 


publish until spring ’99,” retorts Dela- 
corte/Dell editor in chief Leslie Schnur. 
“And then, as they are wont to do, Run- 
ning Press heard about our book and 
decided that they should do a book.” 
Hmph. On to the difficult business of 
unraveling the dueling twin sets. Ganz 
& Ganz co-own a twin-staffed Manhat- 
tan restaurant with the actor Tom 
berenger, operate a casting agency for 
multiples, and maintain an 800 number 
for their ik. They're developing a talk 
show and a breakfast cereal. “We look 
very wholesome on the front of the 
book,” says Debra—or is it Lisa? “We're 
not wholesome at all. We're the big 
hooker twins!” But Sandweiss & Sand- 
weiss seem genuinely wholesome (and 
Phi Beta Kappa, Loeber brags). “Any 
book that is an honest celebration of the 
deep capacity for two people to love 
each other unconditionally is so in- 


| spiring,” says a magnanimous Rachel 


(Ruth?). “How can we 
make judgment?” 
| Both works spotlight 
| |) young twins, old twins, 
| dancing twins, disabled 
twins, sporty twins, twins 
| married to other twins, 
and celebrity twins. “We 
have psychic twins,” 
adds Schnur, herself the 
mother of two bouncing 
you-guessed-its, “who pro- 
ject that we will have hun- 
dreds of thousands of copies 
sold.” Sighs Loeber, “The 
sad thing is the consumer 
might not be able to tell 
these books apart.” m 
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THE EMPEROR’S NEW GLOTHES 
(Harcourt Brace, $35 with audio 
CD, $27.95 without) Hollywood's 
love of a good cause is second only 
to its love of multiyear contracts. 
Hence the A-list collection of 
celebrities lending their pens to 
this charmingly reworked fairy 
tale benefiting the Starbright 
Foundation, which helps seriously 
ill children. More than two dozen 
illustrators and celebs 
son Alexander to Liam Neeson— 
take a turn telling part of Hans 
shristian Andersen’s classic, with 
each star cleverly matched to an 
appropriate character: Madonna 
as the snobby empress (amusingly 
drawn in a powdered wig and 
cone-bra bustier), Robin Williams 
as the flatulent court jester, and 
steven Spielberg as the Honest 
Boy who exposes the naked 
truth. While it’s ironic to see the 
often lemminglike Hollywood 
community instructing children 
on the importance of speaking 
out against the status quo, why 
make a fuss? It is, after all, for 
charity. A —Kristen Baldwin 


BEGH AT BAY John Updike (Knopf, 
$23) In these latest exploits of the 
arguably Updikean, fiercely Jew- 
ish Bech (Bech: A Book, Bech Is 
Back), one finds a tweedy world 
torn asunder and a chastened 
narrator blinking at the scraps: 
the “brainless book chains with 
their Vivaldi-riddled espresso 
bars” 
the Manhattan intelligentsia,” 
many of whom have “sold out to 


; the “narrow precincts of 


a German conglomerate”; fiction 
workshops, “the easiest way to 
pet through college”; young writ- 
ers, “more and more backwash.” 
(Hollywood gets off easy: “a world 
in full and awful ecolor.”) Bech 
deals by mingling with Czechs, 
seizing the helm at a doddering 
society of letters, winning the 
Nobel that’s thus far eluded his 
creator, and killing off his crit- 
ics—so hilariously that we're ul- 
timately disinclined to concur 
with Bech on Bech: “petty and 
self-indulgent.” B+ —A.S 


RUMBLE TUMBLE Joe R. Lansdale 
(Mysterious Press, $22) A twister 
just blew Hap Collins’ house 
away, and he’s having second 
thoughts about shacking up with 
his girlfriend, Brett, an ex-Sweet 
Potato Queen. But he’s perked 
up by another trip with buddy 
Leonard Pine, this time to Hootie 
Hoot, Okla., to rescue Brett's 
daughter from a passel of thugs. 
Lansdale teeters on the edge 
of credibility, but his zest for 
storytelling and gimlet eye for de- 
tail make it almost possible to 
swallow characters like Red, a 
midget with big-time attitude, 
and his brother Herman, whose 
“profession” is sucking prairie 
dogs out of the dirt. Hap, a sor- 
rowful guy who compares himself 
to a fly at the bottom of a bottle, 
gets more heroic with each ad- 
venture. B+ —Nikki Amdur 


GATES OF FIRE Steven Pressfield 
(Doubleday, $23.95) While Steven 
Spielberg attempted to demytholo- 
gize warfare with Saving Private 


EMPRESS-IVE ACHIEVEMENT Clothes wittily gets Madonna in character 


Ryan, Steven Pressfield just wants 
to provide good old-fashioned 
blood, guts, and glory in his histori- 


cal-novel treatment of the battle of 
Thermopylae in 480 B.c., 


when 500 
Spartans fended off, by some ac- 
counts, more than 2 million Per- 
sians (try tat, Matt Damon). When 
Xeones, the narrator and sole sur- 
vivor of the battle, recounts the ag- 
onies of Spartan army training and 


details the sounds and textures of 


combat, Pressfield’s prose thrums 


along percussively. But in the hu- 
man-interest sideshows, involving 
the personal struggles of family 
and friends, Pressfield diverges un- 
wisely from the Spartan story- 
telling ethic that serves his combat 
scenes so well. B- —Will Lee 


EVERYTHING AND A KITE Ray Romano 
(Bantam, $22.95) Given that read- 
ing books written by comedians af- 
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ter they've become famous on TV 
is like watching sitcoms with closed 
captioning and no sound—better 
than nothing, but never, in an ideal 
universe, the comedy experience 
of choice—Romano, star of Every- 
body Loves Raymond on CBS, 
does as well as any and better than 
many. His bright, friendly observa- 
tions about married-with-children 
life lend themselves to punchy, 
tight narrative. He cloesn’t do too 
much throat clearing (although 
there’s plenty of white space and 
nervous asides to the reader be- 
tween skits). And his literary 
boomer wisdom—skipping Reiser- 
ish neuroses, Seinfeldian wordplay, 
and Roseanne-ified crudeness— 
plays smoothly on the page. Among 
Romano's domestic topics—so 
old, on the stand-up circuit, they're 
now heirlooms: marriage (his wife 
has assigned him permanent duty 
as bug killer and checker-out of 
strange night noises!), parent- 
hood (having children inhibited 
his sex life!), and a comic’s on- 
the-road life (gotta love Las Ve- 
gas!). B+ —Lisa Schwarzhaum 


COLE PORTER: A BIOGRAPHY William 
McBrien (Knopf, $30) This book 
tries to illuminate both the gay 
loves and the straight marriage of 
the composer of such standards as 
You're the Top,” “Night and Day,” 
and “My Heart Belongs to Dacldy,” 
but it remains as blithe as the lyrics 
it so awkwardly quotes as evidence 
of Porter’s inner desires. McBrien 
seems unwilling or unable to delve 
too deeply into Porter's café-society 
life, so that neither his predilections 
for servicemen and hired sex, nor 
his supposed racial prejudices, nor 
the undeniable ambition that drove 
him to become the toast of both 
coasts is fully explained. The result 
is a sketch that never gets under 


your skin. G —Charles Winecoff 


A LIKELY STORY: ONE SUMMER WITH 
LILLIAN HELLMAN Rosemary Ma- 
honey (Doubleday, $23.95) She 
served her guests cheap vodka con- 
cealed in a Smirnoff bottle, cheat- 
ed at Scrabble, used the words 
faggot and kike with “cheery 
abandon,” and had a nose “like a 
rreat flesh-covered keel at the 
front of her head.” [f you didn't al- 
ready know that playwright Lillian 
Hellman was an impossible boor, 
now you can count the ways she 
horrified her 17-year-old domestic, 
Mahoney (Whoredom in Kimmage), 
during a long "70s summer on 
Martha’s Vineyard. The question 
is, who cares? Mahoney’s exqui- 
site prose, which keeps darting 
away from Hellman’s pathetic dot- 
age into the younger author's more 
meaningful youth, is wasted on 
this pockmarked death mask for a 
literary lion. G —Margot Mifflin 


LADY 15 A°VAMP? 
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Anne Rice is back. And ni: 

she’s knocked Stephen 
King’s Bag of Bones out of thetop 
spot with her latest bloodsucking 
tale. But not everyone thinks “The 
Vampire Chronicles” have gotten better with age: 
One Amazon.com reader snickers that Riceisthe 
“Aaron Spelling of the vampire genre.” The stake 
isn’t through the heart yet, though. Two pressruns 
have immortalized 600,000 copies in print. 


WEEERS OF LIST 


1 THE VAMPIRE ARMAND Anne Rice, Knopf, $26.95 .........1 
2 BAG OF BONES Stephen King, Scrifmer, $28 ............. 4 
3 RAINBOWSIX Tom Clancy, Putnam, $27.95 ............. Ti 
“ THELOOP Nicholas Evans, Delacorte, $25.95 ........... 6 
5S ALL THROUGH THE NIGHT 2.226 eee ee eee eee’ 1 
Mary Higgins Clark, Simon & Schuster, $17 

S WELCOME TO THE WORLD, BABY GIRL! ........... ea nea 4 
Fannie Flagg, Random House, $25.95 

7 THE POISONWOOD BIBLE .-....-.-...4.-0 02 0.ee eens 2 
Barbara Kingsolver, HarperCollins, $27.50 

& THE HUNDRED DAYS Patrick O'Brian, Norton, $24 ....... a 
2 MEMOIRS OF AGEISHA Arthur Golden, Knopf, $25 ...... 47 

10 |KNOW THIS MUCHIS TRUE ..................... acer 20 


Wally Lamb, Regan Books, $27.40 


SOMETHING MORE Sarah Ban Breathnach, Warner, $20 ...1 


2 IF LIFEIS AGAME, THESE ARETHERULES ................9 
Cherie Carter-Scott, Broadway, $15 

3 TUESDAYS WITH MORRIE ............0200 5c eecenee oe ot call 
Mitch Albom, Doubleday, $19.95 

& THE 9 STEPS TO FINANCIAL FREEDOM ................... al 
Suze Orman, Crown, $23 

S THE DEATH OF OUTRAGE ......... 000 cc wee ween eee ri 
William J. Bennett, The Free Press, $20 

G SUGAR BUSTERS! ... 02. ccc teeta eee 25 


H. Leighton Steward, Morrison C, Bethea, M.D., 
Sam 8. Andrews, M.D., and Luis A. Balart, M.D., 
Ballantine, $22 

7 THE TEN COMMANDMENTS ..........00000cueceueuuuees 6 
Laura Schlessinger and Stewart Vogel, 
HarperCollins, $24 


B INTHE MEANTIME «3... cc cai ccc ieee ait 28 
Iyanla Vanzant, Simon d& Schuster, $23 

® HIS BRIGHT LIGHT Danielle Steel, Delacorte, $25.......... 6 

10 «JUST JACKIE: HER PRIVATE YEARS .....-........-.+55255 2 


Edward Klein, Ballantine, $25.95 


| TRADE PAPERBACKS 


1 BELOVED Toni Morrison, Plume, $12.95 ..........4.55 0 

2 DIVINE SECRETS OF THE YA-YASISTERHOOD ............. at 
Rebecea Wells, HarperPerennial, $13.50 

= WHAT LOOKS LIKE CRAZY ON AN ORDINARY DAY ........... 4 
Pearl Cleage, Avon, $12 

& DON’T SWEAT THE SMALL STUFF ......... rdate es tleriy erate 80 
Dr. Richard Carlson, Hyperion, $10.05 

S THE MILLIONAIRENEXTDOOR ..........0ce0ccceceueee 
Thomas J. Stanley and William D. Danko, 
Pocket, $14 


SOURCE: PUSLISHERS WEERLY 
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ALANIS MORISSETTE GETS 
more out of repetition than 
any other white non-hip- 
hop pop-music performer 
around, and by that I don’t 
mean the royalties from the, 


Junkie’ Shines 


To... 
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ie ) aad Wy iy MERLE Fills | oh, 3 billion times all her var- 

nis Morissette flirts with goodness (if not greatness). by Ken Tucker | ious Jagged Little Pill hit 
| singles have been played on 
the radio. The prevailing 
songwriting strategy in her 
new collection, Supposed 
Former Infatuation Junkie, 
is to reiterate phrases over 
and over with always vary- 
ing degrees of emphasis and 
interpretation. It’s one vari- 
ation on a hook—not as stan- 
dard as rhyming and alter- 
nating verse-chorus-verse— 
but Morissette is into discur- 
siveness these days, even as 
she’s intent on getting your 
toes tapping. 

Take, for instance, “Thank 
U,” the album’s first single, 
with its unrhymed lists of 
“How ’bout’s (“How ‘bout 
getting off these antibi- 
otics/How bout stopping 
eating when I’m full up”) and 
“Thank you’s (“Thank you 
India/Thank you terror/ 
Thank you disillusionment”). 
The structure creates an im- 
mediate catchiness, under- 
pinned and emphasized by 
Gary Novak’s hypnotic drum 
pattern. “Thank U,” with its 
positive sentiments tucked 
inside a crystalline melody 
like a message in a bottle, is 
a terrific single. And, re- 
leased prior to the album, 
the song turns out to have 
been apt preparation for 
much more of the same on 
this 17-track, repetition-lov- 
ing therapy session from 
Canada’s musical equivalent 
to an episode of Felicity. 

Which, believe it or not, I 
mean as a compliment. Those 
of us with receding hairlines 


find it all too easy to scoff at 
the self-absorption and melo- 


dramatic misery that charac- 
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terize a good part of adoles- 
cence, but that doesn’t make 
adolescent misery any less 
painful, or its depiction in 
works of popular art any less 
of a challenge to capture hon- 


estly and vividly. Morissette, | 


though now a doughty 24, 
does this sort of thing awful- 
ly well—amazingly well, con- 
sidering the pressure she 


must have felt after selling | 


16 million-plus copies of Pill 
and accruing a level of fame 
that must take you , 
out of the adolescent 
state of mind real fast. FR 
My favorite example 
of Morissette’s ongo- 
ing teen-angst ur- 
gency on Infatwuation 
Junkie is “Are You 
Still Mad.” It’s anoth- 
er list song, this one a 
catalog of all the ag- 
eressive things Alanis 
did to a former loved one. 
“Are you still mad I wore the 
pants most of the time?/Are 
you still mad that I seemed 
to focus only on your poten- 
tial?” she coos with intention- 
al winsomeness, only to de- 
liver the wise, coiled-anger 
answer-refrain herself: “Of 
course you are.” Clear mes- 
sage to Former Loved One: 
Tough beans, jerk-o. 
Morissette knows the ins 
and outs of romantic ups and 
downs as well as any contem- 
porary hitmaker. But where 
Pill was about cathartic 
rage—songs whose emotions 
served as metaphors for the 
furious effort it took for her 
to burst free of teenage-idol 
status (bopper albums and a 
role on Nickelodeon’s You 
Can’t Do That on Televi- 
sion)—this new work is more 
like You Can’t Do That on 
CD: Indulge that break- 
through to explore a new- 
found sense of self, to contin- 
ue to face down old fears of 
abuse and domination (“Sym- 


Supposed 
| Former 
Infatuation 
Junkie 


ILLUSTAATION BY JOHN CUNEO 


pathetic Character,” “I Was 
Hoping,” and especially “The 
Couch”), and do it at a lan- 
guid pace that allows for a 
maximum amount of her dis- 


_ tinctive style of wailing. 


What’s missing too often 
over the long haul of 17 


| songs, however, are tunes 
that measure up to Moris- 
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Alanis 
Morissette 


MAVERICK 


sette’s verbosity and elastic- 
ecstatic vocals. As on Jagged 
Inttle Pill, she’s collaborating 


with producer Glen Ballard, 


but the sound is very 
different. Instead of 
" the slow-building 
grand climaxes that 
characterized hits like 
“You Oughta Know” 
and “You Learn,” the 
songs on Jnfatuation 
Junkie tend to settle 
into polyrhythmic 
grooves and stay 
there, providing melo- 
dy lines just serviceable 
enough to carry along all of 
Morissette’s Zen chattiness. 
It’s an audacious move, 
one that anyone predisposed 
to dislike her will find 
tedious—proof that she’s a 
navel-gazing twit. 

I'd counter that Moris- 
sette has used her year-plus 
recording hiatus and new- 
found star status wisely, in 
pursuit of a way to make a 
vulnerable, openheart- 
ed album in the face of 
intense commercial ex- 
pectations. With her 
deep-breath-long lines 
and persistent chanting 
(“Because we can’t not/ 
Because we can’t not/Be- 
cause we can't not help 
laugh at underestima- 


= 


tions...”), she reminds me, § 


oddly enough, of the poet 


F 


Allen Ginsberg, deploying — 


willed innocence as a 


a 
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This week on the music beat 


@ GINGERVITIS The Spice Girls’ quest for world domination con- 
tinues apace. Departed Spice Girl Geri Halliwell (a.k.a. Ginger 
Spice) recently signed a three-album deal with EMI for a 
reported $3 million and is “well into” recording her first solo 
album, according to Ray Cooper, copresident of Virgin, the Spice 
Girls’ American label. It will be released on Capitol in America 
(which, like Virgin, is part of EMI worldwide) and Chrysalis in 
the U.K. Meanwhile, expect solo albums from Halliwell’s former 
band mates, now working on the third Spice Girls album. Says 
Cooper: “They want to build solo careers while working as a 
group. Long-term plans are to spin off [projects] for individ- 
ual Spice Girls over the next two years.” So much Spicy prod- 
uct could lead to a future boxed set. Suggested title: Indigestion. 


@ RAPPING ON METAL Motormouthed rapper Busta Rhymes and 
metal titan Ozzy Osbourne are the latest improbable duo to 
jump on the rock-rap team-up bandwagon. On Oct. 18, the pair 
laid down a version of the Black Sabbath classic “Iron Man” 
(retitled “This Means War”) for Rhymes’ upcoming album. “It 
sounds really raw and dark, like Black Sabbath, but it’s defi- 
nitely hip-hop,” says coproducer Kaves, a member of the metal- 
lic-rap group Lordz of Brooklyn. Both Rhymes and Osbourne 
are pleased with the results. Rhymes recalls, “When | first 
heard ‘Iron Man,’ | knew | had to collaborate with Ozzy.” Says 
Osbourne: “| was a bit reluctant, because he’s the first rapper 
I’ve ever met, but] was pleasantly surprised. He don’t mince his 
words, do he? | mean, he don’t f--- around.” —Tom Sinclair 


strategy to achieve emo- “ge 


tional truths accessible to 
anyone with ears wide open 
enough to hear them. B+ 


RHYMES’ SCHEME Busta and Ozzy 
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~ Even Steven 


Aerosmith’s new album may be called A Little South of Sanity, but clean and sober Steven Tyler 
is feeling centered—and determined to keep it real(in’) and rockin’. by Tom Sinclair 


ACK IN THE 19708, AERO- 
smith was pegged as Amer- 
ica’s corollary to the Rolling 
Stones. Today, the compari- 
son seems more apt than 
ever, with both bands ex- 
ploring just how deep into 
middle age grown men can 
play rock music without looking like com- 
plete jackasses. The smart money’s on 
Aerosmith: With a hit single, “I Don’t 
Want to Miss a Thing,” and a new live 
double album, A Little South of Sanity, 
the band’s train just keeps a-rollin’. We 
caught up with the group's sober, happily 
married frontman, Steven Tyler, 50, to 
find out if the emotion is still sweet. 


ENTERTAINMENT WEEKLY: How does it 
feel to be a half century old? 

STEVEN TYLER: I’m not 50, ’m 18 with 
32 years’ experience. 


EW: How long can you continue the rock 
& roll thing? 

ST: For as long as you can keep writing 
about it. 


EW: You guys are primarily hard rockers, 
but your new smash is a power ballad— 
just like your first hit (“Dream On”). 
Why is your fluffy stuff so successful? 
ST: I’d like people to think of us more as a 
rock band than a power-ballad band, but 
[sings] “I could lie awake just to hear you 
breathing’’-—for any man who delves into 
his female side and stops to smell the ros- 
es, along with punching someone out and 
drinking a six-pack—that hits home. It 
slows you down and gets you in the mood 
to suck face with your boyfriend or girl- 
friend, and that’s gonna grab the masses. 
So, yeah, our power ballads precede us. 


EW: What did you think of | Aerosmith 
guitarist] Joe Perry’s recent acting de- 
but on Homicide: Life on the Street? 
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ST: I thought he played his part well. | 


[His character was] just how Joe is with 
the band: kind of aloof and quiet and cold 
and right to the point. I find that the 
greatest actors are the ones that just 
play themselves to the max. 


EW: Who will pick up Aerosmith’s mantle? 
ST: That’s hard. There’s so many bands 
that come out with one good song, and 
there’s never another one after it. I 
would have thought maybe the Red Hot 
Chili Peppers or Soundgarden, but they 


| gagged where they should have zigged..... 


It gives me such a hunger. I'd rather stay 
hungry than tell you about all the bands I 
f---in’ hate because they dropped the ball. 


EW: Let’s be real: When you remove the 
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SANE OLD SONG AND DANCE MAN Tyler teaches us a “Thing” or two about aging groovily 


drugs from the sex and drugs and rock & | 


roll equation, is it really as much fun? 

ST: No. I miss the insanity sometimes. 
The guy you're talking to who spent 23 
years on the dark side of the moon, rip- 


ll 


ping people off and shooting cocaine 
with Penthouse models, kind of misses 
that side, yet I’ve gained so much more. 
So the downside is, now I’ve got a cou- 
ple mil in the bank, and my children love 
me, and I’m working on a successful 
marriage and I’ve got my health. If you 
ean eall that a downside. 


EW: Eric Clapton just opened a drug re- 
hab center called Crossroads. If Aero- 
smith opened one, what would you call it? 
ST: A Little South of Sanity. ’'d keep our 
rehab light, but with a lot of tough love. 
I’ve been to many rehabs, and wound up 
back on the streets getting high because 
of drug counselors spouting Jane Hath- 
awayisms and Bushisms. “Just say 
no”—that’s like saying “Cheer up” to a 
manic-depressive; it doesn’t work. 


EW: As a married man, how do you re- 
sist all those sweet young things? 
ST: I just say no. a 
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TNE MISICAL WORLD OF CAM ERE 


BUY THE AMAZING 
CONCERT VIDEO FOR $24.95 


BY CALLING 1-800-488-1000" 


OR VISITING YOUR LOCAL 
RETAIL STORE! 
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Bernadette Peters Jonathan Pryce 
and many others! 


Julie Andrews 


This breathtaking tribute performance features 
a stellar cast and contains moments from 
the greatest musicals ever produced, including 
CATS, LES MISERABLES, THE PHANTOM OF 
THE OPERA, and MISS SAIGON. 


“Applicable shipping ond army will be added to 
your order. Mention code V792/0 when you call. 
COLUMBIA TRISTAR 
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98° “Because of You” (Motown) 
The most elegant of the boy 
bands has already reached the 
top 10 with this bittersweet 
mid-tempo chugger from its 
second effort, 98° and Rising. 
Subtract a few points for a glar- 
ing grammatical no-no (fellas, 
there’s no such thing as a cure 
against something), but mad 
props to any tune that can pull 
off mellow and urgent simulta- 
neously. B+ —Dave Karger 


AFGHAN WHIGS 1965 (Colwm- 
bia) Whigs’ leader Greg Dulli 
remains a black-music ironist 
bar none. Merging cool-fire 
post-prunge into Pulf Daddy 
quotes and symphonic blax- 
ploitation sweep, he creates 
maximum premillennium ten- 
sion. Yet he’s also one of rock's 
finest lyricists: His noir vi- 
enettes read like a Jim Thomp- 
son novel, their erotic narra- 
tives expertly skewering the 
male psyche. “Whatever did 
happen to your soul?” he 


queries at the beginning of 


“Crazy”: its fascinating car- 
cass, however, lies here for all 
to see. A —Matt Diehl 


OUTKAST Aquemini (LaF ace) 
spotlighting equally the talents 
of Dre and Big Boi may be the 
key to their artistic transcen- 
dence. They also rip the rap en- 
velope by trading samples for 
distinctive instruments like 
Kalimba and harmonica (@ la 
Earth, Wind & Fire and Curtis 
Mayfield). Songs like “Rosa 
Parks,” 


a hambone-slappin’ 


hoedown that could double as 
a soundtrack to an Alice Walk- 
er novel, may qualify Agquemi- 
ni as hip-hop album of the 
year, A —Cheo Tyehimoba 


THE GARDIGANS Gran Tourismo 
(Mercury) Just when you 
thought it was safe to write 
off these Swedes as an Austin 
Powers-era novelty blip, they 
go all contemporary, shedding 
their tired "60s-isms in favor 
of blissfully kitschless trip- 
hop. Sure, they’re late petting 
on the electronic bandwagon, 
but a few listens to these re- 
fined pop concoctions and the 
abrasively catchy “Lovefool” 
will finally fade from mem- 
ory. B+ —Kob Brunner 


PM. DAWN Dearest Christian, 
I’m So Very Sorry for Bringing 
You Here, Love Dad (Gee 
Street/V2) Dawn's fourth re- 
lease might be the Pet Sownds 
of hip-hop—yet hip-hop’s only 


one of its many elements. The | 


iconoclastic duo makes alterna- 
tive soul here that really is al- 
ternative: “Art Deco Halos” 

bizarrely combines T. Rex with 
Billy Preston, while “I Hate 
Myself for You” should appeal 
to Nine Inch Nails fans. The 
addition of heart-wrenching 
lyrics makes this a truly ambi- 
tious popalbum. A= —MD 


TALVIN SINGH OK (Island) Best 


known as the guru of Anglo- 
Asian dance music, Singh de- 
livers an incense-burning set 
with more than a whilf of the 
epic about it. Yeah: the title 
track’s feisty Okinawan big 
beat and some kinetic Indian 
classical/drum-and-bass fusions. 


@ 


Nay: milk-curdling synthesizer 
ambiance best befitting a Men- 
docino chiropractor’s office. All 
totaled: just about lives up to 
itsname.B —Will Hermes 


ROBBIE FULKS Let’s Kill Saturday 
Night (Geffen) After the exis- 
tential honky-tonk slapstick 
of his indie recordings (see 
“She Took a Lot of Pills [And 
Died”), it’s startling to hear 
Fulks representing like an alt- 
country John Mellencamp. But 
he does it well, and commercial 
radio would doubtless be a bet- 
ter place for him. Sometimes 
the packaging feels canned, but 
a lacerating guitar, smart poet- 
ry, and a pas de deux with Lu- 
cinda Williams maintain the up- 
start vibe. B+ —WH 


SPARKS Plagiarism (Oglio) Fol- 
lowing Todd Rundgren down 
the path of cheeky self-tribute 
albums, the Maels dust off their 
catalog for 19 retakes, most in 
either full orchestration or full 
electronica mode. As synth- 
rock pioneers, you'd think 
they'd be above playing catch- 
up with techno. But several 
symphonic variations orches- 
trated by Tony Visconti make 
already-baroque and fussy 
oldies like “This Town Ain't 
Big Enough...” gloriously 
fussy.B- —Chris Willman 


GOLDEN SMOG Weird Tales 
(Rykodisc) The alt-country su- 
pergroup—which boasts such 
sweethearts of the rodeo-rock 
scene as Wilco’s Jeff Tweedy 
and the Jayhawks’ Gary Louris 
and Mare Perlman—has roped 
in Big Star drummer Jody 
Stephens. Don’t know if he’s the 
reason, but Vales is a major 
step forward from their spotty 
debut. From the Neil Young- 
ish “If I Only Had a Car” to 
Tweedy's Big Starry “I Can't 
Keep From Talking,” it’s full of 
country-pop gems. A- —HS5 


WHIGGED OUT (From left) Afghan rebels Dulli, John Curley, Mike Harrigan, and Rick McCollum 


SALES Now 
LOSERS OF THE WEEK 


Courtney Love 
and Marilyn 
Manson 


Their new discs are 
sinking, but that’s not 
the only bad news: MTV 
buzz band New Radicals 
dis the hype-hungry 
celebrities on a rising 
single, “You Get What 
You Give,” calling them 
“fakes.” Not exactly a 
radical insight... 


THE PLIMSOULS Kool Trash (vel 
2000) The scrappy reunion effort by 
these beloved L.A. power popsters 
(with Blondie’s Clem Burke now 
manning the skins) pretty much 
picks up where the band left off in 
1984, demonstrating the untrendy 
appeal of the quartet’s punchy jan- 


gle-pop. Frontman Peter Case’s | 


tart wordplay lends a bittersweet 
edge to aggressively tuneful num- 
bers like “Playing With Jack” and 
“Pile Up.” B+ —Scott Schinder 


RINGO STARR VH1 Storytellers (fer- 


cury) Droll and self-deprecating, 


Ringo was the goofy Beatle, along | 


for the rib-tickling ride. How out of 
character to hear him employ the 
Storytellers format to flip through 
his Beatles and solo songbook, It’s 
his yarns, though, that are most 
engaging: A dinner with Mare 


Bolan inspired “Back Off Booga- | 


loo”; the Beatles refused Starr’s 
originals until the inventive 
“Don't Pass Me By.” A nice retro- 
spective of an underappreciated 
composer. B —Tom Lanham 


PAVAROTTI AND FRIENDS For the Chil- 
dren of Liberia (London) Once you 
get past its inherently contrived na- 
ture—mating stars of pop and op- 
era in a grandiose setting—there’s 
a warmth of spirit pervading this 
project. Proceeds go to the children 


of Liberia, and Pavarotti’s “friends” 
are a stellar, if mostly stylistically 
middling, bunch, including the 
spice Girls, Celine Dion, Trisha 
Yearwood, and Stevie Wonder, who 
waxes anthemic with Pavarotti on 
the closing “Peace Wanted to Be 
Free,” B= — Josef Woodard 


JOHN FAHEY Georgia Stomps, Atlanta 
struts, and Other Contemporary 
Dance Favorites (Tuble of the Ele- 
ments) The title is typically sar- 
donic: This is as far from dance mu- 
sic as you'll get. Acoustic guitarist 
Fahey goes electric, swapping his 
oaken tone for a reverberant shim- 
mer. Through the haze, bare-boned 
melodies emerge (“House of the 
Rising Sun,” Ellington’s “Mood In- 
digo”), beautifully hymnlike in 
their starkness. Fahey’s doing 
what he’s always done: painting 
highly personal soundscapes, using 


| American roots music as his pal- 


ette. A- —Tony Scherman 
Country 
THE WARREN BROTHERS Beautiful Day 


in the Gold Cruel World (8N A) 
Brothers Brett and Brad avoid the 
Nashville formula on their debut of 
original, hooky tunes that find com- 
mon ground in heartland rock, ‘TOs 
country-folk, and pedal steel guitar. 
Whether lamenting the war be- 
tween the sexes (“The Enemy”), 
life’s injustice (“Cold Cruel World”), 
or a missed connection on the dance 
floor (“She Wants to Rock”), their 
backbeat is the frantic pounding of 
a restless heart. B —Alanna Nash 


BILLY RAY CYRUS Shot Full of Love 
(Mercury Nashville) In a bid for 
the radio play largely denied him 
since “Achy Breaky Heart,” Cyrus 
hands over the reins to a stable of 
Nashville writers, pickers, and pro- 
ducers. Yet he’s most compelling 
when he invests these mainstream 
songs with the vocal grit and rage 
of his previous albums recorded 
with his road band. Even if Love 
can't rejuvenate Cyrus’ career, it'll 
buoy his rabid fans. B= —AN 


Jazz 
GARY BURTON Like Minds (Concord) 


As all-star as this easy swinging 
set gets—vibist Burton is joined 
by guitarist Pat Metheny, drum- 
mer Roy Haynes, pianist Chick 
Corea, and bassist Dave Holland— 
it’s remarkably cohesive and ego- 
free, High-quality material, includ- 
ing Metheny’s “Question and 
Answer” and Corea’s classic “Win- 
dows,” as well as compact improvi- 
sations, add to Mind's considerable 
luster, B+ —Steve Futterman 


> > Morereviewsin EW Special 
Editionat www.ew.com < < 


THE CHARTS 


‘HOUR’ FODDER 

AY-Z ISN’T represented only 

at the pinnacle of the charts 
(yes, again); he also has a 

tune on the No. 5 Rush Hour 
soundtrack, which continues on 
the same fast track as the movie. 
Perhaps buyers want new tracks 
from the likes of Dru Hill, Wu- 
Tang Clan, and Jon B.—or per- 
haps they just want to reexperi- 


ence the film’s Jackie Chan-Chris Tucker dialogue in such 


DG eT 


selections as “I’m Michael Jackson, You Tito,” “Never Touch a 
Black Man’s Radio,” and “Please Tell Me You Speak English.” 
Rush’s bump aside, the top 10 was more static than not. De- 
buting highest this week were two live double CDs—Black 
Sabbath’s at No. 11 and Aerosmith’s at No. 12—but they were 


a little too leaden to rush the top 10. 


POP ALBUMS 


LAST WEER WEERS ON CHART 
1 1 JAY-Z Vol. 2...Hard Knock Life, Def Jam.............c.00000nes s| 
2 2 LAU HILL Ae yi seivte ed: oh aetna on ahs hb ete ee. Oo hd g 
The Miseducation of Lauryn Hill, Ruffhouse/Columbia 
3 3 SHANIA TWAIN Come On Over, Mercury ............0..00000005, a) 
Me ER) PAYG EI irre GANS, ce:stars baa a oie apa alone role cae ee real al 
5S 8 SOUNDTRACK Rush Hour, Def Jam ...........00c0ccceeeuccere 6 
6 5 OUTKAST Aquemini, LaFace.... 00... .0cc cece ness Boe ate rae a4 
7 7  BARENAKED LADIES Stunt, Reprise ...........................16 
8 6 SHERYL CROW The Globe Sessions, AG&M........ hots eat test etal 4 
9 98  BACKSTREET BOYS Backstreet Boys, Jive .................. 63 
10 80 ~~ DIXIE CHICKS Wide Open Spaces, Monument............... 39 
1 1 SHANIA TWAIN Come On Over, Mercury ....................005 51 
2 2 DIXIE CHICKS Wide Open Spaces, Monument .............. a9 
3 6 SOUNDTRACK Hope Floats, Capitol Nashville.................. 23 
4 4 FAITH HILL Poith, Warner Bros. ...........6.ccececaceceesees 27 
5 3 ALAN JACKSON High Mileage, Avista Nashville ................. 8 
6 —  DEANACARTER Everythings Gonna Be Alright, Capitol Nashville . 1 
7 5 £ALABAMA For the Record: 41 Number One Hits, RCA........... 9 
& — TOBY KEITH Greatest Hits, Vol. 1, Mercury Nashville............. 1 
9 9 TIMMcGRAW Hverywhere, Curb .................0- alegre f) 
10, 8 MARK WILLS Wisk You Were Here, Mercury ............... 25 
BLUES ALBUMS 
1 — £JONNY LANG Wander This World, AEM................0..05- rT: 
2 1 KENNY WAYNE SHEPHERD BAND Jiowble Js..., Revolution/Warner . .55 
32 -— B.B. KING Blues on the Bayou, MCA ......... 0. cece eee eens 1 
4 — JOHN LEE HOOKER The Best of Friends, Point Blank/Virgin ....... 1 
5 5 £KEB’ MO’ Slow Down, Okeh/550 .................6-- io ees 9 
6 3 #£JONNY LANG Lie to Me, A&M..... RE nl ck ae Pea Pree 91 
7 4& SOUNDTRACK Blues Brothers 2000, Universal ............. oe 0 
8 5 SUSAN TEDESCHI ./ist Won't Burn, Tone-Cool/Rounder ..... 25 
9 G 6B. KING Deuces Wild, MGA .4 isc cc case ceaececevacces vee 5 
10 fr  B.BORING Greatest Hits, MGA yey. csa5 e066 ee aes ta sees cis foe5u) 9 


B.B. KING Greatest Hits, MCA oo... ci ccc cece cece wees 


21806 BP] COMMUNICATIONS INC/SOUNDSCAN INC. USED WITH PERMISSION FAOM BILLEOARD, NOV, 7, 1808. 


ENTERTAINMENT 


WEEKLY 


89 


ADA 


\ “EXPLOSIVE! 


EDWARD NORTON GIVES A BLISTERING, 
mimes on 
“EXTREMELY POWERFUL AND 
SUPERBLY PERFORMED” 
“ONE OF THE BEST FILMS 
I'VE SEEN ALL YEAR. 


Everything you've heard about it Is true. 
It’s provocative, disturbing, stunning and 
unforgettable! A brilliantly acted and 
directed tour de force which Is 
bound to be an Oscar® contender.” 
Jeanne Wolf, JEANNE WOLF’S HOLLYWOOD 


“EDWARD NORTON 

GIVES AN 

ELECTRIFYING 
PERFORMANCE: 


Dr. Joy Browne, 
WOR RADIO NETWORK 


LINE CINE 


al. NEW LINE CINEMA _ ..# 


x oa 

es tag 

Pee or | 
wih ae 


EDWARD I I SETON | | EDWARD , FURLONG 


AMERICAN HISTORY X 


NEW LINE CINEMA presevrs A TURMAN-MORRISSEY COMPANY prooucrion a TONY KAYE eit 
EDWARD NORTON EDWARD FURLONG ‘AMERICAN HISTORY x" FAIRUZA BALK STACY KEACH ELLIOTT GOULD 
wit AVERY BROOKS av BEVERLY DANGELO'S'SVALERIE McCAFFREY,csa"S/ANNE DUDLEY DOUG HALL 
moet JON HESS DAVID MCKENNA aiiJERRY GREENBERG, ace, ALAN HEIM, ace. “202JON GARY STEELE 828% TONY KAYE 
es = NICHAEL DELUCA BRIAN WITTEN. 2s LAWRENCE TURMAN cEVE TISCH BILL CARRARO KEAREE PEAK wilt 
seers) ou pease YTTAVID MCKENNA“ J0HN MORRISSEY STONY KAYE sopesizs ass NEN. TINE CONE Il 
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www.historyx.com 
Now PLAYING 
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Claws Out, Girls! 


The real menace of Godzilla and Deep Impact isn’t a big scary lizard or 
a comet, it’s the “women’s movie” lurking within. by Ginia Bellafante 


SOMEWHERE ALONG THE 
road to becoming squillion- 
aires, the purveyors of Holly- 
wood action films figured out 
that in order for weekend 
grosses to reach the size of 
small hedge funds, movies 


have to do more than blow | 


FRIEOMAWN 


_ whole cities into so much com- 


puterized confetti: Action 
movies must offer up a little 
something for the ladies. It is 
for this reason that Con Air 
forces us to endure not only 
another performance by John 


| 
| 


| 


Malkovich as a wry psycho- | 


path, but also Nicolas Cage’s 
obsessive attachment to a 
stuffed bunny. The paroled 
prisoner is, after all, just try- 
ing to get home to his wife and 
young daughter, for whom 
he'd like to have a present. 
The makers of this past 
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Deep Impact 


summer’s multiplex fodder, 
however, worked harder than 
ever to deliver product that 
would appear chick friendly. 
Deep Impact (just out on 
videocassette) serves up a les- 
son in sisterhood: A subplot 
has TV newswoman Jenny 
Lerner remaining fiercely loy- 
al to her urbane mom (Vanes- 
sa Redgrave) when Daddy 
takes up with a younger 
woman. And Godzilla (due 
Nov. 3) has an almighty beast 
who is expecting a litter. Both 
films, moreover, examine 
gee the struggles of 
women trying to 
get ahead in the 
all-consuming 
world of news. 
What we get are 
two 30ish blonds 
stumbling into 
the kind of sto- 
ries—a mam- 
moth comet is 
headed for earth! giant lizards 
are about to hatch!—that, 
were urban life and its tradi- 
tion of awards dinners not 
coming to an end, would land 
them more trophies, medals, 
and platefuls of chicken pail- 
lard than they could count. 

But the girl-power act 
turns out to be just that. The 
films ultimately come off as 
pre-feminist parables about 
the dangers of female drive 
and ambition, the victory of 
wile and whim over persever- 
ance and hard work. 

As a reporter for MSNBC 
(that’s right, MSNBC), Jenny 
Lerner is the kind of fe- 


1998 
PARAMOUNT 
3106.99 
RATED PG-13 


Godzilla 
1998 
COLUMBIA 
TRISTAR 
$29.99 
RATED PG-134 


male journalist Hollywood 


adores—the angular, husky- 
voiced sort who chases down 
the hot story with the same 
vigor she applies to downing 
an expensive martini. You al- 
most have to commend the 
writers for resisting the urge 
to virilize her even further, 
with a name like Sam or 


| Hunter. Perfectly cast in the 
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role is Téa Leoni, who pos- 
sesses a natural I-can-play- 
with-the-boys swagger that 
worked against her when she 
played ditsy tabloid columnist 
Nora Wilde on NBC’s defunct 
sitcom The Naked Truth. 
Now the fit seems right be- 
cause Leoni gets to leave the 
costume jewlery behind, am- 
ble around Washington in 
smart skirts, and pry open 
slow-talking government offi- 
cials with lines like, “there’s 
no such thing as two weeks in 
the news business!” 

If Jenny is angling for Di- 
ane Sawyerdom, Godzilla’s 
Audrey Timmonds (Maria 
Pitillo) seems to be dreaming 
more along the lines of Debo- 


Broderick is unconvincing 
both as a Nuclear Regulatory 
Commission scientist and as a 
Greek American but that’s be- 


side the point really. He’s the 


unpretentious fellow Audrey 
dumped for what she thought 


would be a glamorous life of 


| big-city journalism. 


rah Norville. As an assistant | 


to anchorman Charles Cai- 
man (played with enjoyable 
smarminess by Harry Shear- 
er) Audrey isn’t asking to be 
sent to Islamabad; all she 
wants is a chance to prove she 
can handle more than sorting 
mail. Caiman won't stop hit- 
ting on her and won't give her 
much to do. But we can’t 
blame him really. Audrey is 
meek and confused, a naif 


prone to calling her ex “my | 


college sweetie.” And given 
her wardrobe of bell-bottom- 
sleeved shirts and long knit 
vests, she doesn’t look fit to 
cover much more than a Jef- 
ferson Starship reunion. 
From His Girl Friday to I 
Love Trouble, girl-reporter 
movies have made the quest 
for the big story the path to 
true love. Godzilla is no excep- 
tion. Audrey learns that 
Godzilla is nesting from her 
college sweetie, biologist and 
radiation-induced mutation 
expert Dr. Nick Tatopoulos 
(Matthew Broderick). So unfa- 
miliar is she with the concept 
of journalistic ethics, not to 


mention trust, that she steals | 


a sensitive videotape from him 
to break part of the story. 
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Does Audrey get her just 


| desserts? Absolutely not. 


Never mind that Jenny, 
dogged and independent, is 


never even given a love inter- 


est, her fate being to die on | 


the grounds of her family’s 
beach house in a comet- 
caused tidal wave. Audrey, on 


the other hand, survives 
Godazilla’s wrath, every Felici- 
ty-lhke curl intact, and wins 
back Dr. Nick. Who knows, 
maybe when cable’s back up 
she’ll even land a job at 
MSNBC. Someone call Gloria 


Steinem for a rewrite. Deep 


ik 


m X-TRA FOOTAGE The truth about the 
abduction of Mulder’s sister is surely out 
there, possibly at your local video store. The 
recent video release of the $84 million-gross- 
ing X-Files movie contains an expanded ver- 
sion of the conversation between Mulder and 


FORWARD 


The latest from the home-video front 


| J mpact: G+ Godzilla: C 


ing why all those bees would 
like cornfields better 
than, say, clover? 


MPRACTICAL MOVE There 
were those who snickered 
when Cats adopted its “Now 
and forever” slogan within months of Nee bet 
ao York opening. But the A Lloyd 

r mega-musical, al caadye the fon seak-Fine 
ee show in Broadway history, got still closer 
to eternal life on Oct. 27 with its release as a 


$3 million PolyGram video. “There was talk 


the Well-Manicured Man. Init, WMM explains | 


that Mulder’s sister was given to the gov- 
ernment by their father to be implanted with 
alien DNA—all to gain immunity from the com- 
ing viral infection. The obvious earthquakes 
this info sends through the X rank and file 
aside, why the decision to add it? “It’s nota 
director’s cut or anything, we just put it in 
after the video mastering,” says Twentieth 
Century Fox Home Entertainment spokes- 
person Steven Feldstein. “We wanted to do 
something special for the video release and 
for the fans.” Great. Now how about explain- 


Z ~ 
——— 
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about making an animated feature,” says 
director David Mallet (Lord of the Dance), 
“but the whole point of Cats is that real 
humans dress up.” The 115-minute tape is just 
the start of Sir Andrew’s video posterity. 

a) dis set to star inanL.A. taping 
le Joseph andl the Amazing Technicolor 
Dreamcoat in January, and exec producer 
Gary Lucchesi says talks are under way to do 
Sunset Boulevard with Glenn Close. 


m FONTAINE’S SUSPICION You'd think she’d 
be flattered. Instead, screen legend Joan Fo! 
2 is suing Rhino Home Video for including 
her in its Great Actresses of the 20th Century 
collection, a two-volume set that peddles Fon- 
taine’s little-seen 1955 teleplay Trudy. Her suit 
alleges that use of her name and image resulted 
in “humiliation...mental anguish, and suffer- 
ing,” and seeks more than $25,000 in damages. 
lt comes eight months after Fontaine sued 
Blockbuster for, as the 81-year-old Oscar 
winner’s attorney, Irving Meyer, says, “pro- 
moting C s’ Othello as ‘fea- 
, Gs <i turing Joan Fontaine,’ when in fact 
” # she’s only present for a moment ina 


ww”, ;~) crowd scene.” A Rhino exec would 


only say that the suit is being 
contested. Blockbuster doesn’t com- 
ment on pending litigation. —Daniel 
Fierman, Eileen Clarke, Zack Stentz 
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OH, BROTHER Memo to Mulder 


ILLUSTRATIGN BY 


JOHN CUES 


THERE ARE NO ERRANDS. 
JUST CHANCES TO DRIVE. 


A quick trip to the dry cleaners, another to the market, and the next thing you know 
you’re offering to drop off your in-law’s cat at the vet. Not surprising if you’re 
driving the all new Alero. After all, it was designed to provide aseamless bond 
between driver and road. We callit the Active Response System™ 


It’s acombination of 16 individual features that connect you to the road 
C fora one-of-a-kind driving experience. 


Add to that a powerful V6 engine, leather-trimmed seating, anda 
premium CD player,* and you have a car that makes the road to the cleaners 
no less inspiring than a winding interstate. 


FOR MORE INFORMATION, CALL TOLL FREE 1-877-ALERO-4U OR VISIT US AT WWW.ALERO.COM. 
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|GM | © 1998 GM Corp. All rights reserved. *GLS MODEL SHOWN. FEATURES VARY BY MODEL. 


THE HORSE WHISPERER Robert Red- 
ford, Kristin Scott Thomas (1998, 
Touchstone, PG-18, $106.99) Di- 
rector Robert Redford’s adapta- 
tion of Nicholas Evans’ best-seller 
positively shimmers, all verdant 
vistas, gently undulating flanks, 
and natural highlights, Even on 
video, it’s a dazzling backdrop for 
an earnest, clunky foreground, in 
which an uptight magazine editor 
(Scott Thomas) hires an aging-but- 
still-virile cowboy (guess who) to 
“gentle” her recently injured 
daughter (Scarlett Johansson) and 
the girl’s traumatized horse...and 
maybe woo her, too. Much gauzy 
sensitivity and healing ensues, 


Hide ee 


The Wee 


with Redford’s rugged dude mur- 
muring aphorisms (“Knowing 1s 
the easy part. Saying it out loud is 
the hard part”) as if he were the 
author of Equine Soup for the 
Soul. Watch Ordinary People 
while leafing through a Lands’ End 
catalog for roughly the same expe- 
rience, G+ ¢ D'Angelo 


LES MISERABLES Liam Neeson, Geof- 
frey Rush, Uma Thurman (1998, Co 
lumbia TriStar, PG-13, $104.99) A 
reminder of how Victor Hugo’s 
novel plays without production 
numbers. Still a vivid saga of one 
man’s monomania and another's re- 
demption, the film, thanks to direc- 
tor Bille August and scripter Raf- 
ael Yglesias, is nearly as compelling 


as the 1935 Fredric March—Charles 
Laughton version. Neeson simmers 
with torment as fugitive Jean Val- 


jean. Rush’s Inspector Javert isn’t 


as flamboyant as Laughton (who 
is?), but he tracks Valjean with 
methodical coldness and unsettling 
logic. B+ —David Everitt 


VILLAGE OF DREAMS Keigo Matsuya- 
ma, Shogo Matsuyama (7998, Mile- 


stone, wnrated, $89.95) Winner of 


the prestigious Silver Bear award 
at the 1996 Berlin Film Festival, 
Dreams is a childhood reminis- 
cence best described by glowing 
adjectives that end in af: pastoral, 
whimsical, lyrical, magical, etc. 
Vividly detailed yet plotless, it fol- 
lows the low-key exploits of 8-year- 
old Japanese identical twins during 
the summer of 1948. Viewers seek- 
ing drama and conflict will likely 
get restless, but those more con- 
templative may find the minutiae, 
such as how to build an eel trap, 
fascinating. B 


NEVADA Amy Brenneman, Kirstie Al- 
ley (1998, Columbia TriStar, R, 
$98.99) Western revisionism rides 
again in this made-for-video movie. 
Into a dusty town run by women 
saloon-flies men are off build- 
ing a dam—comes a lanky, dark 
stranger (Brenneman) with some- 
thing mysterious in her past. Her 
portentous brooding suggests it 
must be some hellacious secret: as 
it turns out, it has to do with how 
her husband usec to honk the car 
horn. In a showdown, Brenneman 
squares off against the other 
women. But rather than exchange 
fire, they stand around calling each 
other bad mothers. Bad Day at 
Black Rock it ain't. C= —DE 


MISTER DRAKE’S DUCK Douglas Fair- 
banks Jr., Yolande Donlan (7951, 


Take it home 
on video! 


| 


VANITY OF THE WEEK 


One Man’s Meat 


Remember the tape of 
Bret Michaels in 
flagrante delicto with 
Pamela Anderson Lee? 
This month Poison’s lead 
singer makes his debut 
as a producer-writer- 
actor-codirector in A 
Letter From Death Row, 
which turns on a stolen 
video of his character 
fooling with a stripper. 
Must be a coincidence. 


First Run Features, unrated, 
$24.95) Lf all the atomic mutant 
monster movies of the ‘50s haven't 
satisfied your yen for Cold War 
paranoia, try this new-to-video 
comedy about an expatriate Amer- 
ican farmer (Fairbanks) whose land 
is invaded by the British military 
when his duck lays a radioactive 
egg. Droll in a distinctly English 
way, it’s worthy in spite of the 
irritating starlet Donlan, who 
comes across like an unfortunate 
amalgam of Judy Holliday and Bro- 
derick Crawford. B —MD'A 


51 be 
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Lama Lowe 


Documentary 


WILD MAN BLUES (1998, New Line, 
PG, $100.99) In 1996, neurotic film- 
maker and semipro jazz musician 
Woody Allen packed up clarinet 
and cronies and embarked on an 
overseas tour, exporting a little 
Dixieland to a clutch of enraptured 
European cities. Oscar-winning 
documentarian Barbara Kopple 
(Harlan County, U.S.A.) offers a 
mostly repellent look at the Wood- 
man. From Paris to Venice, he 
comes off light on humor and heavy 
on bile, a square kvetcher who gets 
seasick in a gondola. For hardcore 
fans only. C+ —Andrew Essex 


DVD 


FIRST BLOOD and RAMBO: FIRST 
BLOOD PART I! Sylvester Stallone, 
Richard Grenna (7982 and 1985, Ar- 
tisan, A, $24.98 each) Deluxe 
repackaging of Stallone’s Reagan- 
era reclamation of the Vietnam 
War. First holds up surprisingly 
well, while the bigger-in-every-way 
Aambo is much sillier. First sports 


George Pan Cosmatos and a Jo- 
seph Campbell-ish 25-minute 
docu are snoozes. Both discs offer 
read-aloud production notes and 
cast bios that scroll by themselves 
(on most DVDs, you advance the 
text). No word from Sly, but a triv- 
ia game from First reveals that he 
modeled his characterization on 
James Dean in East of Eden! First: 
B- The extras: B: Rambo: C- 
The extras: C- —WMichael (iltz 


Also Released 
BIRD NOW (7988, WinStar, wnrated, 


$24.98), Mare Huraux’s Charlie Par- 
ker bio is a romanticized ode to the 
sax legend and ‘40s bebop.... The di- 
vertingly imbecilic TRAGKED (1998, 
Artisan, unrated, $89.98) stars 
Dean Cain as a convict beset by le- 
thal attack dogs and aided by film's 
most improbable DA: Tia Carrere... 
Regarding HENRY: PORTRAIT OF A 
SERIAL KILLER 2—MASK OF SANITY 
(1998, MPI, R, $24.98): a slasher, in 
which the antihero falls in with ar- 
sonists, far less chilling than the 
1990 original. —7Jroy Patterson 
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BULLOCK ‘FLOATS’ 


mye HE BUSINESS that 


Wee 


Practical Magic has 
brewed up at the multi- 
plex seems to have cast a spell 
on the video store for star 
Sandra Bullock. Hope Floats, 
another romantic comedy 
starring Bullock, sailed sen- 


sationally to the top of the of 2 — oF. = Si 
ROPIN’ BULLOGK Connick takes 
his costar home on the range 


rental and salescharts. Infact, 
its 63 rentals per store mark 
the chart’s stongest debut . 


since Titanic docked in September. The tally is roughly double 
that of Bullock’s Speed 2, which came to tape last December 
whenthe star wasn’t keeping a high big-screen profile. 


TAPE RENTALS 


engaging commentary from David | ------------------ mae paar USED | im a. meee ae OMAES 
Morrell, author of the original nov- | > > Morereviewsin EW Special eS) HOPE FLOATS Harry Conmchedr, M8, 2s cer ness civedea ces sees 
el; Rambo’s track from director | —_ Editionat www.ew.com < < 2 1 THE X-FILES Gillian Anderson, FOr .......++0seseeeeeeeseeeees : 
+ 3 2 APERFECT MURDER Gwyneth Paltrow, Warner................. 5 
i sf 4 — _ SPECIES II Natasha Henstridge, MGM ..............0.0000000: 1 
ea ee 5 5  GITYOFANGELS Nicolas Cage, Warner...............-0000ec0- 6 
6 6 °&BLACK DOG Patrick Swayze, Universal ..........00..000c0c caus 2 
7 3 LOSTIN SPACE William Hurt, New Line ............ 000000. cass 3 
SB 4 MERCURY RISING Bruce Willis, Universal. ......0.0 0.000000 eeu 5 
9 —  £THEBIGHIT Mark Wahlberg, Columbia TriStar ................ 1 
10 9 PAULIE Jay Mohr, Dream Works.........0.0000c0cceeeccsseees4d 


1 —  HOPEFLOATS Harry Connick Jr., Fo, $19.98 ..... 0.0... .0ceeees 1 
2 1 THE X-FILES Gillian Anderson, Fow, $22.98. ....... RE HE Optiaee 2 
3 2 ~~ TITANIC Leonardo DiCaprio, Paramount, $22.99 ............... 8 
4 — SOUTH PARK: VOLS. 4, 5,6 Animated, Warner, $99.98 ............. 1 
5 5 LADY ANDTHE TRAMP Animated, Walt Disney, $26.99 ....... toe 
6 4 QUEST FOR CAMELOT Animated, Warner, $22.95 .........0.00005 2 
7  & LOSTIN SPACE William Hurt, New Line, $22.98.......... se ta weet a 
8&8 — KISS THE GIRLS Morgan Freeman, Paramount, $14.95........... 1 
5 THE EVIL DEAD: COLLECTOR'S EDITION. .................0.0c000e- 5 
Bruce Campbell, Anchor Bay, $14.98 
10 6 STARSHIP TROOPERS...... aa ied eid ages ear eettana tea aoe er el 


Casper Van Dien, Columbia TriStar, $20.95 


LIMITED-RELEASE RENTALS 


1 — _ THE SPANISH PRISONER Campbell Scott, Columbia TriStar....... 1 

2 1 THE GINGERBREAD MAN Kenneth Branagh, PolyGram .......... 12 

3 3 DANGEROUS BEAUTY Catherine McCormack, Warner............4 

4 — _ THELAST DAYS OF DISCO Chloe Sevigny, PolyGram ............. 1 

| & 4) DECEIVER Tim Roth MGM, oi. cic cede cite iaw wae e nee es 11 

i 6 2? NIGHTWATCH Ewan McGregor, Dimension ......0.....000000ee 4 

=} 7 8 HOMEGROWN Billy Bob Thornton, Columbia TriStar............ 7 

7 8 65 4 NINJAS: HIGH NOON ATMEGA MOUNTAIN ................. Dasa 7 
Be. Hulk Hogan, Columbia TriStar 

aD 9 6 £NAPOLEON Voiced by Jamie Croft, Orion ................0000e 10 

10 7 =TWOGIRLS AND AGUY Robert Downey Jr, Fox................. 3 


SOURCE: MIDEO BUSINESS FOR THE WEER ENDING OCT. 25, 1808 

LIMITED-RELEASE RENTALS HAD THEATRICAL RELEASES OF KO MORE THAN 478 SCREENS 

SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING CGT. 18, 1998; SOME DATA PROVIDED BY VIDTRAG; 
RELEASE DATA FROM EXHIBITOR RELATIONS 
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Virtually live from poten It’s Pokémon, a 


bring out the beast 


the little monst 


AS IF THE HOLIDAY TOY | It settled instead on a combi- 


race weren’t crowded enough 
with Furby and the Teletub- 
bies, enter Pokémon—Ninten- 
do’s new videogame and nomi- 
nee for Next Big Thing. Un- 
fortunately for most of us over 
15, understanding the cultural 
detritus that surrounds the 
game is like trying to decipher 
the lyrics of Michael Stipe. 
Herewith, EW’s 10-step guide 
to Pokémon literacy. 


m@ WHAT THE HEGK IS IT? Poke- 
mon (pronounced POH-kay- 
mahn) is the American ver- 
sion of Pocket Monsters, a 
videogame from Japan for 
the Game Boy, which has 
sold a mind-boggling 8 mil- 
lion copies there. 

m@ SO WHY ISN’T IT CALLED 
POCKET MONSTERS IN THE 
U.S.? When Nintendo tried to 
register the name in this 
country, it found that a simi- 
lar name was already trade- 
marked by another company. 
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nation of pocket and monster. 
Which is just fine; to us, 
Pocket Monsters sounds like 
the title of the next Farrelly 
brothers movie. 

m@ HOW DO YOU PLAY? Gameplay 
is a hodgepodge of elements 
from Beanie Babies, ‘Tama- 
gotchi, and MTV's Celebrity 
Deathmatch: Players roam 
the game environment, trying 
to find as many of the beasties 
called Pokémon as possible to 
train and evolve. Frequently, 
you'll encounter computerized 
trainers who challenge you in 
Wild West, Pokémano-a-mano 
shoot-outs; you can also duel 
with your buddies by linking 
two Game Boys together. 

m@ WHAT DO POKEMON LOOK 
LIKE? They’re adorable, bug- 
eyed creatures, each with its 
own name and superpowers. 
There’s Krabby, with a “vise 
attack: Tauros (“tail 
whip”); Squirtle (“hydro 
pump”)... 
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wildly popular game si 


and yol 


seg Gary Eng Walk 


part of the game’s demented 
fun is that there are dozens 
and dozens of them. 

m@ WHAT’S A PIKAGHU? Gesund- 
heit. Pikachu is a yellow cat- 
like creature with a lightning- 
bolt-shaped tail that’s far and 
away the most popular mon- 
ster. More on it later. 


| @ OKAY, YOU'RE SCARING ME: 


We could go on; | 


JUST HOW MANY OF THESE 
THINGS WILL | HAVE TO BUY? 
There are 150 Pokémon, but 
they’re all to be found on 
either the blue or red game 
cartridges, so you need buy 
only two versions of the $29.95 


MACHOP 


Critical hit? 


CREATURE FEATURE Pokémon 


makes its appearance on the 
Game Boy screen 


| OUT OF POGKET Pikachu and 
a few of its figurine friends 


i _ Genco — 


game. Then it’s up to your 


kids to find all of the critters. 
M@ WILL THERE BE POKEMON 
TOYS AND MERGHANDISE? Do 


the Rugrats wear diapers? 
Expect to see everything 


from figurines to plush 
Pikachus, and—surprise!— 
beanbag: versions that manu- 
facturer Hasbro will retire 
every few months to enhance 


_ their collectibility (sound fa- 


miliar?). Be thankful you’re 
not in Japan, where an entire 


| Pokémon store thrives with 
an even wider variety of 


swag: CDs, trading cards, 
even snacks. 

@ DIDN’T | HEAR SOMETHING 
ABOUT A POKEMON CARTOON 
THAT ONCE MELTED KIDS’ 
BRAINS IN JAPAN? Last De- 
cember, a scene in one 
episode of the animated Poke- 
mon series caused seizures 1n 
700 young viewers. An inves- 
tigation traced the problem to 
a short explosion sequence 
that used a technique called 
“transparent light filming.” 
The cartoon series debuted in 
U.S. syndication in Septem- 
ber—sans these petit mal 
special effects. 

m@ WHAT’S THE DIFFERENCE BE- 
TWEEN THE POKEMON GAMES 
AND POKEMON PIKACHU? Not 
to be confused with the Game 
Boy cartridges, Pokémon 
Pikachu is a stand-alone, 
Tamagotchi-like fob that’s a 
virtual pet, alarm clock, and 
pedometer (walk and gener- 
ate “watts” for Pikachu or it 
gets angry) rolled into one. 

m@ IS THERE ANY WAY THAT MY 
KIDS CAN STEER GLEAR OF 
THIS MARKETING AVALANCHE? 
Not a chance. And it’s a 
good bet that you'll get 
hooked too. But do reserve 
some space for your Poke- 
mon in the attic—right next 


| to the Pet Rock. 


=i 
on 
. 
= 
1 
i 
a 
= 
+ 
“a 
EI 
c 
rh 
? 


LEGO ENTERS THE COMPUTER AGE 


Block Party 


OR EVERY PARENT WHO’S EVER SPENT CHRISTMAS 
morning cursing under his or her breath trying to put to- 
gether Johnny’s new toy, Lego has a new nightmare for 
you. The Danish company responsible for those snappable 
plastic building blocks has given its latest model a comput- 
er brain. And you have to program it. The $200 Lego 
Mindstorm’s Robotics Invention System comes with a 
Windows programming application and a microcom- 
puter that’s about as big as two decks of cards. In addition 
to the tiny computer, you get wheels, a light sensor, touch 
sensors, two motors, and enough little widgets to jam the 
family vacuum cleaner for months. You snap 
Lego parts onto the micro, snap 
together commands on your PC, 
then relay the marching orders 
via an infrared transmitter. The 
homegrown R2-D2s can range 
from mechanical arms that pick 
things up (such as, say, tiny 
« bricks of Danish-made plas- 

Ss tic) to rolling robots 
= that zip around the 
7 house searing the 
7 family pets. Granted, at 
200 this is a big-ticket item, but with 
only 100,000 sets manufactured for the 
U.S. holiday market—well, can you say 


“galleries” devoted to Disney’s life 
and works, and though the former 
are the most personal—lots of 
home-movie footage of family 
trips and gatherings—it’s the lat- 
ter that truly illuminate. Among a 
roster of essays, you'll find one on 
Walt’s volcanic management style 
(one employee recalls that Disney 
could be “a son of a bitch”) anda 


This week 


CD-ROM//WALT DISNEY: AN INTI- 
MATE HISTORY OF THE MAN AND 
HIS MAGIC (Pantheon, for PC, 
$39.95) Hosted by Walt’s daugh- 
ter Diane Disney Miller, Intimate 
History examines Disney’s self- 
created kiddie-host persona with 
remarkable candor. Using a vast, 
Myst-style hall as the point of de- 
parture, you can step into various 


handy thumbnail dossier on his 
most talented animators—some- 
thing credit-stingy Walt would 
never have produced. There’s no 
mistaking this for truly objective 
work (especially if you click on 
links to the Disney Co.’s gratingly 
commercial websites), but it’s 
miles ahead of your average AGE 
Biography. B+ —Steve Daly 


CcYBERTALKE 


PARENTAL APPROVAL 


ciy ye 

| liked Ward ana June ’cause | always wanted 
to be Beaver—although | think | was more [like] Eddie 
Haskell.” — Pleasantville’s WILLIAM H. MAGY on his 


tavorite TV parents, on 


TNT’s Rough Gut Online > 


“My guess is that ir 
there is a market for it, 
they will find a way of 
combining The Next 
Generation with Voyager 

in some dangerous way in 
which Janeway will triumph 
over Picard. In the last 
scene he is on his knees, 
weeping, and cries to me, 
‘You are my Queen!” — Star 
Trek; Voyager's KATE 
MULGREW on whether or 
not there will be a Voyager 


movie, on People Online 


“The day | was done, | 
literally went out and had 
Tommy Burgers. | said, 
‘Just throw as much chili 
on that bitch as you can, 
man, and give me those 
fries and | don’t want a Diet Coke, | want a chocolate 
shake.’ | just exploded, it was like being let out of jail...” 
—KURT RUSSELL on completing a 15-month health 


regimen to get in shape for his new movie, Soldier, on 


Entertainment Tonight Online 


TT i | 
I’m completely consumed with being liked. Just like 

anybody else. But it’s fun to play a character that’s not 

liked.” —TED DANSON on his charm-free TV role as 


Becker, on Entertainment Tonight Online 


té -- 

| thought It was funny enough.” — America's 
Funniest Home Videos’ DAISY FUENTES on what she 
thought about the show under former host Bob Saget, 


on BigStar.com 


coe - 

Kissing Sandra Bullock, getting paid a lot of 
money—those are certainly two things—besides, | loved 
the story.” —AIDAN QUINN on why he took a role in 


Practical Magic, on Peop.e Online 
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ANNOUNCEMENTS — CONTACT LENSES 


GET IN TOUCH WITH ANY CELEBRITY = : 
($18)225-8357/www.celebnetwork.com or SAVE UP TO 75% ON CONTACTS 
Sl+sase: CN, Box 4728, West Hills, CA 91508 BAUSCHS LOMB(®)  Gopervision  BARNES-HIND. 
CALL IN YOUR ORDER NOW! 


cau: 1-800-780-LENS — 1-800-Fax.ts52 


Contact Lens™ FREE CARE KIT! 
Ci) DISCOUNT CENTER FREE BROCHURE 


TAN «: HOME! 


For as Low as $20 


ADOPTIONS | 3 

FAIRYTALE LIFE AWAITS the baby we adopt. Our 
beautiful mansion needs only the joyful sounds 
of a child to be complete. We're a loving & kind 
couple. Please call Johna & Steve: 1-800-844-5650, 


AUTOM OTI VE : 
CARS FOR $100 


Seized and sold locally. Porsches, BMW's, 
Chevys, Hondas, More. 1-800-522-2730x2190, 


BOOKS & PUBLICATIONS 


EDUCATION _ | 


= 


BUY DIRECT & SAVE 
HOME DELIVERY 
Commercial Units Available 


“Soy SEND FOR OUR FREE CATALOG _ 


22” ct 19.078 QUALITY RESEARCH PAPERS OR. 


ci CALL TOLL FREE 800-351-0222 

3 ar ¢ al i} n Books RESEARCH ASSISTANCE Serving the ecademic 
11322 Idaho Ave., #206WE, Los Angeles 90025 community since }569 

| America's biggest selection! Save up | | 


to 80% on recent publishers’ overstocks. , | ————————————_______ 
| Save 30% on current books and best sellers! SPEEDY RESEARCH. 70,000 reports. Papers, 
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OVERDUE BILLS? 1-800-788-1141 Bad credit’s ok. | 

Licensed/Bonded since 1977. Apps to $50,000. FS ie i RY 
Not a loan co. Town & Country Acceptance. 

CONTEST! 


Theses. $6. per page. Research Assistance 


| HAMILTON 5684 Oak, Falls Village, CT 06031-5005 | | use only. ee mage ripen 


Leading subsidy book publisher seeks manuscripts. 


Fiction, non-fiction, poetry, juvenile, religious, etc. New 4 ; : : : 
authors welcomed. For free 32-page illustrated guide- GET OUT OF DEBT! Free Consultation. Debts 


FINANGIAL 


book TD-68, call 1-800-821-3990 or write to: Consolidated. Harassment Calls Stopped, Pay- 
Vantage Press, 516 W 34th St., New York, NY 10001 | | ments Lowered. Interest Reduced. Non-Profit | | 
<a | Agency. Prompt Professional Service. | S48 5 000 = 00 
_ BUSINESS OPPORTUNITIES | GSCCC: 1-800-99-BILLS Licensed and Bonded. | in prizes awarded annually 
EASY WORK! EXCELLENT PAY! TOO MANY BILLS? Sn “= =F ag 
Assemble products at home. Free, Easy Debt Consolidation. One monthly Even if you've never entered a writing 
Call Toll Free: 1-800-467-5566, EXT. 11751. payment-reduced up to 50%! Genus Credit | contest before, your poem may win! 
SS SS Management-Nonprofit 1-800-299-6778 (1044) Undiscovered talent welcome. 
GOOD MONEY! WEEKLY! PROCESSING MAIL! Free sup- ——$<_$_$$£— <= No entry fee and no purchase required. 
plies! Postage! Gonuses!! Rush long SASE Green- FREE MONEY! Never Repay Grants. Personal 


house/E:W, 4217 Highland, Waterford, MI 48528-2105. | Needs, Medical Bills, Education, Business, Debts. id OSSIBLE id UBLICATION! 
“ree informati ackage: 1-818-377-4074. : | . 
| Free information package: 1-818-577 1074 Submit ONLY ONE original poem 


FREE, FREE, FREE, FREE, FREE IBA PPS SIRS | 20 lines or fewer, any subject, 
Email, Web Pages, Software and MUCH MORE. INVENTORS - FOR A FREE INFORMATION PACKAGE on any style to: 


1-900-740-1118, Ext 4501 our customized new product development THE NATIONAL LIBRARY OF POETRY 
$2.99/min, must be 18+, Serv-U, 619-645-8434 services call Davison: 1-800-677-6382. Suite 11546 
| 1 Poetry Plaza 


Owings Mills, MD 21117-6262 


DEBT CONSOLIDATION Enter online at www.poetry.com 


*ONE simple monthly payment 
“Reduce payments* *Eliminate Interest* | 
*Avoid late charges * “Re-establish credit* 
Also available loan referral programs. 
Call today to receive a FREE Debt Consultation. | 
1-800-403-3433, EXT. 506 
A 501(c)3) Not-For-Profit Organization 


FINANCIAL aac ; 


© 1997 The National Library of Poetry 


i POSTERS & PHOTOS | 


MOVIE PHOTOS AND POSTERS! Rush $5 for our 
fully illustrated brochures: Movie Star News, 
Dept. EW, 184 West 18th St, NYC, 10011. 


FREE CASH GRANTS - NEVER REPAY! > iA. ae Pe a ae SS 
Millions available from foundations for Bus- hi ee Aig ae REN 0 ple at ty Fel. op pe mk we | Celebrity Photos+Posters: Send SASE for lists. 
iness, Mecical, Debt Consolidation, Education. For advertising information, call Carole Harnoff | Name favorites. Photoworld-EW, PO Box 20747, 
Call toll-free for information: 1-800-368-7386. at (212) 522-5336 or fax (212) 467-4058 | Houston, TX 77225 or www.photowrld.com. 
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INSTRUCTION 


Full Sail is one of the most extraordinary 
educational experiences in the world, offering 
hands-on training in thirty-three cutting- 
edge studios, production suites ahd 
computer fabs. Students learn.on current 
gear that is used in making today’s movies, TV 
shows, interactive games, CD’s, 
animations, concerts, 3D Wfaphics, and 
sound effects. The only thing more impressive 
than the facilities and equipment is the long list 
of successes, credits and awards that 


thousands of Full Sail grads have earned. 


800°226°7625 


wwwk.e.fultls abibwcom 


School of 
Film « Video « Audio « Digital Media 
Game Design ¢ Show Production 


3300 University Blvd. Winter Park, FL 32792 
Financial aid available to those who qualify. Job placement 
assistance. Accredited by ACCSCT. 


PSYCHICS 


PSYCHIC LOVE LINE 
Call for samples 1-800-988-2868 
NEW TOLL FREE 


Psychic Samples Line 
1-888-708-3863 


PSYCHIC SAMPLES LINE 
1-800-803-5477 
SAMPLE OUR PSYCHICS 
Try it toll free 1-888-473-9669 
, NEW TOLL FREE PSYCHICS 

: 1-888-800-5844 
A 


dults over 18. Optional paid svc. Entertainment only. 


SAMPLE PSYCHIC ADVICE 
TRY IT NOW, FIND OUT HOW 
Adults over 18. 1-800-207-6475 


ook INTO YOUR! FUTURE! “after 
3 oi — 


4-900-288- 5505.48 


+ MC/VISA/CHECK/CUSTOMER ee atts oo 


As tow as 3485 


1-800-303-0295 ‘ime. 


‘Mile Hi Psychics*Must be 76 +°24 Hrs Cail Now he 


Let Our Psychics Give You Answers 
For the Heart from the Heart! 
1-800-824-7107 V/MC/Amex/Dise $2.45/min 


NEW! TOLL FREE PSYCHIC SAMPLES 
1-888-300-5623 
Adults Over 18 Only 


yO. B Op a Op. Gee) 


Astrology * Clairvoyants * Tarot 
Numerology 


Have ed of you always 


dreamed of with amazing 


dec ke rom gifted piyems? 


1 1-800: oat a 


Enrr CAR 


» Talk Live to the 
We OY 
in Matters of 

the Heart. 

Get Answers 
From Psychics 
Who Care 


NUMEROLOGY * TAROT 
ASTROLOGY ee 


“1-800-416-8348 


1-900-370-1132 


24 Hours. Ts ENTERTAINMENT | rioters a) 


When You Know 
YYour Future, 
the World Belongs toYou! 


Call to find out 
how to get your 


FREE 
Sample 
Psychic 

Reading. 


7-800-595-4303 


18+. For entertainment purposes only. First 3 minutes FREE. 


REAL PSYCHICS 


Don't be fooled by imitations. Call the 


American Association of Professional Psychics° 


Registered with the U.S. Government. Guaranteed authentic. 


1-800-728-7887 


Reserve your Marketplace/Classified 
Advertising space now for the 
November 20, 1998 
Holiday Movie Preview. 

For more information, call Carole Harnoff 
at 212-522-5336 or fax 212-467-4058. 


oh 


PSYCHIC SOURCE 
1-888-212-7572 
WE KNOW 


FREE sample 
Psychic Reading! 
You are just one free 
phone call away from 
the best psychic 
reading you've ever 
had! 


Find out how! 


18+. For entertainment purposes only First 3 minutes FREE. 


LIVE PERSONAL PSYCHIC: Powerful Insights by 
Caring, Gifted Psychics. 1st 2/mn FREE. $3.99/mn 18+ 


1-800-331-5447 or 1-900-443-1469 


SCRIPTS 


“Final Draft is the only program 

that works for me. The basic 
concepts, combined with the 
relentless improvements and 
innovations have made me a believer 
for life. - LONG LIVE FINAL DRAFT." 


Lawrence Kasdan 


Writer/Director/Producer 


* the # 1 screenwniting software es = 


ae 


(800) 231- a055 


www. finaldraft. -com 


| 


EARN MONEY WRITING SCRIPTS AT HOME! We'll 
show you how to write a hit. Agent guaranteed 
when script is ready! HOLLYWOOD SCRIPTWRITING 
INSTITUTE 1-800-SCRIPTS. www. Moviewriting.com. 


Free Search Service: every film worldwide. 
Buy*SelleTrade* Rent* Brokers Auction. 24hrs, 
365 days, 1-800-849-7309, Fax: 1-770-227-0873. 
WEEKLY 
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he had HIV and retired from the NBA 


ics Bombshell 


@ = 4 = t | ry 4 . 
wiht =| 1991,superstar 


3 Magic Johnson revealed that 
. by Michael Sauter 


A : 


STANDING TALL Johnson with wife Cookie and friend Kareem Abdul-Jabbar (right) at his press conference 


HE NEWS HIT LIKE A SLAM DUNK IN THE 


face. On Nov. 7, 1991, barely a week into 


the NBA season, L.A. Lakers star Magic 


Johnson called a surprise press confer- 


ence. He was immediately retiring from 


basketball, because he had contracted the 


virus that causes AIDS. @ A shock wave 


spread far beyond the sports world. This 


wasn't just any athlete reveal- 
ing just any illness. This was 
one of sports’ all-time greats, a 


superstar who dazzled as much | 


with his ebullient personality 
as with his no-look passes. 


Magic was larger than life, 
and his news was a reminder 
that anyone can get HIV. 
The eternally upbeat John- 
son had no interest in playing 


| the martyr. Calling his illness 


time capsule / nov. 7,199T1 


, Disney’s big- 
budget gangster picture Billy 
Bathgate, with Dustin Hoffman 
and Nicole Kidman, opens to 
lukewarm reviews and a 
weekend box office take of 
only $4.1 million. The so-called 
movie event of the year, based 
on E.L. Doctorow’s best-seller, 


N.OVCE MB ER. 


$s? 


“another challenge,” he vowed 
to beat it. It sounded like the 
bravado of a man used to win- 
ning, but three months after 
retiring, he came back to play 
in the NBA All-Star Game, 
wowing a global audience 
with an MVP performance. 
Later that year, he joined 
Michael Jordan and Larry 
Bird on the Olympic Dream 
Team that stampeded toa 
gold medal in Barcelona. 

Off the court, Johnson has 


ownership of the Lakers, and 
investments in movie the- 
aters, shopping complexes, 
and other retail ventures— 
most of them built in inner 
cities. Meanwhile, his nonprofit 
Magic Johnson Foundation 
has raised millions for AIDS 
awareness and research. 
Johnson’s post-announce- 
ment life hasn’t been one big 
winning streak, however. In 
late 92, Johnson announced 
his return to the Lakers, only 
to call it off when some in the 
NBA expressed fear of HIV 
exposure. In 94, he cut short a 
stint as Lakers head coach, 
having failed to click with a 


_ new generation of players. In 


| 


parlayed his earnings into his | 
own record label, a TV and 
film production company, part 


finishes fourth, behind The 
People Under the Stairs, Curly 
Sue, and Highlander 2: The 
Quickening. : 


_ Stephen King’s Needful Things | 
follows Alexandra Ripley’s 


Scarlett on the fiction best- 
seller list. King’s latest book, 
Bag of Bones, debuted at No. 1. 

, Prince’s “Cream” 


to 9°'s8 


96, he tried a second on-court 
comeback but retired again af- 
ter half a season. This past 


_ summer, Johnson failed as a 
TV talk-show host on his 


panned The Magic Hour. 

He’s also endured serious 
public criticisms: that his 
promiscuous pre-HIV lifestyle 
makes him an iffy role model, 
that his promise to “beat” his 
incurable disease sounds like 
denial, and that he hasn’t been 
a visible enough AIDS activist. 

To many, though, Magic 
Johnson’s message remains 
inspirational: an affirmation 
that life with HIV is still a life 
to be lived. “In the past seven 
years I’ve been blessed to be 
able to affect and contribute 
more to society than in any 
other time,” says Johnson, 
now 39. “Knowing that gives 
me a good feeling.” & 


is rising to the top of the 
Billboard singles chart. In 
1993, he changes his name 
to +. 
Reubens—a.k.a. Pee-wee 
Herman (left)—pleads no 
contest to charges of inde- 
cent exposure, following his 
arrest in a Sarasota, Fla., 


adult-movie theater. —MS 


, Paul 
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Read the fine print. 


100% tobacco. No additives. 


No additives are in our tobacco, for true taste. 


16 mg. “tar”, 1.1 mg. nicotine av. per cigarette by FTC method. 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 
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